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FDA promises help 
on FSMA rules; 

Not crackdowns
At the United 
Fresh-FMI con-
vention in mid-
June, the Food and 
Drug Adminis-
tration said that 
they will look to 
educate before it enforces new food safety laws.

Roberta Wagner, deputy director for regulatory af-
fairs for the FDA’s Center for Food Safety and Applied 
Nutrition Stressing voluntary compliance of the Food 
Safety Modernization Act, stressed voluntary compli-
ance of the Food Safety Modernization Act.

All rules for FSMA are due from the agency in 2015.
Wagner often referred to an FDA document issued May 
2 that outlines the agency’s strategy on the rules.  She 
said there are three basic steps to enact the FSMA: rule-
making, planning and implementation.

“What we really want is to gain voluntary industry com-
pliance with these new standards so that when we do 
start inspecting against the standards and find noncom-
pliance, what we want is voluntary industry corrections 
that are adequate and timely,’ she said.

Part of FDA’s challenge is creating a new way of treating 
inspections. For example, Wagner said that looking at 
independent third-party audits showed new ways to deter-
mine whether a company has a culture of food safety.

“What we’re learning is that there is a line of ques-
tioning that helps establish whether there is a food 
safety culture in a facility or on a given farm, and we 
don’t have that line of questioning,” she said. ”We 
need to ask different questions to assess if there is a 
food safety culture in a given facility or in a growing 
operation.”

Wagner said the FDA also may want to give industry 
credit for making voluntary corrections. To do that, she 
said the agency plans to capture more data on voluntary 
compliance.  “To elicit the culture change, we literally 
have to start with the way we hire, what we look at in 
our investigators, how we train our investigators and 
how we establish compliance strategies,” she said.

She indicated that the current FDA Commissioner Mar-
garet Hamburg wants to create a new inspection culture 
whereby FDA inspectors are not inspecting food one day, 
feed the next, medical devices another day, etc.  She wants 
specialization to develop expertise in specific areas.

As the FDA establishes the FSMA’s produce safety rule, 
the agency will have produce safety experts to help 
growers comply. The agency will also put more empha-
sis on data analysis and risk factors.

“One-size-fits-all is not the way of the future,” she said.

Put pesticides in 
perspective

By Barbara Quinn

I gulped down a handful 
of juicy red grapes as we 
ran out the door. My friend 
Chris munched on an 
apple as we drove out of 
town. Later we shared a 
bowl of strawberries and 
other assorted berries. Should we worry?

According to the Environmental Working Group 
(EWG) — a nonprofit organization whose stated 
mission is “to protect public health and the environ-
ment” — these are a few of the foods targeted on 
their scary-sounding “Dirty Dozen” list, foods they 
found to have higher levels of pesticide residues. 
Buy the organic version of these foods, says the 
EWG.

Not so fast, says the Alliance for Food and Farm-
ing (AFF) — another nonprofit that represents 
farmers of organic and conventional crops. This 
organization (www.safefruitsandvegetables.com) 
says conclusions reached by the EWG may un-
necessarily scare people from eating perfectly safe 
and healthy food.

The issue, says UC Davis food toxicologist Carl 
Winter, stems from the methods used by the EWG 
to come up with its “Dirty Dozen” list. It’s not just 
the presence of one or more residues on a food that 
determines risk, he explains. It’s the amount. His 
research on the same foods found the potential risk 
from exposure to pesticides — on organic as well as 
conventionally grown crops — is negligible.

To put this in perspective, says the AFF, a child 
could eat 154 conventionally grown apples in one 
day with the highest pesticide residue ever recorded 
by monitoring agencies and still not reach a level 
that would have any effect on health.

So the point seems not so much whether a fruit or 
vegetable is grown with the use of organic or con-
ventional pesticides but whether or not we are eating 
those fruits or vegetables. 

Truckloads of studies over the past decades show 
without a doubt the health benefits of eating fresh 
produce. And these studies have largely been con-
ducted using those that have been grown convention-
ally. It’s been estimated, for example, that we can 
have a 42 percent lower risk of dying prematurely if 
we eat at least seven servings of fruit and vegetables 
a day. (A “serving” is 1/2 cup cooked or 1 cup raw, 
organic or conventionally grown).

Even the EWG, which publishes the “Dirty Dozen” 
list, confirms that “the health benefits of a diet rich 
in fruits and vegetables outweigh risks of pesticide 
exposure.”

Timelines for FSMA 
rules released

The FDA Food Safety Modernization Act (FSMA), 
the most sweeping reform of our food safety laws 
in more than 70 years, signed into law on January 4, 
2011, aims to ensure the U.S. food supply is safe by 
shifting the focus from responding to contamination 
to preventing it. 

The Center for Food Safety (FDA) and the Center for 
Environmental Health have created a new timeline 
for the Food Safety Modernization Act (FSMA) rules. 
FDA and two advocacy groups reached a settlement 
in a case appealing the strict, court-imposed deadlines 
for FDA’s publication of final versions of the rules.

Each rule represents major changes to the industry 
and FDA in how the safety of human and animal food 
is controlled and regulated, both domestically and im-
ported. It’s critical that FDA have the time to ensure 
that the final rules are right.

The agreement requires FDA to issue the following 
regulations under new deadlines: preventive controls 
for human and animal food (8/30/15); imported food 
and foreign suppliers (10/31/15); produce safety 
(10/31/15); food transportation (3/31/16); and inten-
tional adulteration of food (5/31/16); sanitary trans-
portation (3/31/16); and intentional food adulteration 
(5/31/16).

As one expert said, we should all try to minimize the 
amount of pesticides on the food we eat. But we don’t 
have to avoid conventionally produced foods to meet 
that goal.

Should we eat more vegetables and fruit? Yes. Can we 
safely choose produce that has been grown organically 
or conventionally? Yes.

I applaud all our American farmers who groan under 
the weight of intense food safety regulations to assure 
we have the safest food in the entire world.

And I trust the AFF recommendation: “Read, learn, 
choose but eat more organic and conventional fruits 
and veggies for better health and longer life.”

Barbara Quinn is a registered dietitian and certified 
diabetes educator at the Community Hospital of the 
Monterey Peninsula. 
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MELODY 
~ Early maturity

~ Heavy, concentrated set
~ Uniform fruit

PREMONT 

~ Uniform, 15- 17 pound fruit

EXCLAMATION 
~ Full season  maturity

 

~ 
~ Strong  vines

~ 

 
call toll free at 800-231-9359
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(615) 854-9859
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Blake Dexter
(910) 372-3602
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LOAD DONORS
Alabama Chapter
B&K Farms
Bagley Produce
Big Chuy Distributors
Billy Smith Watermelons
Borders Melons
Browning & Sons
C&S/Reid Groves Farms
Cactus Melon
Capital City Fruit
Celli Brothers
Central American Produce
Coosaw Farms
Diamond 99
DMC Farms
Eagle Eye Produce
Florida Chapter
Frey Farms
George Perry & Sons

Georgia Chapter
Gibson Produce
Global Produce Sales
Graham Farms
HC Schmiedling
Hoosier Fresh Farms
Illiana Chapter
Jackson Farming
Jackson Farms
Jim Rash Company
Kids Choice
Kirschenman Enterprises Inc
Leger & Son
MarDel Chapter
McMelon Inc
Melon 1
Melon Acres
Mesilla Valley Produce
MGM
Mouzin Brothers
Phil Turner Farms

Premier Melon
Prime Time International
Raymon Land
Rusty Kinard Farms
Saikhon Company
Sanland Farms
Sun State Produce
Sunterra Produce
Sweet Mama Produce
Texas Melon Exchange
The Giumarra Companies
Timco Worldwide
Tucker Farms
Turtle Island Produce
Van Groningen & Sons
Vincent Farms
Wabash Valley Growers
Warren Produce
Watermelon Unlimited
Westlake Produce
Wiggins Watermelon LLC

2014 SPONSORS
DIAMOND

Nunhems 

PLATINUM
Georgia Chapter

International Paper
Seminis

Texas Chapter
CHEP and IFCO

 

RUBY
Allen Lund

Borders Melons
Giumarra
Highland
Melon 1

MultiCorr
PECO Pallet

Sakata
Syngenta

 

GOLD
Clifton Seed
Eagle Eye

Exeter Engineering
Gibson Produce
Global Produce

Harris Moran
Kapstone Paper

Leger & Son
McMelon
Mobley
Sundia
Wiggins

 

EMERALD
B & K Farms
JR Produce

Western Chapter
 

SILVER
Dupont

MEI Labels
RockTenn

Siegers Seed
SunTerra
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Long-time Auction 
Supporter Recognized

Low Risk.
High Yield.
Plug Connection grafts watermelon seedlings 

onto vigorous rootstocks for superior soilborne 

disease resistance and increased yield.

Available from the nation’s leading source  

of grafted vegetable seedlings.

With over 10 years of professional grafting experience, 
Plug Connection helps you choose the right rootstock 
for your speci�c growing conditions. Contact us today.

At every NWA Convention we recognize four companies for their outstanding contribu-
tions at the annual watermelon auction.  The awards are a time that we look forward 
to each year, providing an award and a huge THANK YOU to those that go above and 
beyond.

In reviewing our process, we realized that there are a couple of suppliers that invest a 
great deal of money to the success of the auction.  So, we went to work to look at the 
numbers, and created a fifth award - - King Supplier.

The King Supplier will be the company that donates the most in dollars to the NWA at 
each year’s annual auction (bins, seed, plants, labels, chemical applications, etc.)  

As a result, we had the honor to recently award the first-ever King Supplier Award to In-
ternational Paper.  Jim Mastropietro, one of our neighbors and I-P Director, accepted the 
award in our offices recently.   Many thanks go to International Paper for their contribu-
tions across many years of truckloads of donated bins for the donated loads.

We are truly excited to have this new award at our conventions in the future, and look 
forward to providing the recognition that is due to our largest suppliers.   
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news
As of the writing of this article, more than 41 significant 
changes have been made to the Affordable Care Act (re-
ferred to as ObamaCare).  At least 23 of the changes have 
been made by the Obama Administration unilaterally.  
Congress has passed 16 changes which the President 
agreed with and has signed.  The Supreme Court changed 
2 through their deliberations.

In talking to most people, the ACA is as clear as mud.  
What the future will hold is  unpredictable, except to say 
that more changes may occur, the complete enactment 
of the law will exceed the President’s term of office, and 
premiums and deductibles are predicted to continue to 
rise again, and again.

CHANGES BY ADMINISTRATIVE ACTION
1. Medicare Advantage patch: (April 19, 2011)
2. Employee reporting: (January 1, 2012)
3. Subsidies may flow through federal exchanges: 
(May 23, 2012)
4. Delaying a low-income plan: (February 7, 2013)
5. Closing the high-risk pool: (February 15, 2013)
6. Doubling allowed deductibles: (February 20, 2013)
7. Small businesses on hold: (March 11, 2013)
8. Employer-mandate delay: (July 2, 2013)
9. Self-attestation: (July 15, 2013)
10. Delaying the online SHOP exchange: (September 26, 
2013); (November 27, 2013)
11. Congressional opt-out: (September 30, 2013)
12. Delaying the individual mandate: (October 23, 2013)
13. Insurance companies may offer canceled plans: 
(November 14, 2013)
14. Exempting unions from reinsurance fee: 
(December 2, 2013)
15. Extending Preexisting Condition Insurance Plan: (De-
cember 12, 2013); (January 14, 2014); (March 14, 2014)
16. Expanding hardship waiver to those with canceled 
plans: (December 19, 2013); (March 5, 2014)
17. Equal employer coverage delayed: (January 18, 2014)
18. Employer-mandate delayed again: 
(February 10, 2014)
19. Extending subsidies to non-exchange plans: 
(February 27, 2014)
20. Non-compliant health plans get two year extension: 
(March 5, 2014)
21. Delaying the sign-up deadline: (March 26, 2014)
22. Canceling Medicare Advantage cuts: (April 7, 2014)
23. More Funds for Insurer Bailout: (May 16, 2014)

CHANGES BY CONGRESS, 
SIGNED BY PRESIDENT OBAMA:
24. Military benefits: (April 26, 2010)
25. VA benefits: (May 27, 2010)
26. Drug-price clarification: (August 10, 2010)
27. Doc-fix tax: (December 15, 2010)
28. Extending the adoption credit: (December 17, 2010)
29. TRICARE for adult children: (January 7, 2011)
30. 1099 repealed: (April 14, 2011)
31. No free-choice vouchers: (April 15, 2011)
32. No Medicaid for well-to-do seniors: 
(November 21, 2011)
33. CO-OPs, IPAB, IRS defunded: (December 23, 2011)
34. Slush-fund savings: (February 22, 2012)
35. Less cash for Louisiana: (July 6, 2012)
36. CLASS Act eliminated: (January 2, 2013)
37. Cutting CO-OPs: (January 2, 2013)
38. Trimming the Medicare trust-fund transfer: 
(March 26, 2013)
39. Eliminating caps on deductibles for small group 
plans: (April 1, 2014)

CHANGES BY THE SUPREME COURT:
40. Medicaid expansion made voluntary.
41. The individual mandate made a tax.

We will provide as much clarity as we possibly can in the 
coming months as we near the small employer mandates 
and other key components of ACA.  We hope to be a 
viable resource to you as we continue to sift through this 
huge piece of legislation and its requirements, followed 
by its impacts on our collective businesses.  

41 Changes to 
ObamaCare…So Far

2012 Census of 
Agriculture reveals new 

trends in farming
     There are now 3.2 million farmers operating 2.1 
million farms on 914.5 million acres of farmland 
across the United States, according to the 2012 Cen-
sus of Agriculture (USDA). The agriculture census 
presents a detailed look at the U.S. farm sector at the 
national, state and county levels.
     “Once every five years, farmers, ranchers and grow-
ers have the unique opportunity to let the world know 
how U.S. agriculture is changing, what is staying the 
same, what’s working and what we can do differently,” 
said Dr. Cynthia Clark, the retiring head of USDA’s 
National Agricultural Statistics Service.
     Census data provide valuable insight into the U.S. 
farmer demographics, economics and production prac-
tices. Some of the key findings include:

-Both sales and production expenses reached record 
highs in 2012. U.S. producers sold $394.6 billion 
worth of agricultural products, but it cost them $328.9 
billion to produce these products.
-Three quarters of all farms had sales of less than 
$50,000, producing only 3 percent of the total value of 
farm products sold while those with sales of more than $1 
million – 4 percent of all farms – produced 66 percent.
-California led the nation with 9 of the 10 top coun-
ties for value of sales. Fresno County was number one 
in the United States with nearly $5 billion in sales in 
2012, which is greater than that of 23 states. 
-California was the top state for agricultural sales 
($42.6 billion).

-Eighty-seven percent of all U.S. farms are operated by 
families or individuals.
-Principal operators were on average 58.3 years old and 
were predominantly male; second operators were slightly 
younger and most likely to be female; and third operators 
were younger still.
-Young, beginning principal operators who reported their 
primary occupation as farming increased 11.3 percent from 
36,396 to 40,499 between 2007 and 2012.
-All categories of minority-operated farms increased 
between 2007 and 2012; the Hispanic-operated farms had 
a significant 21 percent increase.
-144,530 farm operators reported selling products 
directly to consumers. In 2012, these sales totaled more 
than $1.3 billion (up 8.1 percent from 2007).
-Organic sales were growing, but accounted for just 0.8 
percent of the total value of U.S. agricultural production. 
Organic farmers reported $3.12 billion in sales in 2012, 
up from $1.7 billion in 2007.
-Farms with Internet access rose from 56.5 percent in 
2007 to 69.6 percent in 2012.
-57,299 farms produced on-farm renewable energy, more 
than double the 23,451 in 2007.
-474,028 farms covering 173.1 million acres were farmed 
with conservation tillage or no-till practices.
-The largest category of operations was beef cattle with 
619,172 or 29 percent of all farms and ranches in 2012 
specializing in cattle.

     “This information is critical to understanding the 
conditions of U.S. agriculture and determining future 
policy,” said incoming NASS Administrator Dr. Joseph T. 
Reilly. “Today’s data release is the culmination of years’ 
worth of planning and work that NASS has made openly 
available for public use.” For access to the complete data 
series and tools to analyze this information, visit www.
agcensus.usda.gov.

A Call-To-Arms from 
your Executive Director

     We all receive our news from different sources, 
by-and-large based on our generational preferences and 
experiences.  Many of us are used to the morning news-
paper, magazines and television news, while younger 
generations have moved almost exclusively to the internet 
and social media.  No matter how you receive the news, 
one would have to be a hermit not to hear about Washing-
ton and the dysfunction that has been promulgated there 
(in seemingly high speed) for the past 6-8 years.
     It is very easy to get frustrated (maybe even not care 
anymore), or vote for change during elections (to ‘vote all 
the bums out’, as that old saying goes), or not vote or care 
at all.  Our human spirit and confidence in our federal gov-
ernment has been diminished, as represented by the historic 
low approval ratings of Congress and the President.  
     There are some that will say that Washington has 
accomplished very little in the past 6-8 years, and that 
seems to be the S.O.P of the district and will continue 
until after the 2016 Presidential election cycle.  Being an 
optimist as I am, I have to disagree and say that it is time 
that we say loudly, ‘No More’.  I do not believe that poli-
tics is an excuse to be used again, and again, and again.  
That dog just won’t hunt anymore.
     I have had the pleasure to meet Speaker John Boehner 
on two occasions this year, along with a few Congressmen 
and Senators (from both parties).  If I may, I would like to 
share some of the backroom news that is not reported, and 
some it reported (although embellished at times).  
     Speaker Boehner does have difficulty with the Tea 
Party within his own party.  That is not new news, and he 
deals with a House rule (the Hastert Rule) which will not 
allow any bill to come to the floor without the majority of 
the majority party in support of it.  And frankly, it hurts 
the Speaker’s progress when Tea Party Senators speak 
out against Republican House initiatives that they do 
not agree with, or the President threatens to limit or stop 
deportations two months before the 2014 mid-term elec-
tions if it will teach the Republicans a lesson for inaction 
(thus helping Democrats during the mid-term elections).  
Politics is at work in D.C., sometimes at its best (and 
worst), seemingly acting like an old Western stand-off.
     If you must ask, ‘Yes’ there is a big rift between the 
House Republicans and the President.  It is based on a 
huge divide in policy; it is based on the President’s pur-
suit of another signature law to solidify his legacy; it is a 
result of a lack of negotiating to the middle by both sides; 
it is a result of a mistrust of the President to uphold the 
country’s laws by House Republicans, and it is based on 
the President’s exercise of executive powers to postpone 
major portions of the Affordable Care Act, admitting 

illegal migrant children into the country, and the recent 
5-for-1 prisoner exchange with Al Qaeda.  Without trust, 
how can anyone work together?
     Here is the Reality that we (and they) face - - Im-
migration Reform is not a Republican issue; it is not a 
Democratic issue; it is not a Tea Party issue; it is not a 
President Obama issue; IT IS AN AMERICAN ISSUE!  
They are all at fault for dragging politics into the issue.  
The fact of the matter is that Immigration Reform is a 
humane issue; it is a family issue; it is a global feeding 
issue; it is a Christian issue; and it is an economic issue 
for our country.
     The last couple of decades suggests that during an 
election cycle Congress will ‘Kick the can down the road’ 
and put off legislation dealing with Immigration Reform, 
as is once again the case this year.  Yet I remain fully con-
fident that the Speaker wants to get immigration reform 
done.  He recognizes that the migrant population is a key 
component of our economy.  They contribute every day 
to our success, and provide a vital solution to our indus-
try’s labor needs that we would not have otherwise.  
     Now that the Speaker has informed the President that 
immigration reform is not possible this year, and Kevin 
McCarthy is taking over as the House Majority Leader, 
(and represents one of the largest AG districts in the 
USA), we hope that they can bring immigration reform to 
the House floor in the next Congress.  
     What can you do to help the NWA?  Please consider 
joining us as we create a Watermelon Political Action 
Committee (PAC).  A PAC is a great way to ‘support 
those that support us’.  We have to reverse the agenda in 
Washington to once again become ours; not theirs.  If the 
House of Representatives is truly the People’s House, 
then the agenda needs to represent what the people want 
(and not include what we do not want).  A PAC can 
strategically help to lead us down that long road.  Your 
support (and contribution) will help us in this endeavor.
     It is somewhat troubling to see how the NWA has 
changed across the years - - and change necessarily!  It 
used to be that the NWA through its efforts in Washington 
developed and nurtured government relations that helped 
us to advance good legislation while monitoring rules and 
regulations that were not hurtful to businesses.  The real-
ity is that our game plan has changed from an offensive 
posture to defensive.  The NWA nowadays has a primary 
focus to protect our members’ businesses, tradition and 
association from our very own government.  That is a 
trend that we must change.
     This is a Call-to-Arms for YOU!  Are you prepared 
to join our forces?  We have the know-how and a strong 
will, and we should never under-estimate ourselves and 
be distracted by the negativity.  Let’s keep our sights high 
and have a positive attitude.  We all love this business and 
our Watermelon Family.  At the end of each day, that is 
what really matters.  Godspeed.    
   Bob Morrissey
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Shipping watermelons year-round
Watermelons individuallyweighed & inspected

Arnold Mack • Brenda Mack • Chandler Mack 
 Jon Mack • Doug Miller • Nick Leger 
 Ken Wiles • Darlena Keene (Accounting)

Phone: 800.334.1112  Fax: 863.678.0022 
Accounting Of�ce 863.692.1200

Mack Farm, Inc.
growing all 
varieties of 
potatoes & 

watermelons

River Packing, Inc
packing and 

shipping potatoes &
onions 

year round

McTruck, Inc
Durb Pearson 

and 
Dennis Guinn
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National Report
Brandi is enjoying her super busy tour! Excellent promo-
tions and an outstanding job by our National Queen! She 
is treasuring each and every promotion. We have covered 
so much in so little time; the only way to cover it all is to 
let the pictures tell the story.

Only six days after being crowned Brandi began promo-
tions and has covered so many promotions since then. We 
have an even busier tour schedule ahead, to include Tokyo 
Japan, with not only store promotions but serving water-
melon at US Ambassador’s residence,(Caroline Kennedy) 
in Tokyo for her 4th of July party. Much More to Follow!

We value the support of all our sponsors!

Special Thank you to the Following Sponsors featured in 
this report; 

Melon 1; South East Produce, Southern Exposure;
Illiana Watermelon Association, Convention;
Diamond 99 Watermelons, Bell Elementary
NWA, NWPB Training;
NWPB, CPMA
FWA, Taste of Pinellas
C H Robinson, Race for the Cure;
Arcadia Watermelon Festival, Global Produce; Phil Turner 
Farms; Sweet Mama Produce; Wolf Island Produce, 
Melon 1;
Sun State Produce; Syngenta; Deland Watermelon Day
Melon 1; Charlotte Motor Speedway
NWPB; Commissary, Military Produce
Land Watermelon Sales, Melon 1; Military Produce

Thanks to each of you!
Best of the Season to You!
Eleanor Bullock
NWA Promotion Coordinator
229.273.8638 Office
229.322.9933 Cell
eleanor@websign.net
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Alabama Report

Greetings from the Alabama Association!
     The 32nd annual Alabama Watermelon Association 
Convention was held in February at the Beau Rivage 
Resort in Biloxi, Mississippi.  The convention was full 
of fun, excitement, and even karaoke!  This year was a 
great success and a special thank you to all the sponsors:  
Allen Lund Company, Billy Smith’s Watermelons, Inc., 
Clifton Seed Company, Genecco Produce, International 
Paper, LTF Greenhouses, McMelon, Inc, Morgan Wood 
Products, National Watermelon Association, National 
Watermelon Promotion Board, RockTenn, Sakata Seed, 
Sunny Fresh, Valdosta Plant Company, and Williams 
Manis Produce Marketing.  Thank you all for making 
our convention not only possible, but a great success.    
     There are a few more people who received awards 
for their hard work, generosity, and support.  Mr. Terry 
Jones, Southern Quality Shippers received the King 
Buyer Award and Mr. Rantz Smith, Smith Farms of Bell, 
Inc received the King Donor Award.  Ray Gilliland of 
Ray Gilliland Melons received the Lifetime Achieve-
ment Award.  Mrs. Corliss Smith of Billy Smith’s Wa-
termelons received the Jan Ware Award.  Mr. Jay Jones 
of Sakata Seed received the Outstanding Service Award.  
Thank you all for your dedication the association, it is 
greatly appreciated! 
     One last farewell to the 2011 Alabama Watermelon 
Queen, Miss Ann-Marie Urrutia.  A special thank you 
for all your hard work and dedication, over the past year.  
You have represented the Alabama Association with 
great pride and elegance! Ann-Marie has been an out-
standing representative for our association.  In addition, 
thank you to all that helped make her year so special. 
     We had four outstanding young women compet-
ing for the 2012 Alabama Watermelon Queen position. 
Miss Meghan Patterson of Thorsby, sponsored by Sunny 
Fresh, Miss Leah Knight of Berry sponsored by Mc-
Melon, Miss Amber Nolin of Enterprise, sponsored by 
Billy Smith’s Watermelons, and Miss Jaime Minor of 
Muscle Shoals, sponsored by Gulf Seed.  Congratula-
tions to Miss Amber Nolin on your new role as the 2012 
Alabama Watermelon Queen.  Miss Amber is the 20 
year old daughter of Greg and Renea Nolin.  She lives 
in Enterprise and attends Enterprise Sate Community 
College.
     Amber and I are both very excited to get this year 
started.  We will be attending the Florida Watermelon 
Convention on March 23rd-25th in Tampa, FL.  Follow-
ing that Amber will attend the Queen Training hosted 
by the National Watermelon Promotion Board, visit 
elementary schools, attend watermelon festivals, and 
complete a farm tour.  Amber is eager to start her year 
learning about and promoting watermelons. 

Warmest Regards,
Katie Eubanks
Promotions Coordinator
334-237-0600
Katie.eubanks2@gmail.com

Newly crowned Queen Amber with her sponsor, Mr. Billy and 
Mrs. Corliss Smith.  

Queen Amber with Mr. Kelley and Mrs. Jean Marinaro

An amazing group of “has beens!” 

Queen Kimberly, Queen Whitney, Queen Amber, Queen Ann-
Marie, and Queen Katelyn 

2nd runner up, Leah Knight, Queen Amber, and 1st runner up 
Meghan Patterson

Queen Ann-Marie receiving her beautiful watermelon jewelry 
from the AWA board. 

Contestants ready for opening number. 

Contestants getting tips on the seed spit competition from Mr. 
Jeff Garrett. 

Visiting Queens, contestants, board members and special guest 
after the auction at the AWA convention.

All the beautiful contestants ready for evening gown 
competition. 

Queen Ann-Marie and Queen Katelyn, Congratulations on 
Nationals Katelyn! 

A Winning Line-up!

With Affirmed, Bold Ruler and Citation, 
Growers across the country are enjoying the 

benefits of wide adaptability, high yield, 
excellent uniformity and sweet flavor.

© 2012 Sakata Seed America, Inc. 
www.sakata.com

Thank You Diamond 99 Watermelons, Carrie and girls, 
it was fantastic

Brandi enjoys a visit with Mark and Karen Arney 
during dinner

Thanks Rebekah, Juliemar and Stephanie

Brandi with Carrie Thomas’s class at Bell Elementary, with 
two great helpers!

The School kids loved Brandi and the Watermelon booth

The girls worked hard at the Taste of Pinellas, great promotion

Lovely Ladies ready for the Banquet in Vancouver

Rich Chastain, daughter Rachel, Meagan, Rich’s Mom, Brandi, 
Brooke, and Ross Chastain  make a special donation to the 

Moffitt Cancer Center

Brandi enjoys a visit with NWA’s John Coraro at CPMA

Brooke, Meagan and Brandi stop for a visit with John Lapide 
at Melon 1

Hammy and the Melon 1 Group treat Brandi to a wonderful 
23rd Birthday dinner!

The Watermelon Team in Vancouver

Thanks NWPB, shown with all the girls attending in Orlando

The Girls visit the Phil Turner Farm in Arcadia

Brandi helps Stephanie with watermelon slicing demonstration 
during the training 

Ready to put the booth together for CPMA in 
beautiful Vancouver

Katelyn, Trey, Brandi and Hammy Dicks part of the Melon 1 
team at the Melon1 Booth

Brandi with Trey and Katelyn Miller of Melon 1 at the 
Southern Exposure Show

A visit by the NWPB Booth with Mark Arney, Brenda Mack 
and Juliemar



8 • the Vineline                              National Watermelon Association • Summer 2014

© 2013 International Paper Company. All Rights Reserved.

Bulk Packaging

International Paper is The Specialist 
in Bulk Food Packaging

International Paper is positioned to meet your bulk produce packaging 
needs as never before.  With our expanded network of plants we can 
deliver the packaging you need, when you need it.  Coupled with a 
dedicated Sales and Service team, International Paper is not just a 
supplier but a partner with the produce industry.

International Paper Bulk Packaging provides the strength and features 
you can rely on to protect and deliver your product to the retail market.
 40 years of experience

 Sets up fast and locks securely

 Stable when handled

 Network of plants and distribution centers that make supply seamless

 Use of High-Performance linerboard and structural design elements 
   improve performance and protect the product

 Recyclable product that meets sustainability needs

 Wide range of graphic capabilities

Butler

Exeter

Morristown

Richmond

Lafayette

Bogalusa

For information contact:

Bogalusa, LA      (985) 732-8825

Butler, IN            (800) 355-9723 

Exeter, CA          (559) 594-1003

Lafayette, LA      (800) 737-2267

Morristown, TN  (800) 264-8650

Richmond, VA     (877) 291-9855
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National Pictures

Love this Watermelon Race Car Hauler

JSlice and Stephanie Barlow with Brandi in Deland

The winners won a watermelon, can’t get better than that!

Arcadia Festival, Wild Wacky Watermelon Wraft Race

NWA’s Executive Director Bob Morrissey and Brandi in 
Charlotte

Brandi serves these guys Watermelon at Robins AFB

Brandi, Ross, Meagan and car owner at the track

Geoff Brunette Produce Specialist for MPG and produce 
manager Patricia Davis in Jacksonville

In Charlotte with Susan Chastain, Ross’s Mom the girls and 
Betsy Morrissey

Sampling Yellow seedless at the Jacksonville Mayport Navel 
Station Commissary 

A Visit with FWA President Jim Barfield In Charlotte for Ross Chastain Nationwide Debut, 
great job Ross!

JSlice and the girls 
in Deland, Florida 
for Watermelon 
Day

Scott Davis and produce manager welcome Brandi to  
Robins AFB

Brandi and Debra’s beautiful granddaughter Macy in Arcadia

Karen Studerman and her team in Deland, Thank You

The girls on stage at the Race for the Cure conducting the 
Watermelon Games

A visit with sponsors Jane and Carr Hussey, 
of Sweet Mama Produce

Meagan and Brandi on the set of Morning Blend in Ft Meyers

Cara Pingel, with CH Robinson, our sponsor and her daughter 
with Brandi and Kendall at the Race for the Cure in 

Minneapolis, MN! Thank You

The CH Robinson team and team Watermelon!

Thank You to the Jimmy Henderson Family!!!!

Dinner with Shirley and Amy Turner
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Alabama Report

Greetings from the Alabama Association!
     The 32nd annual Alabama Watermelon Association 
Convention was held in February at the Beau Rivage 
Resort in Biloxi, Mississippi.  The convention was full 
of fun, excitement, and even karaoke!  This year was a 
great success and a special thank you to all the sponsors:  
Allen Lund Company, Billy Smith’s Watermelons, Inc., 
Clifton Seed Company, Genecco Produce, International 
Paper, LTF Greenhouses, McMelon, Inc, Morgan Wood 
Products, National Watermelon Association, National 
Watermelon Promotion Board, RockTenn, Sakata Seed, 
Sunny Fresh, Valdosta Plant Company, and Williams 
Manis Produce Marketing.  Thank you all for making 
our convention not only possible, but a great success.    
     There are a few more people who received awards 
for their hard work, generosity, and support.  Mr. Terry 
Jones, Southern Quality Shippers received the King 
Buyer Award and Mr. Rantz Smith, Smith Farms of Bell, 
Inc received the King Donor Award.  Ray Gilliland of 
Ray Gilliland Melons received the Lifetime Achieve-
ment Award.  Mrs. Corliss Smith of Billy Smith’s Wa-
termelons received the Jan Ware Award.  Mr. Jay Jones 
of Sakata Seed received the Outstanding Service Award.  
Thank you all for your dedication the association, it is 
greatly appreciated! 
     One last farewell to the 2011 Alabama Watermelon 
Queen, Miss Ann-Marie Urrutia.  A special thank you 
for all your hard work and dedication, over the past year.  
You have represented the Alabama Association with 
great pride and elegance! Ann-Marie has been an out-
standing representative for our association.  In addition, 
thank you to all that helped make her year so special. 
     We had four outstanding young women compet-
ing for the 2012 Alabama Watermelon Queen position. 
Miss Meghan Patterson of Thorsby, sponsored by Sunny 
Fresh, Miss Leah Knight of Berry sponsored by Mc-
Melon, Miss Amber Nolin of Enterprise, sponsored by 
Billy Smith’s Watermelons, and Miss Jaime Minor of 
Muscle Shoals, sponsored by Gulf Seed.  Congratula-
tions to Miss Amber Nolin on your new role as the 2012 
Alabama Watermelon Queen.  Miss Amber is the 20 
year old daughter of Greg and Renea Nolin.  She lives 
in Enterprise and attends Enterprise Sate Community 
College.
     Amber and I are both very excited to get this year 
started.  We will be attending the Florida Watermelon 
Convention on March 23rd-25th in Tampa, FL.  Follow-
ing that Amber will attend the Queen Training hosted 
by the National Watermelon Promotion Board, visit 
elementary schools, attend watermelon festivals, and 
complete a farm tour.  Amber is eager to start her year 
learning about and promoting watermelons. 

Warmest Regards,
Katie Eubanks
Promotions Coordinator
334-237-0600
Katie.eubanks2@gmail.com

Newly crowned Queen Amber with her sponsor, Mr. Billy and 
Mrs. Corliss Smith.  

Queen Amber with Mr. Kelley and Mrs. Jean Marinaro

An amazing group of “has beens!” 

Queen Kimberly, Queen Whitney, Queen Amber, Queen Ann-
Marie, and Queen Katelyn 

2nd runner up, Leah Knight, Queen Amber, and 1st runner up 
Meghan Patterson

Queen Ann-Marie receiving her beautiful watermelon jewelry 
from the AWA board. 

Contestants ready for opening number. 

Contestants getting tips on the seed spit competition from Mr. 
Jeff Garrett. 

Visiting Queens, contestants, board members and special guest 
after the auction at the AWA convention.

All the beautiful contestants ready for evening gown 
competition. 

Queen Ann-Marie and Queen Katelyn, Congratulations on 
Nationals Katelyn! 

A Winning Line-up!

With Affirmed, Bold Ruler and Citation, 
Growers across the country are enjoying the 

benefits of wide adaptability, high yield, 
excellent uniformity and sweet flavor.

© 2012 Sakata Seed America, Inc. 
www.sakata.com

We share your Fascination
with watermelons.
It’s no wonder we’re the industry leader. 

 Beautiful, high-yielding, seedless varieties like 
Fascination

 Full Count® Plant Program for guaranteed delivery 
of healthy transplants 

 Super Pollenizer™ SP-6 for durable, long-lasting plants

 Strong crop protection portfolio of products including 
Inspire Super® fungicide and Durivo® insecticide

To learn more about Syngenta’s watermelon program, 
contact your local Syngenta representative or seed 
dealer today.

© 2013 Syngenta. Important: Always read and follow label instructions before buying or using Syngenta products. Some crop protection products may not be registered 
for sale or use in all states or counties. Please check with your state or local extension service to ensure registration status. Durivo is highly toxic to bees exposed to direct 
treatment on blooming crops and weeds. Do not apply this product or allow it to drift onto blooming plants while bees are foraging adjacent to the treatment area. NOTE: Photo(s) 
represent a variety; actual appearance may vary. Durivo®,  Full Count®,  Inspire Super®,  Super Pollenizer™,  the Alliance Frame, the Purpose Icon and the Syngenta logo are trademarks of a 
Syngenta Group Company. www.vegetables.syngenta-us.com 16VE3011-VLCP 12/13

Syngenta
Watermelon ICS ad
“We share your fascination ...”
Mag., Pg. 4/C Bld.
BL: none
TR: 8" x 10.5"
LV: ???
Martin/Williams Job No: 16VE3011-VLCP

Group Creative Director: Susan Arens
 Art Director: Jessica Stollberg
Copywriter: Kyle Fiebelkorn
Retoucher: Todd Carlson
Print Production Manager: Sandra Chute
Separator: M|W
Account Manager: Michelle Thyen
Project Manager: Heather McQueen
Digital Production Artist: Lisa Mabley

16VE3011_Watermelon_8x10.5.indd
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Alabama Report

Greetings from Alabama,

Watermelon season is here and Queen Montana 
has been busy learning about the industry and 
spreading the watermelon message. The 2014 
Queen Tour started with the annual National 
Watermelon Promotion Board Queen Training in 
Orlando, FL.  Queen Montana and our 1st run-
ner up Brooke left training prepared and ready to 
start their promotions. 

With watermelon season in full swing comes wa-
termelon festivals. Queen Montana attended the 
Chiefland Watermelon Festival where she rode 
in the parade and welcomed the newly crowned 
festival queens. While in Florida we were able 
to visit a few special people and see them in ac-
tion this season. Thank you for taking the time 
to visit with us: Mr. Billy and Mrs. Corliss Smith 
with Billy Smith Watermelons, Mr. Rantz Smith 
with Smith Farms, and Mr. Josh Moore with 
Glory Produce. 

Queen Montana was invited to speak at the an-
nual Alabama Ag in the Classroom convention 
about how to use watermelon in the classroom 
to more than 100 teachers. Alabama Ag in the 
Classroom provides teachers with the tools 
needed to educate students on the importance of 
agriculture and how it affects their daily lives. 
Queen Montana shared a power point on the 
health benefits and versatility of watermelon, 
instructions on selecting and cutting watermelon, 
and samples of watermelon. The teachers loved 
her visit. 

In June, Queen Montana had the opportunity 
to visit Ft. Rucker Commissary during their 
Farmer’s Market Event and Ft. Benning Com-
missary with the Georgia Queen Jennifer Eadie. 
We would like to thank Mr. Scott Davis with 
Military Produce Group for inviting us to these 
great promotions.  

We have covered a lot of ground already and 
have much more to cover. The next few months 
will be filled with farm tours, grocery store 
promotions, watermelon festivals visits, farmers’ 
market visits, and media interviews. We hope to 
see you soon in our travels!

Sincerely,
Katie Eubanks
Promotions Coordinator
Alabama Watermelon Association
Cell:334-237-0600
Email:Katie.eubanks2@gmail.com
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Alabama Report

Greetings from the Alabama Association!
     The 32nd annual Alabama Watermelon Association 
Convention was held in February at the Beau Rivage 
Resort in Biloxi, Mississippi.  The convention was full 
of fun, excitement, and even karaoke!  This year was a 
great success and a special thank you to all the sponsors:  
Allen Lund Company, Billy Smith’s Watermelons, Inc., 
Clifton Seed Company, Genecco Produce, International 
Paper, LTF Greenhouses, McMelon, Inc, Morgan Wood 
Products, National Watermelon Association, National 
Watermelon Promotion Board, RockTenn, Sakata Seed, 
Sunny Fresh, Valdosta Plant Company, and Williams 
Manis Produce Marketing.  Thank you all for making 
our convention not only possible, but a great success.    
     There are a few more people who received awards 
for their hard work, generosity, and support.  Mr. Terry 
Jones, Southern Quality Shippers received the King 
Buyer Award and Mr. Rantz Smith, Smith Farms of Bell, 
Inc received the King Donor Award.  Ray Gilliland of 
Ray Gilliland Melons received the Lifetime Achieve-
ment Award.  Mrs. Corliss Smith of Billy Smith’s Wa-
termelons received the Jan Ware Award.  Mr. Jay Jones 
of Sakata Seed received the Outstanding Service Award.  
Thank you all for your dedication the association, it is 
greatly appreciated! 
     One last farewell to the 2011 Alabama Watermelon 
Queen, Miss Ann-Marie Urrutia.  A special thank you 
for all your hard work and dedication, over the past year.  
You have represented the Alabama Association with 
great pride and elegance! Ann-Marie has been an out-
standing representative for our association.  In addition, 
thank you to all that helped make her year so special. 
     We had four outstanding young women compet-
ing for the 2012 Alabama Watermelon Queen position. 
Miss Meghan Patterson of Thorsby, sponsored by Sunny 
Fresh, Miss Leah Knight of Berry sponsored by Mc-
Melon, Miss Amber Nolin of Enterprise, sponsored by 
Billy Smith’s Watermelons, and Miss Jaime Minor of 
Muscle Shoals, sponsored by Gulf Seed.  Congratula-
tions to Miss Amber Nolin on your new role as the 2012 
Alabama Watermelon Queen.  Miss Amber is the 20 
year old daughter of Greg and Renea Nolin.  She lives 
in Enterprise and attends Enterprise Sate Community 
College.
     Amber and I are both very excited to get this year 
started.  We will be attending the Florida Watermelon 
Convention on March 23rd-25th in Tampa, FL.  Follow-
ing that Amber will attend the Queen Training hosted 
by the National Watermelon Promotion Board, visit 
elementary schools, attend watermelon festivals, and 
complete a farm tour.  Amber is eager to start her year 
learning about and promoting watermelons. 

Warmest Regards,
Katie Eubanks
Promotions Coordinator
334-237-0600
Katie.eubanks2@gmail.com

Newly crowned Queen Amber with her sponsor, Mr. Billy and 
Mrs. Corliss Smith.  

Queen Amber with Mr. Kelley and Mrs. Jean Marinaro

An amazing group of “has beens!” 

Queen Kimberly, Queen Whitney, Queen Amber, Queen Ann-
Marie, and Queen Katelyn 

2nd runner up, Leah Knight, Queen Amber, and 1st runner up 
Meghan Patterson

Queen Ann-Marie receiving her beautiful watermelon jewelry 
from the AWA board. 

Contestants ready for opening number. 

Contestants getting tips on the seed spit competition from Mr. 
Jeff Garrett. 

Visiting Queens, contestants, board members and special guest 
after the auction at the AWA convention.

All the beautiful contestants ready for evening gown 
competition. 

Queen Ann-Marie and Queen Katelyn, Congratulations on 
Nationals Katelyn! 

A Winning Line-up!

With Affirmed, Bold Ruler and Citation, 
Growers across the country are enjoying the 

benefits of wide adaptability, high yield, 
excellent uniformity and sweet flavor.

© 2012 Sakata Seed America, Inc. 
www.sakata.com

All the 2014 Queens and the NWPB Staff at Queen Training.

The teachers were so excited to meet Montana! 

Ready to present at Alabama Ag in the Classroom in 
Birmingham, AL

Sharing watermelon with the 4th graders at Hill Crest 
Elementary School in Enterprise. 

Visiting Rantz Smith and his family at Smith Farms.

Queen Montana and GA Queen Jennifer with Mr. Scott Davis 
of Military Produce Group

Queen Montana, FL Queen Megan, and National Queen 
Brandi had a great time seeing Josh Moore and his family at 

Glory Produce. 

Picking a watermelon is as easy as 1, 2, 3!

Queen Montana ready to tour Billy Smith Watermelons in 
Trenton, FL

Congratulations to the 2014 Chiefland Festival Queen!  

Queen Montana visiting with Megan Flynn Boyd (2004 AL 
Queen) at Hill Crest Elementary School.

These kids loved the J’ Slice stickers and 
coloring books. 

Queen Montana and 1st runner up Brooke Searcy ready for 
training in Orlando, FL

Every little girl wants to be a princess! 

Queen Montana role playing with Rebecca from NWPB during 
Queen Training

Sharing watermelon with the Army Families at the 
commissary in Ft. Rucker, AL. 
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Florida Report
Sunshine Greetings from the State of Florida!!!

Hope everyone is enjoying their summer this year. 
As you can see Queen Meagan and I have been 
very busy in the month of April and part of May 
promoting Florida Watermelons. Queen Meagan 
has done a wonderful job these past few months 
and is looking forward to this year promoting 
Florida watermelons. We would like to thank 
everyone farmers, shipper’s, brokers, and friends 
for taking the time out of your busy schedule to 

A windy day at Folly Beach, South Carolina having fun with 
all the girls. Memories that will last a life time.

A bright Sunny 
day at Hanshaw 

Farms with Darin 
Hanshaw. 

Visiting with 
SueAnne at 
Indian Hills 
Produce in 
Immokalee.   

Putting smiles and handing out coloring books, stickers on the 
children faces at the All Children’s Hospital 

with Mr. Roy Adams.

Queen Meagan 
picking out a 

perfect 
watermelon.

A special donation being given to the Moffit Cancer Center in 
Tampa from Rich Chastain. 

Up, Up & Away” Queen Meagan having a surprise ride that 
morning in the Hot Air Balloon at the Balloon Over Paradise.

Hanging out with the students at Dr. N. A. Jones Elementary.  

- A bright 
day in the 
watermelon 
field with 
President 
Jim Barfield.

The Queen of Peace Montessori Pre-K enjoying slices of 
watermelons. Thank you for all of my special notes! 

A refreshing 
slice of free 

watermelons 
at the Taste of 

Pinellas. Thank 
you Melon 1 for 

donating bins 
of watermelons 

for this event.  
Enjoyed by all.

Queen Meagan spending the day with Sweet Mama Produce. 
Thanks Carr and Jane Hussey for breakfast and lunch that day.  

Educating the Pre-K at the Community Christian School on 
how to grow a Florida Watermelon.

Our runner-up Ashley Connors at Winn Dixie helping out 
promoting and selling Florida Watermelons.           

Queen Meagan sure was a hit with handing out cold containers 
of watermelons at the Cooper River Bridge Run.

Queen Meagan 
with Brian Arrigo 
at Southern Cor. 
showing her the 
processing on 
how to pack Mini 
Watermelons.

Queen Meagan at her first promotion at Southern Exposure. 
Thank you Mark and Benny at Borders Melon.

A fun day hanging out and having lunch with the 
“MELON 1” Crew!

Queen Meagan lending a helping hand at work in the field 
during her farm tour at Melon 1.

Enjoying a day at the Expo with Nascar Driver Ross Chastain 
and NC Queen Brenna.

Thank you to the NWPB for a wonderful weekend of training 
on how to be Queenly!

Family stories and traditions are shared on the loaded dock at 
Phil Turner’s Farms.  

help Queen Mea-
gan with all of 
her farm tours, 
helping out with 
school promo-
tions, educating 
our elementary 
students on wa-
termelons and 
in-store promo-
tions as well. We 
would also like 
to thank many 
of our water-
melon farmers 
on donating their 
watermelons to 
these events the 
last few months. 
Everyone en-
joyed them all! 

Enjoy your sum-
mer and re-
member to grab 
a watermelon 
when you are 
at your local 
grocery store or 
produce stands. 
Have a safe and 
fun summer.

Until next time
Eat More Water-
melons!!!

Debra Harrison

Florida 
Watermelon 
Promotions 
Coordinator

Email – debra@
flfwa.com

Cellular – (863) 
633-8306



14 • the Vineline                              National Watermelon Association • Summer 2014

Paul Sawyer
239-872-6467

Mike Chisholm
813-477-5099

Darren Deal
229-224-8639

Jim Elam
731-431-6730

Phil Ramsey
276-701-0991

Kip Pelham
561-516-0092

Dan Grissom
813-624-2704

SERVICE • SELECTION • SOLUTIONS

1-800-962-4999 • www.siegers.com

Medium-large seedless variety with high 
fruit quality, oval shaped fruit and vigorous 
vine. Fruit has firm red flesh and reduced 
pip size. Flesh firmness as based on 
penetrometer readings were in the range of 
2.5-3.0 pounds. Intermediate resistance to 
Fusarium wilt race 1 and Anthracnose race 
1. Modern, crimson rind pattern!! Broadly 
tested and heavily trialed in all growing 
regions and has done outstanding.

Siegers Seed Co. adheres to ISF disease code standards; please visit 
www.siegers.com and see"Recommended Codes" for further information.

Fruit Shape

Usage FRESH/ FRESH PROCESS

88

15-18

Blocky

Small-Medium

Modern style, dark green,
crimson rind pattern

Red flesh color. Penetrometer
readings of 2.5-3.0 lbs.

Approximate Days 
To Maturity

Fruit Rind 
Description

Fruit Weight Range
(US - LBS)

Pip Size

Fruit Flesh
Description

Sweet P  lly...Summer’s Sweetest Flavor
Triploid Watermelon
Intermediate Resistance to Fusarium
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Georgia Report
It’s summertime in Georgia! Harvest is gearing up, and your asso-
ciation and Georgia Queen Jennifer Eadie have been busy building 
anticipation for that sweet treat – Georgia watermelon!  

We’ve had a busy and exciting spring as we head into the heart of 
watermelon season. Jennifer has been in and out of state promoting 
our growers and Georgia product.   In March, we attended the annual 
training and communications seminar in Orlando with the National 
Watermelon Promotion Board.  Jennifer brushed up on her interview 
technique, messaging creation and campaign, and even learned how to 
do some great on-site watermelon recipes.   THANK YOU NWPB for 
your dedication to the program! From there, Queen Jennifer headed 
to Valdosta Sam’s Club with Chef Poon to bring some zing to a Sam’s 
Club Re-Opening!  They had a great time talking about watermelon’s 
nutritional value and showing off Chef’s carving skills. THANK YOU 
Melon 1 for having us! 

Queen Jennifer also joined with several other state associations for 
the Cooper River Bridge Run promotion in Charleston, SC.   The 
queens and their crew visited several Bi-Lo locations during their 
stay and handed out juicy, sweet watermelon at the end of the 
race to thirsty runners.  The positive response to getting hydrating 
watermelon at the end of a tough run was overwhelming!  A big 
thanks to the SC Watermelon Association, Ms. Ann Bryant and SC 
Queen Brooke Allender for your hard work in coordinating this 
promotion and for being amazing hosts! 

After that, Queen Jennifer spent some time in Atlanta at the Sutherland 
Food Service show promoting the association.  She also interviewed 
with the Radio Disney morning show “Kid’s Concern” to talk about 
why parents should encourage their kids to eat watermelon!   Jennifer 
also visited Bibb County’s Skyview Elementary school and taught the 
students there how watermelon is actually a vegetable, and that it’s not 
only sweet and delicious, but also nutritious! 

We’ve also been traveling around the state with the Georgia Grown 
Farmers Market Showcase events. There, Queen Jennifer has been 
handing out watermelon and hosting the ever-popular seed spit 
contests!  Earlier this June, Queen Jennifer also teamed up with 
Alabama Queen Montana Savage in Fort Benning for a jam packed 
“Family Fitness” Day at the Commissary.  The girls were made 
great use of their stay showing customers how to pick out the best 
watermelon, teaching safe handling techniques, and of course, 
sampling and selling lots of watermelon!

Coming up this summer, Jennifer will travel to Kennesaw and 
Athens for festival and grocery store hop at Krogers and at various 
July 4th celebrations!  She’ll interview with 11 Alive in Atlanta, 
travel to Toronto with Longos and again later in the summer with 
Loblaw.  We’ll also be active stateside, continuing our tour with 
farmers markets, and helping honor Mr. Jerry Moore at the first 
annual Watermelon Crawl 
5K in Tifton in July.  
We’re excited about what 
the summer brings! Stay 
tuned for more updates, 
and let us know how we 
can continue to work 
for you!  

Sincerely,
Samantha T. Kilgore
GWA Promotions 
Coordinator
skilgore@asginfo.net
706-845-8575    
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Alabama Report

Greetings from the Alabama Association!
     The 32nd annual Alabama Watermelon Association 
Convention was held in February at the Beau Rivage 
Resort in Biloxi, Mississippi.  The convention was full 
of fun, excitement, and even karaoke!  This year was a 
great success and a special thank you to all the sponsors:  
Allen Lund Company, Billy Smith’s Watermelons, Inc., 
Clifton Seed Company, Genecco Produce, International 
Paper, LTF Greenhouses, McMelon, Inc, Morgan Wood 
Products, National Watermelon Association, National 
Watermelon Promotion Board, RockTenn, Sakata Seed, 
Sunny Fresh, Valdosta Plant Company, and Williams 
Manis Produce Marketing.  Thank you all for making 
our convention not only possible, but a great success.    
     There are a few more people who received awards 
for their hard work, generosity, and support.  Mr. Terry 
Jones, Southern Quality Shippers received the King 
Buyer Award and Mr. Rantz Smith, Smith Farms of Bell, 
Inc received the King Donor Award.  Ray Gilliland of 
Ray Gilliland Melons received the Lifetime Achieve-
ment Award.  Mrs. Corliss Smith of Billy Smith’s Wa-
termelons received the Jan Ware Award.  Mr. Jay Jones 
of Sakata Seed received the Outstanding Service Award.  
Thank you all for your dedication the association, it is 
greatly appreciated! 
     One last farewell to the 2011 Alabama Watermelon 
Queen, Miss Ann-Marie Urrutia.  A special thank you 
for all your hard work and dedication, over the past year.  
You have represented the Alabama Association with 
great pride and elegance! Ann-Marie has been an out-
standing representative for our association.  In addition, 
thank you to all that helped make her year so special. 
     We had four outstanding young women compet-
ing for the 2012 Alabama Watermelon Queen position. 
Miss Meghan Patterson of Thorsby, sponsored by Sunny 
Fresh, Miss Leah Knight of Berry sponsored by Mc-
Melon, Miss Amber Nolin of Enterprise, sponsored by 
Billy Smith’s Watermelons, and Miss Jaime Minor of 
Muscle Shoals, sponsored by Gulf Seed.  Congratula-
tions to Miss Amber Nolin on your new role as the 2012 
Alabama Watermelon Queen.  Miss Amber is the 20 
year old daughter of Greg and Renea Nolin.  She lives 
in Enterprise and attends Enterprise Sate Community 
College.
     Amber and I are both very excited to get this year 
started.  We will be attending the Florida Watermelon 
Convention on March 23rd-25th in Tampa, FL.  Follow-
ing that Amber will attend the Queen Training hosted 
by the National Watermelon Promotion Board, visit 
elementary schools, attend watermelon festivals, and 
complete a farm tour.  Amber is eager to start her year 
learning about and promoting watermelons. 

Warmest Regards,
Katie Eubanks
Promotions Coordinator
334-237-0600
Katie.eubanks2@gmail.com

Newly crowned Queen Amber with her sponsor, Mr. Billy and 
Mrs. Corliss Smith.  

Queen Amber with Mr. Kelley and Mrs. Jean Marinaro

An amazing group of “has beens!” 

Queen Kimberly, Queen Whitney, Queen Amber, Queen Ann-
Marie, and Queen Katelyn 

2nd runner up, Leah Knight, Queen Amber, and 1st runner up 
Meghan Patterson

Queen Ann-Marie receiving her beautiful watermelon jewelry 
from the AWA board. 

Contestants ready for opening number. 

Contestants getting tips on the seed spit competition from Mr. 
Jeff Garrett. 

Visiting Queens, contestants, board members and special guest 
after the auction at the AWA convention.

All the beautiful contestants ready for evening gown 
competition. 

Queen Ann-Marie and Queen Katelyn, Congratulations on 
Nationals Katelyn! 

A Winning Line-up!

With Affirmed, Bold Ruler and Citation, 
Growers across the country are enjoying the 

benefits of wide adaptability, high yield, 
excellent uniformity and sweet flavor.

© 2012 Sakata Seed America, Inc. 
www.sakata.com

Runners love their 
watermelon! 

Watermelon Juice at 
the NWPB Training 

Weekend

Handing out 
watermelon at 
the Ag Day at 
Capitol! 

Ready to hand out watermelon to runners! 

Interviewing with 
Radio Disney 
Atlanta

Big crowd at the Farmers 
Market in Macon, Ga.

Interviewing with Radio Disney Atlanta

Sampling at the 
Commissary in 
Fort Benning

Fort Benning with AWA 
Queen Montana! 

Queens in a Watermelon Bin at the Cooper River Run!
Skyview Elementary Students #eatmorewatermelon

Having fun with Chef Poon at Sam’s Club. 

Interviewing with WMAZ at the 
Farmers Market in Macon, GA

Showing shoppers how to pick out a good watermelon! 

We love our NWPB Team! 

Bi-Lo Promotion in  Charleston, SC

Handing out coloring books at Bi Lo
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NWPB recently hosted a watermelon-themed dinner at the Shopping for Health 
conference in Charleston, SC. Called “the premiere annual meeting for grocery 
dietitians” by dietitians and sponsors alike, Shopping for Health provided the 
unique opportunity for sampling, networking and presentations that included 
“Watermelon 101: A Juicy Slice of Nutrition Research” given by Elizabeth Somer, 
RD. Attendees raved about the watermelon dinner and information provided to 
them throughout the event which gave us the opportunity to tout watermelon’s 
health, value and versatility to an exclusive group of dietitians representing more 
than 10,000 grocery stores. 

The dinner was delicious. I had never had grilled watermelon before. The watermel-
on facts were also interesting. I never knew you could eat the rinds. And I had never 
thought about watermelon as a source of hydration and inflammation fighter! 
(Wegman’s)

Love the carving ideas in the toolkit! I will use the carving ideas for my summer/
grilling TV spots. I find that having seasonal recipes ahead of time makes it easier to 
incorporate into my upcoming media spots or social media messaging. I know that 
consumers are always looking for the nutritional facts, but also the health benefits 
and easy ways to incorporate healthy foods into their meals. (Meijer)

I loved the dinner! I thought it was so creative. It gave me a lot of ideas to pass on to 
my customers. I would have never thought to grill watermelon before. The nutrition 
presentation was very interesting and well done. I get so many questions/comments 
from customers about avoiding watermelon because it is too high in sugar. I’m glad 
to have a greater knowledge of the watermelon research out there. (Kroger)

     There are so many ways to enjoy watermelon, from  
    a simple wedge out of hand to nourishing salads,  
    smoothies, and more. It’s no wonder  watermelon is  
    a summertime favorite and one of the best values  
    in the produce aisle. Celebrate the 200th birthday  
    with us at www.watermelon.org/starspangled-
watermelon and explore the union of two all-American favorites bursting with 
ideas to make your picnic, parade or backyard barbeque sing. Enter the sweep-
stakes to win your own watermelon quilt!

The first ever London Produce Show was called the 
largest meeting of its type in London, and despite 
early skepticism, a largely attended exhibit hall 
proved its success. 

One major U.S. watermelon shipper displayed USA 
watermelons. Several other exhibitors representing 
different regions of the world also showcased 
watermelons as part of their marketing mix. Execu-
tive Director Mark Arney stated “The NWPB is 
unique in that, to our knowledge, there is no other 
organization of its kind in the world which gave us 
great leverage at a show like this.”

The NWPB booth received interest from across 
Europe and even from Arabic countries, far
outreaching the U.K. focus of the show. Heavy 
interest was expressed for whole as well as 
fresh-cut watermelons from retailers and fresh-cut 
operations. USDA’s Deputy Ambassador to the U.S. 
Embassy in attendance remarked positively on our 
efforts to establish a U.K. market. Industry members 
that encouraged NWPB participation in the London 
Produce Show will be pleased at the contacts made 
and opportunities created for U.S. watermelon. 

Americans thirsting for more energy may want to refresh their hydration habits  
by thinking outside the water glass, suggests a new survey. 

Nearly nine of ten Americans believe they have to drink something to stay 
hydrated, according to an online survey conducted in May among 2,050 U.S. 
adults by Harris Poll, and commissioned by NWPB. Yet, they’re not drinking 
enough. One-third (34 percent) of Americans say they don’t drink a lot of water 
since they prefer something with flavor – and those numbers are higher (41 
percent) among Millennials. Two-thirds of Americans say they would choose 
watermelon to hydrate. So NWPB is reminding Americans that they can eat 
their hydration by offering mouthwatering inspiration at www.watermelon.org. 

“Every system in your body – from reproduction and digestion to circulation, 
mood and memory – depends on water,” says Elizabeth Somer, M.A., R.D., 
and author of several nutrition and wellness books. “Consequently, water 
helps ward off fatigue, a common health complaint in the United States. 
Watermelon is 92 percent water –  a delicious way to increase fluid intake and 
boost energy and the perfect ingredient for salads, salsas, smoothies and 
more.,” Somer says. Make a center-of-plate statement with  a Grilled Cheese, 
Watermelon and Arugula Sandwich. Keep kids cool on hot days with Water-
melon Snow Cones. Or drink it in a delicious Watermelon Zapper!

Watermelon is an iconic summertime staple that is enjoyed by everyone. Not only is 
it delicious to eat, but it makes a for great marketing tool that appeals to consumers 
of all ages, ethnicities and backgrounds.

The National Watermelon Promotion Board (NWPB) is looking for companies who 
have gotten creative and used watermelon imagery in their marketing arsenal, and 
we need you to help us find them! Submit any promotion or advertisement that 
features watermelon visuals for a chance to win a cash prize!

Entries must be submitted to sbarlow@watermelon.org.

Rules for Entry:
• The advertisement must be for a company that is non-produce, non-food and 
   non-grocery retailer
• When entering a TV commercial, time and date of the viewing must be given
• All entries must be received by December 31, 2014

Consideration will be given to:
• The creative use of watermelon in the ad
• The reach of the ad (how many people saw it)
• The aesthetic value of watermelon to tell the story of the product or service

Past winners include Kleenex® Tissue for their watermelon tissue box and Ziploc® for featuring 
watermelon on their large-size bag box. The winning advertisement’s company will receive recognition 
and publicity across the produce industry as well as a crystal watermelon plaque to be awarded at the 
2015 National Watermelon Association convention in Palm Springs, California.

Individuals who submit entries will be entered into a drawing to receive a $100 Amazon.com gift 
card prize courtesy of the National Watermelon Promotion Board.

NWPB is now accepting entries; so keep your eyes open for all things watermelon!

Congratulations to the new “crop” of 
watermelon queens! To help them make 
the most of their new positions as water-
melon industry promotional ambassadors, 
the queens gathered in Orlando for an 
intensive one-day key message and media 
training seminar with NWPB staff. The 
training included lessons on being a 
media liaison, in-store appearances, recipe demos, and image and etiquette review. 
Happy promoting to all of you this year! 
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Illiana Report
Hello from the Midwest - the Illiana Watermelon Association!!

Since being crowned, Emily has been getting her feet wet, gearing 
up for a very busy watermelon season here in the Midwest.

She started out the year meeting the other state chapter queens, co-
ordinators and the wonderful people from NWPB at Queen Train-
ing in Orlando in March.

Shortly after attending the training, it was off and running.  Thanks 
to the generous support of our sponsors we were able to attend 
and help out at the Cooper River Bridge Run in Charleston South 
Carolina.  While there, we did an in store promotion at Bi-Low 
in Charleston, enjoyed Folly Beach then served watermelon to 
40,000 runners and spectators.  We had so much fun!!  It is very 
rewarding and makes all of the hard work worth it when you hear 
all of the positive comments from everyone getting watermelon.  
We heard from many people about how much they appreciated us 
serving watermelon, and saying this was the best thing race plan-
ners did(having watermelon), and most of all how delicious and 
refreshing the watermelon was.  A BIG thank you goes out to our 
sponsors who made this possible for us to attend: Jim Rash Com-
pany-Bobby Barton, MultiCorr-Brad Johnston, Anita Field, Kent 
Williams, Tim & Colleen Dunn, Rich Novak, Vincennes Tractor-
Rick Linenburg, Sunstate Produce-Brad Jones, Highland Fresh-
Walt Shappley, McClellan Produce-Paul Teague and Ed McClel-
lan, Premier Melon-Josh Bailey, Highmark Seed-Jamey Adams, 
and Matt Shuman.  THANK YOU VERY MUCH!!!!!

Every year our local 3rd grade students from several elementary 
schools attend “Day on the Farm” where Queen Emily gets to hand 
out watermelon plants for them to take home to plant.  

Just before school dismissed for summer vacation, Emily visited 
the first grade class at South Knox Elementary where she showed 
the movie “Watermelon Magic” then read them a book.  The chil-
dren LOVED the movie and book.  The best question of the day 
was.....”Is there a watermelon king?”.  As the students returned to 
their classrooms, Emily handed out activity pages, coloring books 
and stickers.  Thank you FreyCo for sponsoring our visit!!!!

Memorial Day Weekend is our annual Spirit of Vincennes Ren-
dezvous where Queen Emily had to dress in time period clothing 
and sell cups of watermelon.  The weekend event brings in around 
40,000 people over a period of two days.  Thank you to Emily’s 
parents for volunteering to help on Saturday and thank you to 
Madeline for volunteering your time on Sunday.   
 
And last but not least, we participated in the Red Skelton Festival/
Parade.

Things here are just now starting to get busy for us, but we are 
ready and excited!!!  The next few months to come will be packed!  

Once again, I want to say 
THANK YOU to all of 
you who help sponsor our 
events or volunteer your 
time to help us out.  We 
appreciate it very much 
and all that we do would 
not be possible without 
you.  

Thank you!!

Lori Edwards
Promotion Coordinator
812-396-9969
iwapromocoordinator@
gmail.com

Emily and Jennifer handed out watermelon samples, stickers 
and coloring books to storegoers in Charleston.

Emily hands out watermelon plants during Day on the 
           Farm for local 3rd grade students. 

State Chapter Queens, Ross Chastain and the South Carolina 
Watermelon Association

Emily and Jennifer posing with the Produce Manager of a Bi-
Low store in Charleston, SC

Queen Emily visited the 1st grade class of South Knox 
Elementary

                  Posing with the clowns after the parade 

Stickers were handed out as the students returned back to class

Getting ready to line up for the Red Skelton/Clown Parade 
with sponsors Brad and AngieToney with Double T and their 

granddaughter Kaelee and Miss Lori

This kids LOVED hearing the story “Peter Spit a Seed at Sue” 
after they watched the “Watermelon Magic” movie!

Madeline and Emily posing in their time period clothing for 
the Rendezvous Festival

IWA Second Runner-Up Madeline with National Queen 
Brandi and IWA queen Emily

Miss Lexie Frey gets her picture with Queen Emily during her 
visit with her elementary class.

Tables are loaded and stacked with cups of watermelon ready 
to serve as runners finish the Cooper River Bridge Run.

                   Posing with the clowns after the parade 

State Chapter Queens enjoyed a little time on Folly Beach 
before helping out at the Cooper River Bridge Run in 

Charleston, SC

Emily hands out watermelon plants during Day on the 
           Farm for local 3rd grade students. 

Queen Emily enjoys a photo opportunity at Queen Training 
with other State Chapter

Queen Emily enjoys a photo opportunity at Queen Training 
with other State Chapter
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A watermelon program for early
and season long yields!

Quality Seeds, Quality Service

•Flavorful and reliable start to the
season
•Consistent uniformity, yields, and
internal quality
•14-16 lbs
•79 days
•IR:Co(1)

SEEDWAY Vegetable Seeds    www.seedway.com   800-952-7333

The  Syngenta logo is a 
trademark of a Syngenta Group

Company.

MELODY

FASCINATION
•Dark rind complemented by dense
red flesh
•Sweet tas�ng
• 16-20 lbs
•83 days
•IR:Co(1), Fon(1)

EXCLAMATION
•Large seedless for full season use
•Yieds 36 and 45 count fruit
•Blocky shape w�h dis�nct dark
stripes
•90 days
•17-21 lbs
•IR:Co(1), Fon(1)

Walk-ins 
Welcome at our 
Lakeland facility! 
7 am - 4:30 pm

Our experienced representa�ves can help you!     Ralph Hendry 561-662-4329 • Joe Jones 910-610-3306
•Jim Plunke� 803-664-0070 •Tony Rice 813-477-1407 • Steve Richardson 229-319-5991
Richard See 305-345-8578 • Jim Thomas 352-427-0479 • Michael Everson 229-319-9674 

Jake Cowart 863-608-5252• Kevin Hosey 865-548-7333
SEEDWAY Vegetable Seeds • 3810 Drane Field Road, Unit 30 • Lakeland, FL 33811  

www.seedway.com • 8636484242
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Mar-Del Report
Greetings from the Mar-Del Watermelon Association!

     Queen Shelby has hit the ground running since she was crowned at our con-
vention in February.  Her first appearance was the Maryland Agriculture dinner, 
where she met Secretary of Agriculture, Buddy Hance.  Then it was off to 
North Carolina for their convention, where we had a fabulous time and enjoyed 
the warm and beautiful Wrightsville Beach!  It was not long and we were leav-
ing again for Queen Training in Orlando, where NWPB had planned a wonder-
ful weekend for our queens.  Thank you to all the staff at NWPB for such an 
informative training!  We are very appreciative!  Shelby and I had decided after 
training we were not unpacking our suitcases because we left three days later 
for the Cooper River Bridge Run in Charleston, SC! This experience for all the 
queens and coordinators was incredible. We served 40,000 cups of watermelon 
to over 10,000 runners! The outpouring response from these runners when they 
saw watermelon after their race was unbelievable.   We also did grocery store 
promotions at Bi-Lo Stores before attending the marathon on Saturday.  Thank 
you Ann Bryant and the SC Association for such a remarkable, well-planned 
trip and your hospitality.  When we returned, Shelby learned how watermelons 
are germinated at Vincent Farms.  A huge thank you to Ray and Clay Vincent, 
as well as your staff for taking the time to teach Shelby how the process works. 
Farm to School programs are quickly becoming popular in many communities 
and Shelby was asked to attend a Kickoff for a Farm to School program in an 
Elementary School in Laurel, DE, where she learned about the program and 
the importance of fresh produce in school lunches.  Shelby also tasted some of 
the fresh asparagus that was on the menu for the day, handed out stickers to the 
students in the cafeteria, and chatted with some of our local farmers and mem-
bers of our association, Pat Hastings and Katey Evans.  Shelby’s next school 
visit was filled with slightly bigger “kids.” She was off to the University of 
Delaware’s Ag Day, where she served slices of watermelons, handed out color-
ing books, stickers, recipes, and brochures.  It was such a nice day that we had 
served a whole bin of watermelons in less than three hours! Way to go Shelby!  
As we “crawled” into May, Shelby was teaching over 500 students how to 
do the Watermelon Crawl at Nemours Healthy Kid’s Day, so that they could 
see how fun exercising can really be! In staying with the “healthy” theme, 
Shelby served slices of watermelon at the Health and Heritage Day in Mardela 
Springs, MD.  Next stop was our stop at the MS Bike a Thon in Cambridge, 
MD, where cyclists took a break and enjoyed some of our refreshing slices of 
watermelon.  Some of them return each year and had biked 100 miles in just a 
few hours, so they were raving about how glad they were to have watermelon 
again and see the new queen!  
     Shelby may be new to the queen role, but she is no stranger to water-
melons, as her family also farms.  The experiences that she has had thus far 
have opened her eyes and I know that with the busy summer season we have 
planned ahead of us, she will have the time of her life in this role! 
     We would like to thank Melon1 for supplying us with watermelons for 
our spring promotions.  This is a huge help to know we can always count on 
you to have watermelons 
waiting for us wherever 
and whenever we need them!
     I would like to personally 
thank everyone in the water-
melon industry for welcoming 
me as the new Mar-Del 
Promotions Coordinator. As 
you all know, Dawn Collins 
may have small feet, but the 
shoes she wears are huge and I 
am in close contact with her as 
I step into this new role. I have 
a true passion for the water-
melon industry and as a nurse, 
I appreciate the opportunity to 
promote their benefits to overall 
health and wellness.   The 
experiences that I too will have 
in this role will help me to share 
with the farmers examples of 
how their product impacts the 
rest of the world.  
     We wish everyone a success-
ful season and we cannot wait 
to get this summer started after 
our cold and snowy winter!

Warm Watermelon Wishes,
Caitlin Givens
Promotions Coordinator
Mar-Del Watermelon Association
mardelqueencoord@aol.com

A bin full of queens during the Cooper River Bridge 
   Run in SC.  

Farm to School participants and members of our association, 
Pat Hastings and Katey Evans.

Thank you 
Ray and Clay 

Vincent of Vin-
cent Farms for 

teaching Shelby 
the germina-
tion process 
for growing 

watermelons.

Shelby’s first trip to 
Disney World we 
squeezed in before 
we left to come 
home from Queen 
Training! 

Shelby is a pro at planting watermelons!

The bikers at the MS Bike a Thon could not wait to make it to 
our resting stop!

Shelby planted watermelons for the Givens brothers, shown 
here with their crew.

This biker had 
biked almost 
100 miles when 
she stopped for 
our refreshing 
watermelon 
treat!

 Shelby teaches the students how they can exercise – one way 
is by line dancing to the “Watermelon Crawl!”

We had the pleasure of serving this little guy his first taste of 
watermelon – and he loved it!

The queens gained so much knowledge and have been well-
prepared for the season ahead of promoting!

The kids at Nemours Healthy Kid’s Day loved having a queen 
in their presence!

Shelby met 
Nascar driver, 
Ross Chastain 
and even served 
some slices of 
watermelon with 
him at the Coo-
per River Bridge 
Run Expo.

Ripe and ready 
for a busy sea-
son of promot-

ing our favorite 
summertime 

treat!

Shelby’s first in store grocery promotion at Bi-Lo’s in SC.

It was one busy day at the University of Delaware’s Ag Day!

Mar-Del and SC Queens with NC Queen at the NC Convention 
held in Wrightsville Beach.

Maryland’s Secretary of Agriculture, Buddy Hance at 
MD Ag Dinner.

NWPB with our queen during Queen Training in Orlando!



22 • the Vineline                              National Watermelon Association • Summer 2014

news
continued

Bibles Badges Business
Press Release …… April 10, 2014

Faith, Law Enforcement, Business 
Leaders Support Jeb Bush on 
Immigration
Faith, law enforcement and business leaders in Florida 
and elsewhere continue to support former Florida Gov. 
Jeb Bush’s remarks at the George H.W. Bush Presidential 
Library and Museum in Texas. 

Republican political leaders including former Mississippi 
Gov. Haley Barbour and Sen. Marco Rubio echoed the 
former governor’s comments. And they are not alone: 
Leaders in Florida and elsewhere are reinforcing that we 
need a new immigration process and urging Congress to 
vote for one.

“Fixing America’s broken immigration system is an 
economic imperative for our nation. I appreciate Governor 
Bush’s willingness to speak out on this issue and encour-
age others do the same,” said Steve Case, Chairman and 
CEO of Revolution LLC. “People come here to pursue a 
better life. We should acknowledge that, celebrate it and 
do everything within our power to ensure that America 
remains the place where people want to come. 

“I agree with former Florida Governor Jeb Bush when 
he said that we need to ‘restore people’s confidence’ in 
our immigration system,” added Sheriff Jerry L. Dem-
ings of Orange County, Fla. “There is no question that the 
American economy benefits from the labor of immigrants 
who are in our country unlawfully, and congressional 
action is required to improve the current process to obtain 
lawful status. This would ease the tension that often exists 
between law enforcement agencies and immigrant com-
munities caused by inconsistent enforcement.”

“On immigration, Jeb Bush spoke the truth. It’s that 
simple,” said Paul DiMare, President of DiMare, Inc. 
in Homestead, Fla. “I believe it is vital to our national 
security and well-being that we continue to produce our 
own food here in America. Yet without immigration 
reform, the trends are headed the wrong way. We’ve gone 
from importing about a third of our fresh tomatoes in 
2000 to more than half in 2012. Had we held our ground, 
U.S. growers would have seen an extra $811 million in 
farm revenue, and our communities would have seen an 
additional 15,000 jobs. The longer reform waits, the more 
America loses.”

“It’s easy to solve the immigration issue with a sound bite, 
standing on the safe side of our fence,” said Bob Land-
ham, Executive Pastor of Deermeadows Baptist Church in 
Jacksonville, Fla. “Having served with ministries along the 
border for 10 years, I know as a father, husband, brother, 
son, I’d do whatever it would take to protect and provide 
for my family. No fence is long enough or high enough or 
strong enough to keep a dad who loves his kids from try-
ing to provide a better life for those he loves.”

“Governor Bush is right — it is a motivation of love that 
drives many to overstay a visa or enter the country unlaw-
fully. That doesn’t mean we should ignore or forgive the 
violation of law, but it is important to recognize that many 
of those who have violated the law are doing so out of des-
peration and a desire to provide for their families, which 
is a noble desire very consistent with our Christian faith,” 
said Darren Sullivan, Pastor of Church Multiplication at 
Chet’s Creek Church in Jacksonville. “As churches seek 
to serve the immigrants in our community, including some 
without legal status, we’ve come to better understand how 
dysfunctional our immigration system is and how impos-
sible it is for many to immigrate lawfully, as they would 
prefer to do.”

“Our broken immigration system is undermining Florida’s 
economy and hurting Florida’s farmers. Every day we’re 
losing opportunities as a result,” said Rick Hanas, Senior 
Vice President and CAO of A. Duda & Sons in Oviedo, 
Fla. “Governor Bush is right that many immigrants come 
here to provide for their families — and we all benefit 
when we work together. We look forward to the stability of 

a new immigration process that restores respect for the 
rule of law and honors freedom, hard work and family 
unity.”

“I’m for true immigration reform with accountability, 
not amnesty. If we can put aside the political rhetoric, 
and do as Jesus did and put ourselves in the shoes of 
the stranger, I believe we can find true commonsense 
reform as a nation,” said Garry Swearingen, the Associ-
ate Minister over Involvement and Evangelism at San 
Jose Church of Christ in Jacksonville. “Our immigrant 
ancestors made a huge sacrifice to come to America to 
have an opportunity to live in a free society, make a liv-
ing, and worship with their families and friends without 
harm. It is not surprising that that desire remains true for 
others today.”

Ron Teachman, Police Chief of South Bend, Ind., 
added, “I applaud Jeb Bush for recognizing that people 
migrate to the United States for a variety of reasons, and 
that for some the motivation is family survival. With 
our limited law enforcement resources, we should focus 
our efforts on confining or deporting those individu-
als or groups who come to our country with the intent 
to engage in criminal enterprise, particularly the most 
violent offenders. We in law enforcement are restricted 
in fulfilling our duty to serve and protect until we have 
comprehensive immigration reform across the nation. I 
hope that Governor Bush’s remarks will help move that 
conversation forward.”

Jeb Bush’s 
Immigration Heresy?

WALL STREET JOURNAL
April 8, 2014

The former Florida Governor makes more sense than 
his critics.

For a party that has lost the popular vote in five of the 
last six presidential elections, the GOP sure seems 
eager to banish people from its potential candidate 
ranks. First Senator Marco Rubio was expelled from 
impolite conservative company, then Rep. Paul Ryan 
came in for abuse, and now former Florida Governor 
Jeb Bush is being whipped for breaking from the 
anti-immigration orthodoxy on the right.

In a Sunday interview Mr. Bush said the act of illegally 
entering America is sometimes “an act of love” done 
out of a commitment to feed and clothe family mem-
bers. This is merely another way of putting his brother 
George W. Bush’s line from the 2000 campaign that 
“family values don’t stop at the Rio Grande.” You know 
the GOP’s immigration allergy has become excessive 
when even expressions of sympathy are criticized.

Here’s what Mr. Bush said in fuller context: “Some-
one who comes to our country because they couldn’t 
come legally, they come to our country because 
their families-the dad who loved their children was 
worried that their children didn’t have food on the 
table. And they wanted to make sure their family was 
intact, and they crossed the border because they had 
no other means to work to be able to provide for their 
family. Yes, they broke the law, but it’s not a felony.”

He’s right about the non-felony, though Senator Ted 
Cruz immediately jumped in to say the rule of law 
matters. Thanks for clearing that one up, Senator, 
but Mr. Bush got there first, saying that one reason 
to pass immigration reform is to “restore people’s 
confidence” in the law.

“For example, 40% of illegal immigrants come with 
legal visas and they overstay their bounds. A great 
country ought to know where those folks are and 
politely ask them to leave,” he said. “There are means 
by which we can control our border better than we 
have. And there should be penalties for breaking the 
law.” Failure to reform immigration, he added, “ends 
up trapping these people when they could make a great 
contribution for their own families but also for us.”

Mr. Bush urged everyone to drop “the harsh political 
rhetoric” and recognize that immigrants “can make a 
contribution to our country if we organize ourselves 
in a better way.” Assimilation is essential to that 
effort, he said, and should include teaching civics in 
public school and requiring English.

Not too long ago that would have been called Reagan 
orthodoxy. Mr. Bush says he’ll decide on whether to 
run for President by the end of the year, but if he does 
run he’s already got a better immigration message than 
the self-defeating “self-deportation” crowd that cost the 
GOP so dearly in 2012.

Make a personal statement 
Help to create future solutions
Support Friends of the Industry

You are invited with a special invitation that is more im-
portant today than at any other time in our lives - - a time 
for all of us to come together to shape federal govern-
ment policy that will drive the watermelon industry for 
growth and success.  For over 100 years NWA mem-
bers have come together to accomplish more than any 
company could alone.  Today, we face threats of punitive 
legislation, regulatory burdens, a barrage of rules and a 
lack of some key legislation that challenge our profitabil-
ity and long-term viability as watermelon businesses.   

Say Yes and decide TODAY to make an impact by sup-
porting the Watermelon PAC that will in turn support 
federal candidates that ‘will’ defend and pursue our 
industry’s interests.  With the ever-changing climate in 
Washington amongst our federal legislators, our timing 
could not be more important than it is today!  

You are free to contribute more or less, or not at all.  Please 
consider writing your personal check or using your credit 
card to become a contributing member of the Watermelon 
PAC.  You can access the WPAC on the NWA website 
(www.nationalwatermelonassociation.com).  

Suggested Levels of Membership on the 
Watermelon PAC are:

____ Washington Insider!  A contribution of $167 per 
month will bring your contribution to $2,000 for the 
year and will be recognized with special VIP status at 
our convention,  an invitation for you and one guest 
to the United Fresh PAC event in the fall at the Wash-
ington Conference, and a seat on the Watermelon PAC 
Board of Directors.

____ Legislative Leader!  A contribution of $84 per 
month will bring your contribution to  $1,000 for the 
year and will be recognized with VIP status at the 
national convention and a seat on the Watermelon PAC 
Board of Directors.    

____ The Capitol Club!  A contribution of $42 per 
month will bring your contribution to $500  for the year 
for which you will receive an invitation to a special 
PAC event at the  convention, and will include a seat on 
the Watermelon PAC Board of Directors.

____ WPAC Supporter!  A contribution of $21 per 
month will bring your contribution to $250  for the year 
for which you will receive a seat on the Watermelon 
PAC Board of Directors. 

____ Watermelon Advocate!  A contribution of $12 
per month will bring your contribution to $100 for the 
year, and help to set the tone for our watermelon lobby-
ing efforts. 

Important:  Federal Law requires us to collect some 
information of individuals whose contributions exceed 
$200 in a calendar year.  Political contributions are not 
deductible as charitable contributions for federal tax 
purposes.  Corporate checks are prohibited by law.

Together, we can have an impact that will better our 
lives in our business.  Please join us in this endeavor.  
Thank you for your consideration.
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North Carolina Report
Greetings from North Carolina,

NC Watermelon Queen, Breanna Williams, is off to a busy 
season promoting watermelons.  After being crowned at the state 
convention in March, Breanna attended the National Water-
melon Promotion Board Queen training in Orlando, FL.  The 
NWPB staff did an excellent job of helping the new state queens 
to better understand the industry and how to promote watermel-
ons in their states.  This training is a great opportunity for all the 
state queen’s to get to know each other and discuss their many 
activities to come for the season.

Queen Breanna’s trip to Charleston, SC for the Cooper River 
Bridge Run was a huge success.  The South Carolina Watermel-
on Association, Ann Bryant and SC Queen Brooke were great 
hosts for the event.  Breanna enjoyed distributing watermelon 
samples and talking with attendees at the run’s “Health and Fit-
ness Expo”.  Rising early on the day of the run, all the queens 
worked really hard giving out watermelon to all the runners at 
the conclusion of the race.  The watermelon cups, supplied by 
the SC Watermelon Association, were a big hit with the run-
ners and they were very thankful to have the hydrating value of 
watermelon after the event.

Queen Breanna has also been busy back home in North Caro-
lina.  By special invitation, Breanna was asked to speak with the 
NC Commissioner of Agriculture Steve Troxler and the NCDA 
department heads about the NC Watermelon Association Queen 
Scholarship Pageant and the industry.  National Tourism Week 
found Breanna visiting two NC Welcome Centers to share wa-
termelon samples, recipes and nutrition information with travels 
coming to our state.  The NC Department of Agriculture’s “Got 
to be NC Festival” draws thousands of consumers to the NC 
State Fairgrounds to learn more about NC agriculture products.  
During the festival Breanna was on hand to discuss NC water-
melons. She even had the opportunity to take part in the antique 
tractor parade by riding in the NCDA “BIG Shopping Cart”.  
Retail promotions have also been a part of our spring activities.  
Breanna spent a day at the Fort Bragg South Commissary pro-
moting watermelons and distributing information to shoppers.  
Queen Breanna was invited to the Delhaize (Food Lion) spring 
watermelon kickoff event at the company’s corporate office in 
Salisbury, NC.  Our friend Ross Chastain was also at the promo-
tion and together they interacted with the corporate office staff 
distributing watermelon samples and educational materials.
Summer is here and Queen Breanna is excited about all the 
promotional events to come.  We hope to see you all during the 
season.

Sharon Rogers
Promotions Coordinator
ncwatermelonqueen@
gmail.com
336-583-9630

NC Queen Breanna and National Queen Brandi at the 
NWPB’s training

Perfect watermelon samples for the runners

Lots of watermelon samples for Queen Breanna to distribute 
during the Cooper River Bridge Run in Charleston, SC

State Queens take time out from training for 
some group pictures.

Queen Breanna shares watermelon samples and recipes with 
visitors at the NC I-95 Welcome Center

Steve VanMeter, Queen Breanna, Kenneth Todd and Ross 
Chastain at the Delhaize (Food Lion) corporate office water-

melon season kick- off event.

The NC I-85 Welcome Center staff and Queen Breanna 

The NC Got to be NC 
Festival attracts thou-
sands of people to the 
NC State Fairgrounds 

to learn more about 
agriculture.  Queen 

Breanna was there is 
talk with attendees 

about NC watermelon.

Smokey the Bear and Breanna welcome visitors to NC during 
National Tourism Week

Queen 
Breanna 
getting ready 
for the parade 
ride in the 
“BIG CART” 
at the Got 
to be NC 
Festival

NWPB’s Stephanie Barlow interviewing Breanna 
during training

Queen Breanna is all ready to share the watermelon message 
with Fort Bragg Commissary shoppers

Brooke, Meagan, Breanna, Shelby and Ross distribute water-
melon samples during the Health Expo

Ross and Queen Breanna sampling the watermelon during the 
Delhaize watermelon promotion

Brooke, Meagan, Breanna and Ross getting ready to promote 
watermelon at the Health & Fitness Expo for the 

Charleston race

All the queens are still smiling even after distributing thou-
sands of watermelon samples to runners

NC Watermelon Queen Breanna Williams and NC Commis-
sioner of Agriculture Steve Troxler

Queen Breanna getting ready for the NWPB Queen Training
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 High brix
 Appealing deep red color
 Good shipping ability
 Meets fresh cut standards
 Wide growing adaptability 

HM.CLAUSE, Inc. 555 Codoni Avenue, Modesto, CA 95357  Bus: 209.579.7333  Fax: 209.544.0335  Toll Free: 800.320.4672  www.harrismoran.com

New

 High brix with deep red color
 High yield potential
 Strong vine
 Excellent interior appearance
 Excellent eating quality

Traveler F1

 Strong vigorous plant with mid-early maturity
 Blocky fruits of medium green color with dark 

green stripes and firm, crisp, smooth interior
 14- 20lb fruits with high brix
 HR to anthracnose

Go the distance with this 
reliable watermelon!

New

Wayfarer F1

 Strong vigorous plant
 Brix 11-12 with excellent traditional sugar 

baby flavor
 Very firm crisp flesh, excellent shipping ability
 Well adapted to grafting on TZ 148

After only one bite you’ll 
take a fruit home!

Troubadour F1 Crunchy Red F1
 Prolific male flower production
 Allows for 100% triploid 

population when interplanted 
between 3rd & 4th triploid plant

 Potential for increased yield of 
triploid watermelons

Accomplice



National Watermelon Association • Summer 2014                  the Vineline • 25

South Carolina Report
     Our March calendar started off with a wonderful trip to visit our 
neighbors in North Carolina at the North Carolina Watermelon Associa-
tion annual convention held in Wrightsville Beach, N.C.  We would like to 
welcome Breanna Williams into our watermelon family.  
     Next Brooke headed out to Columbia and our State Farmers Market 
for the annual Commissioner’s BBQ Cup.  Brooke was honored to be a 
judge in the wings portion of the contest.  Needless to say, we did not go 
home hungry and were able to visit with many friends as well as meet new 
people.  
     March ended with a trip to Orlando, Florida and Queen Training.  
Brooke Bell joined us for this trip and the girls enjoyed a full day of train-
ing presented by the NWPB and then a wonderful night of dining with the 
whole group at Buca di Beppo.
     April opened with a huge event for South Carolina.  The Cooper River 
Bridge Run, a 10k run with 40,000 runners, was a great success and we 
plan to make it an annual event for our state.  I want to thank all of the 
wonderful queens and coordinators as well as association members and 
volunteers who attended and helped to make this the success that it was.  
We learned a great deal with this first event and hope that all of our sister 
queens/coordinators will continue to join us in the future.  In-store promo-
tions with Bi-Lo as well as an appearance by Brooke and Ross Chastain on 
Low Country Live, WCIV-TV/ABC, News 4 were also fulfilled during this 
weekend.  
     Brooke Allender and Brooke Bell attended the Taste of South Carolina 
at the State Capitol on April 30th.  This is a yearly event where our Con-
gressman and Senators get to sample delicious food from our growers and 
vendors.  The girls did a wonderful job of passing out promotional materi-
als and promoting our product to the large crowds.  
     On May 2-3, Brooke was in Beaufort, S.C. for the Taste of Beaufort that 
included a 5k run that also helped to put the “Watermelon Fuels Athletes” 
program out to the public.  This has been very successful and well received 
this year and we hope to continue to promote this program in the future, 
especially to our schools and athletic events.  
    Tampa/St. Petersburg was the next stop on May 8th-11th.  Debra Har-
rison and Meagan Morgan were wonderful hosts to Brooke and I, as well 
as Eleanor Bullock and Brandi Harrison.  We had a quick visit with John 
Lapide on Thursday evening and made an early morning appearance at 
the Moffitt Cancer Center with the Chastain family.   A generous donation 
was made to the facility for research purposes in honor of Becky Chastain.  
Brooke, Meagan and Brandi judged the DeSoto County Princess pageant 
on Friday night in Arcadia and then it was on to St. Petersburg for 2 days 
of The Taste of Pinellas and a visit to All Children’s Hospital.  Thank you 
Debra and  Meagan for such a wonderful promotion.  
     Tuesday, May 20th, Brooke was in Elgin, SC, at Bookman Elemen-
tary School where she read and passed out watermelon slices to the entire 
kindergarten classes.  Former SC Watermelon Queen, Summers Slaton 
McBride is a teacher at Bookman and organized the event.  
     Brooke was in Columbia, SC on May 24th-25th for Bi-Lo in-store 
promotions and then it was back to Greenville, SC for Memorial Day and a 
live appearance on “Your Carolina” WSPA, Channel 7.  
     June 4th and 5th were spent at Monarch Elementary School in Simpson-
ville, SC, cutting melons for 2 field days and over 800 students.  This was 
a very well received promotion since Monarch was one of the few Health 
Science elementary schools in South Carolina.  Many thanks to Rusty 
Kinard for transporting the melons from Melon 1 in Barnwell, SC to the 
school and thanks to Hamy Dicks for sending the melons up from Florida.  
     An early morning live appearance on The Morning News, WLTS, Chan-
nel 19 in Columbia, SC, followed on Friday, May 6th.   Brooke spoke about 
the “Watermelon Fuels Athletes” program and also prepared a recipe. Sat-
urday, June 7th, found us in Union, SC at another Bi-Lo in-store promotion.  
     Brooke appeared on The Peggy Denny Show (WGGS, Channel 16) 
on Monday, June 9th, preparing 5 recipes during the 26 minute segment. 
Peggy was delighted with Brooke as well as the delicious watermelon 
recipes that she prepared. 
      We traveled to Sumter, SC on Tuesday, June 10th, where Brooke 
made another live appearance on Making It Grow (SCETV) with Amanda 
McNulty and the rest of the crew from the Clemson Extension Program.  
Brooke prepared 3 recipes at this appearance.  
     June 14th-15th, had us in Myrtle Beach and N. Myrtle Beach for in-store 
promotions at Bi-Lo as well as a new Lowe’s Food Store.  
     Brooke has many more promotions ahead and is looking forward to the 
remainder of the summer.  She especially is looking forward to the upcom-
ing farms visits and visiting with our SC watermelon family as they start 
harvesting their watermelon crops.  

Wishing everyone a very successful year.

Ann Bryant
SC Promotions Coordinator
abryant028@charter.net
ann.bryant@furman.edu
864-303-3995

Cooper River Bridge Run Expo with Bi-Lo, Charleston, SC

Taste of Beaufort 5k Run, Beaufort, SC

Taste of South Carolina with Commissioner Weathers

One Big Happy Watermelon Family, Charleston, SC

Your Carolina, WSPA-TV, Channel 7, Greenville, SC

Making It Grow with Amanda McNulty, SCETV, Sumter, SC

Bi-Lo promotion in Union, SC

Appearing on The Peggy Denny Show, WGGS-TV, Channel 
16, Greenville, SC

Queens enjoying The Taste of Pinellas in St Petersburg, FL

Reading to the kindergarten students at Bookman Elementary 
School in Elgin, SC

Commissioner’s BBQ Cook Off, Columbia, SC  

Workers at Cooper River Bridge Run, Charleston, SC

Enjoying the students at Monarch Elementary School in 
Simpsonville, SC

Unloading watermelon samples for Cooper River Bridge Run,  
Charleston, SC

The Chastain Family at Moffitt Cancer Center in 
St. Petersburg, FL
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Class-Leading 
Horse Power

Don’t be left in the dust! Lead the way with new Affirmed, Bold Ruler and Citation 
seedless watermelons and enjoy best-in-class performance. Money-saving features like earliness, 
cold-setting ability, plant vigor, high yield, fruit uniformity and excellent interior quality combine 
to make these watermelons the leading choice for you and your customers.    www.sakata .com

© 2014 Sakata Seed America, Inc.

Watermelon by Sakata

Leading the way... 

& Citation

We recommend using Ace as a pollenizer due to its early and prolonged flowering.

Download the new Sakata Watermelon Bulletin! 
Learn how growers benefit from adding Sakata’s strong genetics 
to their lineup. Get the complete Sakata Watermelon Bulletin here: 

www.sakatavegetables.com SCAN HERE

New!
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Texas Report

Howdy from Texas! I hope everyone is having an exceptionally sweet 
and prosperous year.

Most of you know we do not have a queen this year, but we are grateful 
to have our 2013 queen, Kendall Duke, helping out with promotions. In 
May she went to Minneapolis, Minnesota to the Susan G. Komen Race 
for the Cure with Jimmy Henderson and his family. She and the National 
Watermelon Queen, Brandi Harrison, had a great time handing out wa-
termelon during the event where approximately 50,000 people attended 
and 2.5 million dollars was raised for breast cancer research.

A few weeks ago I attended the Cyclobia community bicycle event in 
downtown Brownsville, Texas where the ladies from the Junior League 
and I cut and handed out delicious watermelon to all the hot and tired 
bike riders. It was a terrific community event and people loved the wa-
termelon.

Finally, I’d like you all to know that this year the Texas Watermelon 
Association is having its annual convention on November 7th- 8th, and 
we would like to invite everyone to attend. The convention will be in 
McAllen, Texas. On Friday we will have a member dinner and dance at 
McAllen Country Club. Then on Saturday we will have our meeting at 
the Embassy Suites and there will be activities for family members like 
a shopping or spa outing for the ladies and a tennis morning at the club 
for kids. That evening we will have our auction and a casino night where 
you can play blackjack, roulette, let it ride, and craps. We will also have 
some great prizes. Our president, Jeff Fawcett, has been working hard 
to put together a fun convention so we hope all of you will come. Please 
contact me at the email address below if you’d like to receive an email 
about registering for our convention.

Have a wonderful, safe summer!
With fondest wishes,
Barbara Duda 
TWA Secretary
bcduda62@gmail.com 

Kendall Duke and NWA Queen, Brandi Harrison, with the 
Henderson family at the Race for the Cure.

The TWA tent at the Cyclobia event in Brownsville

Colton Henderson gets a kiss from the queens.

So happy to get to spend time together!

Evidence!

The Brownsville Junior League ladies 
who helped set up and work
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Western Report

 
 
 
 
The summer is here and watermelon season is back in full-effect. It’s the time of 
year that our beloved picnic treat is in high demand and we, the Western 
Watermelon Association, are working hard to get this juicy commodity into the 
hands of watermelon lovers everywhere!  Market has been strong out here in the 
West, supplies were short in the Desert this year with Mexico finishing up earlier 
than normal.   Good supplies out of Arizona for the 4th of July holiday and the 
San Joaquin Valley started a littler earlier this year and we saw fruit a week to 10 
days earlier than usual.  Steady supplies are still being seen out of the Central 
Valley and parts of Northern California. 
 
As we dive into July, one of the busiest months of the summer, we also dive into 
National Watermelon month. In honor of this, the Sunland-Tujunga Lions Club 
held its 53rd annual Watermelon Festival July 19th and 20th at Santa Anita Park in 
Arcadia, California.  This fun event included watermelon eating contests, seed 
spitting contests and a watermelon pavilion complete with carving and cooking 
demonstrations.  For more information on this event please visit their website at 
www.lionswatermelonfestival.com.  Hope to see all of you there next year! 
 
 
 
 
 
 
 
 
 
 
 
 
 
For more information on the Western Watermelon Association, please visit our 
website at www.westernwatermelon.org 
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Is Your Current 
Lender Nickel & Diming

You to Death?

With AgAmerica Lending 
once you are approved, you are 

set up for the long term.
No renewal fees every few years
 Keep those nickels and dimes 

in your pocket. 
Contact AgAmerica Lending today for a low-interest,
long term land loan or line of credit. (855) 898 2265 or email
for more information to LeighAnn@BankersSouth.com. 

AgAmerica Lending, LLC – 4030 S. Pipkin Road, Lakeland, FL 33811
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has a Security Blanket
of Protection for You!

P.O. Box 5069, Grand Forks, ND 58206
877-246-9722  |  biodougalinkusa@aol.com

A. Link’s products are used by both conventional and organic
growers and are not crop specific... Gardeners to large production.

Organic Products Mean Consumer Safety, 
Not Poor Performance.

Proven, Effective Fungicide 

Cruzin™ Fungicide consists of essential organic 
spices and oils, in combination with our proprietary 
manufacturing process, providing the best effects of 
fungal disease control for vegetables, fruits and trees. 

Cruzin™ kills diseases and also provides a probiotic 
effect, with ZERO re-entry time.

Assists the photosynthesis process

herbicide and/or foliar feeding

 
at only 1/10th of an ounce per acre

Bionic
Bionic™ is a high energy (Synergistic) 
biological surfactant which intensifies low 
energy chemicals. Some herbicides are low 
energy, adding Bionic™ will raise the energy 
level and the herbicides can be more 
effective. This is true for most fungicides, 
insecticides, and foliar feeding nutrients 
as well. You will notice that Bionic™ will 
enhance all the products that you use from 
pesticides, fungicides to fertilizer.
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TAKE 
A LOAD OFF

Triple Wall Bulk Packaging

Enjoy more peace of mind with the STRENGTH,
DURABILITY,

& PERFORMANCE of

We are right where you need us.  Contact us today!

Southern U.S.
Steve Crowder
678.644.9162

East Coast
Josh Rowe
804.592.8547

Midwest
Brad Johnston
812.691.5006

Marketing
Jane Jennings
360.601.7860

Customer Service
Susan Soeder
888.236.6150

High quality print capability                       Sheet conversion up to 86" x 216"

Strength & Durability                                   In-line die-cutter/folder/gluer/stitcher

···:

···:

···:

···:

www.corrchoice.com

Centrally
Located

Exceptional
Service

Cost
Optimization

Unparalleled
Quality

Flexible
Quantities


