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USDA Offers Crop
Disaster Assistance
for Fruit Ang
Vegetable Growers

USDA Secretary Tom Vilsack recently announced
that greater protection is now available from the
Noninsured Crop Disaster Assistance Program for
crops that traditionally have been ineligible for fed-
eral crop insurance. The new options, created by the
2014 Farm Bill, provide greater coverage for losses
when natural disasters affect specialty crops such as
vegetables and fruits.

“These new protections will help ensure that farm
families growing crops for food, fiber, or livestock
consumption will be better able to withstand losses
due to natural disasters,” said Vilsack. “For years,
commodity crop farmers have had the ability to pur-
chase insurance to keep their crops protected, and it
only makes sense that fruit and vegetable, and other
specialty crop growers, should be able to purchase
similar levels of protection. Ensuring these farm-
ers can adequately protect themselves from factors
beyond their control is also critical for consumers
who enjoy these products and for communities whose
economies depend on them.”

Previously, the program offered coverage at 55% of
the average market price for crop losses that exceed
50% of expected production. Producers can now
choose higher levels of coverage, up to 65% of their
expected production at 100% of the average market
price.

The expanded protection will be especially helpful to
beginning and traditionally underserved producers,
as well as farmers with limited resources, who will
receive fee waivers and premium reductions for ex-
panded coverage. More crops are now eligible for the
program, including expanded aquaculture production
practices, and sweet and biomass sorghum. For the
first time, a range of crops used to produce bioenergy
will be eligible as well.

“If America is to remain food secure and continue
exporting food to the world, we need to do everything
we can to help new farmers get started and succeed
in agriculture,” Vilsack said. “This program will help
new and socially disadvantaged farmers affordably
manage risk, making farming a much more attractive
business proposition.”

To help producers learn more about the Noninsured
Crop Disaster Assistance Program and how it can
help them, USDA, in partnership with Michigan State
University and the University of Illinois, created an
online resource. The Web tool, allows producers to
determine whether their crops are eligible for cover-
age. It also gives them an opportunity to explore a
variety of options and levels to determine the best
protection level for their operation.

Great News for
Watermelon Magic!

The folks at Spring Garden Pictures are brimming
with great news, and they want to share the new
developments, exciting opportunities, and upcom-
ing projects with us.

Since Watermelon Magic’s hometown premiere
at The Franklin Institute last spring, the film’s
reach continues to grow. The screenings at The
Franklin Institute will come to a close at the end
of December, but you can check out the film at
The Whitaker Center in Harrisburg PA where it
recently opened. More venues will be officially
announced soon!

But the really big news is that Watermelon Magic
will be running for a 3-year engagement at the
Smithsonian’s National Museum of Natural His-
tory in Washington DC beginning in spring or fall
of 2015 on their new digital IMAX system! This
is a huge, wonderful advancement for the film.
They will provide news and updates regarding the
grand opening in DC once the details are set.

If the application deadline for an eligible crop has
already passed, producers will have until Jan. 14, to
choose expanded coverage through the Noninsured
Crop Disaster Assistance Program. To learn more,
visit the Farm Service Agency (FSA) website or
contact your local FSA office. The Farm Service
Agency (FSA), which administers the program, also
wants to hear from producers and other interested
stakeholders who may have suggestions or recom-
mendations on the program. Written comments

will be accepted until Feb. 13 and can be submitted
through Regulations.gov.
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FSMA
Implementation
Dates Set

=

Now that the four major proposed rules of the Food
Safety Modernization Act (FSMA) have been re-pro-
posed and commented, we await the final rules (publi-
cation, and the court-ordered implementation dates.

A consent agreement filed in federal district court

in Oakland, CA set a timeline for FSMA rules to be
implemented. The agreement between FDA and the
Center for Food Safety (CFS) ended the agency’s
appeal of strict, court-imposed deadlines that were set
as the result of a CFS lawsuit seeking a timeline for
implementation.

The consent agreement pushes back several deadlines
for the seven rules:

¢ Preventive controls for human food =
August 30, 2015.

¢ Preventive controls for animal food =
August 30, 2015.

* Produce Safety = October 31, 2015.

* Foreign supplier verification program =
March 31, 2016.

e Third-party accreditation =
March 31, 2016.

e Sanitary transport = March 31, 2016.

* Intentional adulteration = May 31, 2016.

“The FDA is committed to fully implementing the
FSMA and to putting in place the modern, preven-
tive framework envisioned by the law that will help
to prevent foodborne illnesses and protect public
health,” says an FDA spokesperson. “The agency
is working as quickly and expeditiously as possible
to meet our deadlines for the final rules, while also
ensuring that we get these rules right.”
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Outstanding producers with great taste and presentation!

Sweet Gem | Cut Above ; Kingman

Rich, glossy, dark green Bright red, crisp flesh - Bright red, crisp, firm flesh
rind Sweet and flavorful Tasty with tiny seed pips
Deep red, crisp flesh Round to oval shape Strong vines and high yield
Sweet with excellent flavor 15 to 17 pounds ‘ potential

Round shape Excellent shipping R 18 to 22 pounds

13 to 16 pounds capabilities % Round-oval shape

Premont Exclamation Fascination
Super crisp, deep red flesh : Crisp, firm, sweet red flesh  ||¥ Attractive, firm red flesh
High brix and small pips Strong vine vigor w ] Uniform 45- and 36-count
Round to oval shape Uniform size and blocky o blocky fruit
15 to 17 pounds : shape Excellent yield potential
Excellent shipping and Small-medium pips Very small pips
shelf life Mostly 36- and 45- count Sweet and flavorful

N. FL, AL, MS, LA GEORGIA NC, SC, VA, DE, MD
Terry Parrish Christian Dameron Jonathan Wilks
(229) 921-7803 (229) 891-8226 (910) 290-1735

PLANT CITY, FL SOUTHEAST FL TN, KY, MO, IN
Larry Pippin Robbie Bishop Wayne Eidson
C L :[]_I)) (813) 759-1111 (786) 255-3764 (615) 854-9859

SOUTHWEST FL NY, N. ENGLAND, OH, Mi WHOLESALE

——CGOMPANYE—— Kim Clifton Walker Mark Upton Blake Dexter
OualityAVesetablelSeedstSinced 928 (239) 707-5049 (315) 604-1098 (910) 372-3602




3 ¢ the Vineline

National Watermelon Association ¢ Winter 2015

National Watermelon Association, Inc.
190 Fitzgerald Roade Suite #3 ¢ Lakeland, Florida 33813
(863) 619-7575 office * (863) 619-7577 fax
www.nationalwatermelonassociation.com

The Vineline is published quarterly by the National Watermelon Association, serving the industry Nationwide since

a current mailing, please call the NWA office in Lakeland.

1914. All rights reserved, except where otherwise noted. Printed in the USA. To subscribe or fo change the address of

Subscription rafes: USA and Canada, no charge to NWA member. All others, U.S. subscriptions, $30.00 per year (U.S.

Dollars); Canadian Subscriptions, $40.00 per year (U.S. Dollars); Other foreign subscriptions, $50.00 per year (U.S. Dollars).

All Statements, including product claims, are those of the person or organization making the statement or claim as
it’s own, and any such statement or claim does not necessarily reflect the opinion of the publisher.

Publisher - National Watermelon Association ¢ Layout - www.rubberneckerdesign.com

LOAD DONORS

Alabama Chapter

B&K Farms

Bagley Produce

Big Chuy Distributors
Billy Smith Watermelons
Borders Melons
Browning & Sons
C&S/Reid Groves Farms
Cactus Melon

Capital City Fruit

Celli Brothers

Central American Produce
Coosaw Farms

Diamond 99

DMC Farms

Eagle Eye Produce
Florida Chapter

Frey Farms

George Perry & Sons

Georgia Chapter
Gibson Produce
Global Produce Sales
Graham Farms

HC Schmiedling
Hoosier Fresh Farms
llliana Chapter
Jackson Farming
Jackson Farms

Jim Rash Company
Kids Choice
Kirschenman Enterprises Inc
Leger & Son

MarDel Chapter
McMelon Inc

Melon 1

Melon Acres

Mesilla Valley Produce
MGM

Mouzin Brothers

Phil Turner Farms

Premier Melon

Prime Time International
Raymon Land

Rusty Kinard Farms
Saikhon Company
Sanland Farms

Sun State Produce
Sunterra Produce
Sweet Mama Produce
Texas Melon Exchange
The Giumarra Companies
Timco Worldwide
Tucker Farms

Turtle Island Produce
Van Groningen & Sons
Vincent Farms

Wabash Valley Growers
Warren Produce
Watermelon Unlimited
Westlake Produce
Wiggins Watermelon LLC

™ ¥

2014 SPONSORS

Nunhems

Georgia Chapter
International Paper
Seminis
Texas Chapter
CHEP and IFCO

RUBY
Allen Lund
Borders Melons
Giumarra
Highland
Melon 1
MultiCorr
PECO Pallet
Sakata
Syngenta

GOLD
Clifton Seed
Eagle Eye
Exeter Engineering
Gibson Produce
Global Produce
Harris Moran
Kapstone Paper
Leger & Son
McMelon
Mobley
Sundia
Wiggins

EMERALD —
B & K Farms
JR Produce
Western Chapter

Dupont
MEI Labels
RockTenn
Siegers Seed
SunTerra

NWA members ...
Are you ready to benefit from TAP?

Please call our experienced watermelon team to get started.

800.799.LUND (5863)

o the /@/{@ﬁb‘&’

Allen Lund Company offers members of the NWA
our ALC Transportation Association Program

e Priority on providing capacity in tight markets
¢ Lane analysis including year-end reporting

e Discounted live load tracking via Locus Traxx
e Discount on ALC TMS software

e EDI 214 integration

tap.allenlund.com
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Triple Crown Winners

 Early « Firm « Flavorful

Charismatic, Kingman,
Secretariat & Unbridled

Early Maturing

Charismatic
45-count / Dark rind

Secretariat
45-count / Traditional rind

Sakata’s new collection of high-yielding seedless Mid Maturing

watermelon, including Charismatic, Kingman, Secretariat and Kiﬂglnan
Unbridled, offers triple the benefit with the winning features of 36/45-count / Traditional rind

Unbridled

36/45-count / Dark rind

early or mid maturity, very firm flesh and delicious flavor. With a
choice of size, dark or traditional rind, and maturity rate, picking
a winner has never been so easy.

For best results, use a Sakata early pollenizer — Ace or new Wild Card. S AKAT Afh

© 2014 Sakata Seed America, Inc. 5 ﬂ I'(a ta Veget ﬂ Ij | 85 . C 0 m
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The Nationdl
Watermelon Association
has a New Logo

How do you identify with a business or association?
What represents the National Watermelon Association to
you? Being able to brand the Association is key to our
future. In an effort to brand the National Watermelon
Association, so that those who are not yet a part of our
membership can quickly identify us, we are working on
a new logo design. A logo best embodies the identity of
a company or association.

Over the summer we held a global contest and received
designs from over forty artists around the world. The
Executive Committee narrowed down the options by

ml:-:'lﬁl w
Vkiurclon WATERMELON Association
Design A Design B Design C

selecting their three favorite designs. Then we sent
them out to you, our members, for the final decision.
The winning design will distinguish us and help us
launch a branding campaign throughout the industry.

You received an email survey, you received a postcard
in the mail, you responded and the National Water-

melon Association has a new logo design. We will use
this design as a recognizable brand in all of our social
media and on our website.

Which design won? We will unveil the winning NWA
logo at the National Convention in February at the La
Quinta Resort & Spa. Come join us for the unveiling!

The Vineline has been
digitalized! What does
that mean?

Now the latest
research news,
produce legisla-
tion, promotion
reports, and
upcoming events
will be avail-
able at the click
of your cursor.
Digitalizing the
Vineline makes
it easy to read
and share indi-
vidual articles,
specific pho-
tographs, and
chapter news by
simply clicking
on the informa-
tion you want.
The digitalized
version of the
Vineline has a
user-friendly
sidebar that
enables you to
go directly to the
page or article
you are inter-
ested in reading.
The format will
allow you to
read one page at
a time or open to
a 2-page spread. Links will take you directly to chapter
websites, additional research, and more promotional photo-
graphs of our Queens and their activities. This version has
its own online address, vineline-digital.com, but will also
be accessible from the Association’s new website (Www.
Watermelon.Ag).

NATIONAL HEFORI

NATIJNAL FICTURES

Al ABAMA RFPORT

We are in the process of uploading back issues digitally as
well. By the end of the year we will have the last two years
of Vineline digitalized. These archived issues will give a
historical perspective of what the National Watermelon
Association has done in the past. The search option will
make it possible to find articles on specific legislation and
research from past and current issues simply by typing in an
identifying word or phrase.

Our advertisers will also see a benefit from the digital Vine-
line. They will expand their reach as the Vineline broadens
its online horizons. Advertisements can he highlighted,
added to emails, printed, etc. Additional advertising space
will be available as well. As you can see, the applications
are limitless.

We welcome you to read and enjoy the NEW and improved
Vineline magazine.

>INTRODUCING<
Www.Watermelon.Ag

New Website Domain
for the NWA

As of February 1st, 2015, the National Watermelon
Association will have a new website domain and a
new look. The new site will have a clean, attractive,
appearance and will include more interactive links to
connect our members to the information that matters
to them most. Our new address on the internet will
be www.watermelon.ag .

The old website domain, www.nationalwatermel-
onassociation, will transition over to the new site
throughout the first two weeks of February and then
will no longer be a live site for our association. Our
new domain name will carry itself over into all of
our social media sites and make it easier to find us
on the internet. For example, you will be able to find

the National Watermelon Association on Twitter by
typing www.twitter.com/watermelonag.

Our new website will have active links to our Face-
book, Twitter, Google+, Pinterest, and Instagram
sites by clicking on their respective icons. We will
also have a live link to the latest digitalized copy of
the Vineline available from the new website. All the
new capabilities of the digitalized Vineline can be
utilized from our website.

The familiar features of our website will remain
intact. Food safety, research, public affairs, promo-
tions, committees and membership information will
continue to have a presence on the website. Contact
information and email communication will also be
accessible from Watermelon.Ag.

In addition, we have added a blog from the website
that will enable us to communicate with you more
regularly, keeping you abreast of everything that af-
fects you, our members, and our industry.

We know that all of these new developments can
be overwhelming and a bit intimidating, but all you
will need to remember is our simple address www.
Watermelon.Ag .

The NWA is positioning
itself in Social Media

As we open the door to the new offices of the National
Watermelon Association in Lakeland, we are also open-
ing new doors of communication with you. Our website
and the Vineline magazine have been the official
vehicles for our communication in the past, but we soon
hope to engage you in conversation on several other
social media sites. Whether you are on your computer
in the office, your tablet as you travel, or your telephone
on the move, you can now keep in touch with your
NWA family.

Facebook, Twitter, Google+, Pinterest, and Instagram
are now hosts to the National Watermelon Association —
search with our new domain address ‘WatermelonAg’.
Our presence on Facebook and Google+ will provide
you with an opportunity to post comments and respond
to member comments. We will post upcoming event
information and include direct links that make register-
ing easier than ever before. Once you ‘LIKE’ our page,
you will receive notifications when there is activity on
the site.

Twitter updates will alert you to breaking news. If there
are new legislation or research developments that can
affect the watermelon industry, we will let you know
with up-to-date information. Twitter will also be a valu-
able tool as we facilitate our activities at the National
Convention at LaQuinta in February. With the Twitter
application on your telephone, you will be able to look
up where and when programs are taking place and be
made aware of changes to the schedule instantly.
Pinterest and Instagram are sites designed specifically
for photograph sharing. Our Promotion Coordinators
will have access to these sites. Chapters will have the
ability to upload their pictures to Pinterest boards identi-
fied by region. Become a ‘follower’ of Watermelon

Ag on Pinterest and see what our Queens are doing to
promote the watermelon industry.

Instagram posts photographs quickly on smart phones
and tablets. At the National Convention in February, our
professional photographer will be uploading his pictures

—
—

onto our account daily. You will be able to see and share

pictures taken on the jeep tours at the San Andreas Fault,
shopping in Palm Springs, or simply enjoying the luxuri-
ous amenities at the La Quinta Resort & Spa.

As you can see, we are busy opening many new doors.
So, take a deep breath and welcome in the breeze that the
New Year has in store for all of us at the National Water-
melon Association.




6 ¢ the Vineline National Watermelon Association ¢ Winter 2015

“I can do a mean cannon ball.”

Free from fungus, watermelons
are living the good life.

Luna® is a breakthrough systemic fungicide that works inside plants to
protect them from the most problematic diseases, including Gummy
stem blight. Luna’s systemic movement provides a new level of control.
And with a unique chemistry, Luna’s unparalleled efficacy outperforms
other fungicides to keep watermelons healthy.

In short, Luna helps keep your watermelons free from fungus so you can
deliver a high-quality product and deliver more of it.

Check out the difference Luna makes at LunaFungicides.com.

Bayer CropScience

Bayer CropScience LP, 2 TW Alexander Drive, Research Triangle Park, NC 27709. Always read and follow label instructions. Bayer, the Bayer Cross, and Luna are registered trademarks
of Bayer. Luna is not registered in all states. For additional product information, call toll-free 1-866-99-BAYER (1-866-992-2937) or visit our website at www.BayerCropScience.us.

CRO512LUNNAAA022V0O0OR1
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National CRejoort

What a fantastic promotion-filled year it has been. Our Na-
tional Queen Brandi Harrison has enjoyed every minute! : -

We at NWA are making plans for the upcoming conven- Brandi for Mar-bel Watermelon promotion i Rehaboth Beach
tion; hope to see you all at the beautiful La Quinta Resort near
Palm Springs, California. We have so many amazing summer
and fall promotions to share. Our tour picks up in with the
Mar-Del Watermelon Association’s annual National Queen
Tour. We so enjoyed Caitlin and Queen Shelby! The promo-
tions were a huge success thanks Caitlin for all your efforts
and coordination!

Carytown Watermelon Festival followed and we thank the

Allyson attends
Ambassadors
July 4th party in
Ottawa Canada

following sponsors for making it possible: Jackson Farming, Sun _ s ocautiful
Fresh Farms, Nature’s Choice, Land Watermelon Sales, Leger & : AR ; again NWPB
Our Watermelon Royalty at the Laurel Auction Market

Sons. Thank you each and everyone for your support! and Allyson!

We would like to thank Ms. Allyson Brake for filling in for
Brandi for two excellent promotions sponsored by NWPB.

While Brandi was in Tokyo for the July 4th party at Ambassador -
Caroline Kennedy’s, Allyson was attending the US Ambassador S P
to Canada’s celebration in Ottawa. Allyson was welcomed by i
Ambassador Bruce Heyman and his wife Vikki to the event. TN

Allyson later filled in the Edmonton Alberta Canada for a
Freson Brothers great in-store promotions. She was accompanied -
by NWPB’s own Juliemar Rosado. Thanks to you both! The girls with Dputy' Secrotary of Ag, Mary Ellen Sefting in
We were soon off to our Nation’s capital for the annual United Annapolis for Crab Feast
Fresh Public Policy conference for very informative and enjoy-
able sessions, the Fresh Festival on Capital Hill and our annual
congressional visits on the hill. Thanks NWA!

We left DC headed for Rhode Island. We were sponsored
to the “NEPC by the Sea” show in Newport, Rhode Island by
Arnold and Chandler Mack, (NWA’s 2nd Vice President) and
Mack Farms. We attended a wonderful New England Clam Bake,
as well as enjoyed a sailboat tour of beautiful Newport. This _
event was followed by in-store promotions in area Market Basket WholeT E‘:ﬁl‘j} E’E’&ﬁf’[f;eilnaﬁg'g;‘;lii: MD,
stores. Chandler was our escort, sponsor and in charge of the _
schedule. What a treat! Thank you Arnold and Chandler for these CAaR LPTOUWN
awesome watermelon promotions! ET T e

Our next stop was Anaheim, California for the annual Pro-
duce Marketing Associations Convention. PMA, an international
produce show, brings in all the key people in the produce indus-
try. This year’s show had record breaking attendance! Thanks
again to NWPB for sponsoring us to PMA. It was awesome!

We were soon headed back to Washington DC for the fantas-
tic Marine Corp Marathon, and other related activities. This
event is a joint effort of the NWA and the NWPB, and we were
sponsored by NWA. Watermelon is a perfect fit for a marathon
as it supplies a real need for the athletes. The Fitness Expo, the
Healthy Kids Fun Run at the Pentagon on Saturday, and the
marathon were all a complete success! We had our own NWA
President, Don Hiller, with us on Sunday for the race. All of
Don’s hard work was certainly appreciated by the team. We had
six NWPB staffers and twenty-one NWA people on hand and
it took all of us to get the job done! It was really hard work,
but very rewarding! Our girls gave it 100%! Special thanks to Kroger’s Ed Southern at the Kroger booth at the
Stephanie Barlow for all the planning, dedication and coordina- Festival in Richmond
tion of this beneficial promotion!

Queen Brandi was then headed back west to Arizona for some
varying promotions surrounding the Fresh Produce of the Ameri-
cas in Nogales, Arizona. Special thanks to Val Zaferis for the co-
ordinating many of our activities for the weekend. This included
the Safeway promotion and sponsor luncheon, and visits. Thanks
to Susan Harrison for taking her day off from teaching only to
return to her school for Brandi to read, entertain and educate all ( |
the Kindergarten classes on watermelon at her award winning Al Bk It umerupand enaat e froen L
school. We were sponsored to this area by the following compa- Canada, Thank You! -
nies: Thanks to North County Fruit Sales, Harrison Fresh, Cactus
Melon, Big Chuy, Growers Alliance, and Giumarra Nogales, and
NWPB.

/] | L

Executive Director for NWA, Bob Morrissey and NWA
President Don Hiller with the girls at the Fresh Festival on
Capital Hill

[ Welcome to Frash Festi
) ; ©n Capitel Hill!

i P

@ 2 - United Fresh a huge

success, thank you
_— #0 Brandi

beautiful Newport, Rhode Island for the
New England Produce show

With Sponsor Chandler

Until Next Printing,

See you in La Quinta, California at the La Quinta Resort & Spa!
Eleanor Bullock

NWA Promotion Coordinator

229.322.9933 cell; 322.273.8638 office; eleanor@websign.net

This little Market Basket shopper loves our
Queen Brandi and his watermelon!

With Affirmed, Bold Ruler and Citation,
Growers across the country are enjoying the
benefits of wide adaptability, high yield,
excellent uniformity and sweet flavor.

SRR

www.sakata.com

A Wipniﬁgﬁlin&upﬂ SAKATA

© 2012 Sakata Seed America, Inc.
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Shipping watermelons year-round
Watermelons individuallyweighed & inspected

WcMELON, INC.

Arnold Mack * Brenda Mack ¢ Chandler Mack
Jon Mack ¢ Doug Miller ¢ Nick Leger
Ken Wiles ¢ Darlena Keene (Accounting)

Phone: 800.334.1112 Fax: 863.678.0022
Accounting Office 863.692.1200

Mack Farm, Inec. River Packing, Inc MeTruek, Ine
growing all packing and

varieties of shipping potatoes & Durb
potatoes & onions Pearson
watermelons year round
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National Pictures

Kenton and Jason pose with the girls at the NWPB booth at
PMA in Anaheim, California

Dolores, Rebekah, Brandi, Juliemar and
Jason round out the team

This group of young ladies worked very hard at the MCM,
Thank You!

The Marine Corp Marathon’s, Healthy Kids

Fun Run at the Pentagon Sponsors North County Fruit Sales,

Val and Jim Zaferis, thank you for
your hard work and hospitality!

Stephanie treats all the girls to an afternoon tour of DC in the
open top trolley, thank you Stephanie!

Sponsors Susan and Brent Harrison in Nogales!

PN

Sponsors Barbara and Ramon and Cactus Melon

Ready for the Kids
Fun Run

Thank You Brent for the delicious lunch at LaRoca and for
dinner at your home! Betsy, Brent, Susan, Brandi and Valerie!

CCHE:  Proi partner it W or 6y,

o aite 1 - chep.com
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International Paper is The Specialist
in Bulk Food Packaging

International Paper is positioned to meet your bulk produce packaging
needs as never before. With our expanded network of plants we can
deliver the packaging you need, when you need it. Coupled with a
dedicated Sales and Service team, International Paper is not just a
supplier but a partner with the produce industry.

International Paper Bulk Packaging provides the strength and features
you can rely on to protect and deliver your product to the retail market.

* 40 years of experience

* Sets up fast and locks securely

* Stable when handled

* Network of plants and distribution centers that make supply seamless

* Use of High-Performance linerboard and structural design elements
improve performance and protect the product

* Recyclable product that meets sustainability needs
* Wide range of graphic capabilities

.Butler
Richmond

@Exeter

.MorristOWn

; ‘-Bogalusa
o Lafayette

For information contact:

Bogalusa, LA (98b) 732-8825
Butler, IN (800) 355-9723
Exeter, CA (559) 594-1003
Lafayette, LA (800) 737-2267
Morristown, TN (800) 264-8650
Richmond, VA  (877) 291-9855

INTERNATIONAL@PAPER

Bulk Packaging
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Alabama CRe}oort

Greetings from Alabama!

Come one, Come all to the Alabama Wa-
termelon Association Circus Town! We
would like to invite you to join us at the
2015 Alabama Watermelon Association
Convention on February 13th & 14th.
This year’s convention will be held at the
beautiful Beau Rivage Resort and Casino
in Biloxi, Mississippi. For more informa-
tion please contact Marti Smith at 352-
463-6925 or marti_s_63@hotmail.com. [
can assure you this is a circus celebration
you do not want to miss!

The 2014 Queen Tour has been very suc-
cessful and full of watermelon excitement!
We ended our promotions this year with

a bang! We visited Anaheim, California
for the annual PMA trade show. Approxi-
mately 20,000 industry professionals from
60 countries attended the Fresh Summit.
What an amazing experience and opportu-
nity for Queen Montana to visit with pro-
duce industry members from all over the

World.

Lastly, we headed back to Washington,
DC for the Marine Corp Marathon. This
was one of the busiest and most success-
ful promotions. There were approximately
30,000 runners and we handed out thou-
sands of cups filled with watermelon. I
would like to thank the National Water-
melon Promotion Board for organizing
such a terrific promotion. In addition, I
would like to thank our sponsors for this
promotion: National Watermelon Asso-
ciation, NWPB, and Mr. Don Hiller-The
Class Produce Group.

Queen Montana and I look forward to

the National Watermelon Association
Convention.

See you all soon,

Katie Eubanks

Alabama Watermelon Association
Promotions Coordinator
Katie.eubanks2 @gmail.com
334-237-0600

A Wiﬁnmg Lm@=up

seeing you all at convention and of course

Queen Montana and Mar-Del Queen Shelby excited to
sample watermelon.

Looking forward to seeing you all at our convention in
February. Mark your calendar!

Illiana Queen

Emily, National
Queen Brandi, Ala-
bama Queen Montana,
and South Carolina
Queen Brooke visiting
the NWPB Booth at
PMA.

J Slice and Queen Montana loved sharing juicy watermelon
with the runners at the Kids Fun Run.

Queen Montana stopped by the International Paper Booth at
PMA to visit with Mr. Jim Mastropietro and Mr. Rick Novak.

% Always a
pleasure to see
Ms. Mary Jones!

Georgia Queen Jennifer and Queen Montana taking a quick
moment for a picture at the Marine Corp Marathon.

The Marine Corp Marathon Runners were extremely happy to
cool off with a cup of watermelon.

Queen Montana, Queen Emily and Queen Brooke found the
watermelon at PMA at the RockTenn Booth.

The Watermelon Team ready to refresh the runners at the finish
line with lots of watermelon

With Affirmed, Bold Ruler and Citation,
Growers across the country are enjoying the
benefits of wide adaptability, high yield,
excellent uniformity and sweet flavor.

SAKATA

www.sakata.com

© 2012 Sakata Seed America, Inc.
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Slegers...more than seed

v > Our extensive selection and consultant’s kno wledge
W é .. of vanetles benefits you, our valued customer.

. JW

Excellent uniformity, external quality
and internal quality! A triploid with
high yields. Tolerant to Hollow Heart.

SUGAR COAT

Triploid  with  consistent  uniform
size from first to last pick. Sweet
taste, distinctive dark red, firm flesh.
Vigorous plant with high yields and
exceptional overall quality.

SWEET POLLY

Medium large triploid with strong vines
and exceptional rind appearance. High
quality dark red flesh is firm with smalll
pips. Resistance to Fusarium Wilt and
Anthracnose Race 1. Mostly 45 count.

WDT8993 (Patron)

#8 Easily recognizable from harvestable
2 fruit with prolific, non-competing vines

1-800-962-4999 » www.siegers.com
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Florida CRefport

Watermelon Greetings from the Sunshine State!

At the Rotary Crab
Hope everyone had a safe and happy holiday! Queen Mea- Festival in Annapolis.
gan and I have been busy these last few months of fall
promoting our Florida Watermelon. In August, we attended
the Mar-Del National Queen Tour, a week full of promot-
ing watermelon from local grocery stores, packing houses,
Laurel auction market, Rehoboth Board Walk, radio sta-
tions, and the 69th Annual Annapolis Rotary Crab Festival.
Thanks to Bob Gibson with Gibson Produce & Watermelon
Sales for sponsoring us for the week. After this, Queen Mea-
gan and I were headed to West Palm Beach for “Our World
Kids Festival”. We handed out slices of watermelon this
year and had a record breaking attendance. It was a two-day
event, but Queen Meagan and I cut up and passed out all the
watermelon we had on the first day. Thanks to Sol-Group
Marketing for donating the bins of watermelon!

For the month of October, Queen Meagan and Heather
Raulerson traveled to the Queen of Peace Montessori School
for their Family Fun Day. Queen Meagan handed out slices
of watermelon and coloring books for the event. Thanks to
International Paper for sponsoring this fun-filled day. Then
we were off again... Queen Meagan and I went to Marine
Corp Marathon in Washington D.C. along with other state
chapter Queens, Coordinators, and National Watermelon
Queen Brandi and Eleanor. Queen Meagan and a daughter
of a Marine ran in their Annual Kids Run at the Pentagon. y
Thanks to Stephanie, Juliemar, and Jason with NWPB for This young man enjoying slice o
helping and setting up this event. Also thanks to Don Hill- ofwarermelon at the “Our
iard with Class Produce Group for donating and packaging )
the watermelon. A special thank you to the National Water-
melon Association for helping sponsor this event.

Queen Meagan handed out golf towels
to all the Seminoles fan.

o -

Chef Justin and Ashley Connors getting ready
for the Gator Game.

™ | Queen Meagan

; i visiting with Father
Patrick at the Queen
5 of Peace Montessori

November was filled with watermelon events starting off by j School.

serving slices at the Florida State/Virginia Cavaliers Football
game with Chef Justin with the Dept. of Agriculture. Queen
Meagan enjoyed being at the home stadium of the FSU Semi-
noles where she will be attending in January 2015. The fol-
lowing weekend we had double booked promotions! One at
the University of Florida football game with our first runner-
up Ashley Connors along with Chef Justin. They handed out
slices of watermelon and golf towels. It was their last home
game for the Gators. They played the South Carolina Game-
cocks. The same weekend Queen Meagan and Patty Swilley
were at Homestead Miami Speedway supporting our Camp-
ing World Truck Race Driver #35 and Nationwide Driver #
10 Ross Chastain. Ross drove in both races! All the race fans = :
enjoyed eating slices of watermelon from Florida. We are Afun day wih the kids o the Queen of Visiting with Samantha Busch (Kyle Busch wife) at the
very proud of Ross this year for not only being a driver, but

also for promoting watermelon on the race track. We want to
wish Ross good luck in his endeavors next year.

S 4

“Finished the race season off strong in Homestead! So proud
of Ross this year!”

On behalf of The Florida Watermelon Association and the
board members we would like to wish Queen Meagan good
luck as she competes for the 2015 National Watermelon
Queen Title in February in La Quinta, California. Queen

. <,

Meagan has represented our association at over 150 promo- Queen Meagan running in the Marathon Queen Meagan, Ross and Queen Brandi
tions this year with great dignity, hard work, dedication. In Kids Run at the Pentagon. interview with Nascar Pit Reporter.

the next Vineline issue I will cover more promotions that
Queen Meagan has been busy with this year.

Until next time!

Debra Harrison -

Florida Watermelon Promotion Coordinator
Cellular: (863) 633-8306

email: debra@flfwa.com

Thanks Meagan
for all the good
times and great

: e memories. Good

Queen Meagan handed out watermelon at the Marine Corp. Luck at Nationals. -2+

Marathon Run. :

800.799.LUND 710 REACH OUR
EXPERIENCED WATERMELON TEAM
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‘ﬂ. IsinK has a

of Protection for You!

Cruzin™ Fungicide consists of essential organic

spices and oils, in combination with our proprietary
manufacturing process, providing the best effects of
fungal disease control for vegetables, fruits and trees.

Cruzin™ Kills diseases and also provides a probiotic
effect, with ZERO re-entry time.

Bionic™ is a high energy (Synergistic) PI'IWGII, Eﬁﬂﬂll\le HIII!IIGI[IB
biological surfactant which intensifies low e Controls White Mold, Botrytis, Powdery and
energy chemicals. Some herbicides are low Downy Mildew, to name a few diseases

energy, adding Bionic™ will raise the energy
level and the herbicides can be more
effective. This is true for most fungicides, e Has protective and curative disease control
insecticides, and foliar feeding nutrients
as well. You will notice that Bionic™ will
enhance all the PI’OdUCfS that Yyou use from e /ero re-entry after app]ica’[ion
pesticides, fungicides tfo fertilizer.

e Changes the environment to which diseases cannot survive

e Made with pharmaceutical grade ingredients

e Assists the photosynthesis process

e Opens up the pores of the plant making the nutrients or
chemicals more efficient

¢ Has billions of protein cells enhancing growth and reproduction

e Use Bionic each time you spray a fungicide, insecticide,
herbicide and/or foliar feeding

* Biological Synergistic enables a low rate of application

Organic Products Mean Consumer Safety,
Not Poor Performance.

P.O. Box 5069, Grand Forks, ND 58206
877-246-9722 | biodougalinkusa@aol.com

micronutrientsonline.com

A. Link’s products are used by both conventional and organic
growers and are not crop specific... Gardeners to large production.

CruzingEungicidelandiBioniciarelnoticroplispecifict
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Georgia Report

Happy Holidays from the Georgia Watermelon Associ-
ation! The 2014 Georgia Queen Tour is winding down
and a new year is gearing up. Our 2015 GWA Conven-
tion is returning to St. Simons Island, GA and will be
held at the King & Prince Golf Resort January 30- Feb-
ruary 1! The hotel contact number is 1-800-342-0212.
The weekend will be packed with exciting opportuni-
ties including educational sessions, receptions and a
live and silent auction! Join us to kick off the 2015
watermelon season with food and fellowship! For more
information about the weekend’s events, call our office
at 706-845-8575.

After a great trip to visit with legislators in September at
The Washington Conference, Queen Jennifer, along with
several other state queens and National Queen Brandi
Harrison, headed back to D.C. for the Marine Corp Mar-
athon weekend! We served watermelon to more than
3000 at the kid’s fun run, and handed out 20,000 sam-
ples to runners at the marathon and 10k! Watermelon
was definitely the highlight of the weekend! Thanks to
NWPB staff for coordinating, Don Hiller at Class Pro-
duce Group for providing delicious watermelon, and all
the other queens and coordinators for their hard work to
make this event a success! Also —a HUGE thanks to the
National Watermelon Association for providing financial
support to each state association that attended this great
weekend. We accomplish so much as an industry when
we team up together for these promotions!

Also this fall, the Georgia Watermelon Association was
able to donate more than $20,000 to the Winship Can-
cer Institute at Emory University. These funds were
generated with gracious load donations from GWA
President Rich Chastain with Melon 1, Inc. purchased
at nearly twice the market price by Food Lion, or Del-
haize America. CH Robinson also supported this effort
with a transportation donation of the load to anywhere
in the United States. This industry’s generosity is amaz-
ing! Winship will use this money to support melanoma
research. Thanks to our runner up Queen Carla Penney
for attending this queen appearance for us!

Queen Jennifer is looking forward to representing the
Georgia Watermelon Association at the National Water-
melon Association 2015 meeting in February in Palm
Springs, California. She will do an outstanding job for
us there, as she has all year long! Queen Jennifer is
compassionate, kind and has great respect for the people
of this industry and is a true advocate for watermelon.
GWA is very proud of all she has done for us, and we
look forward to supporting her in February!

As the year closes, we want to issue a special thanks
to all of our donors and sponsors for the 2014 promo-
tional tour. Without your support, the association and
queen program would not continue to be the success
that it is today!

Sincerely,

Samantha T. Kilgore

GWA Promotions Coordinator
skilgore @asginfo.net
706-845-8575

A Wmmng Lnn@=up

© 2012 Sakata Seed America, Inc.

GWA Donation Visit with Runner Up Queen Carla Penney and
GWA Executive Director Charles Hall at Winship
Cancer Institute!

These kids loved

talking to the
Queens at the
Marine Corp
Marathon Fun
Run! [&

So many samples at the Marine Corp Marathon
Finish Festival!

GWA has been
blessed to have you
represent us!

With Affirmed, Bold Ruler and Citation,
Growers across the country are enjoying the
benefits of wide adaptability, high yield,
excellent uniformity and sweet flavor.

SAKATA

www.sakata.com
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watermelon:org
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Watermelon Hydrates at the'

Marine Corps Marathon

10 tons of watermelon served at
the finish line!

At 92% water and chock full of nutrients, watermelon is a naturally hydrating food fit for the finish
line. That's the message NWPB, NWA, all of the watermelon queens and watermelon mascot J.
Slice shared during the Marine Corps Marathon (MCM) festivities in Washington, D.C., October
24-26. Watermelon made a big impression for its second year of sponsoring the marathon: queens
toured D.C. landmarks, hydration tips filled social media and 10 tons of refreshing watermelon
were served to athletes and families at the finish festival.

Starting with the three-day Health & Fitness Expo where runners picked up their registration
packets, NWPB shared recipes and nutrition research showing why watermelon is nature-made for
athletes. Replenishing electrolytes like potassium, and sore-muscle relief from the amino acid
citrulline make its the perfect choice!

Nearly 3,600 D.C.-area youth turned out for Saturday’s MCM Kids Run, known for fostering healthy
lifestyles, to run one mile in the Pentagon parking lot. National Watermelon Queen Brandi Harri-
son and mascot J. Slice acted as official race starters for one wave of youth runners. (For the five
local schools that had the most participation and won the ‘Healthy School Award’, NWPB will be

sponsoring special “Jump with Jill” shows — a music-based health program — next spring.) During
the event, watermelon queens met with families and handed out 1,200 pounds of fresh watermel-
on slices while distributing recipe cards, coloring sheets and stickers. At the Mascot Games, J. Slice

supporters.

joined the Marine Corps’ bulldogs Miles and Molly and others to compete in the 100-yard dash.

Known as the “People’s Marathon” and the third largest marathon in the U.S., more than 30,000
athletes participated in the Marine Corps Marathon this year. On Sunday at the MCM Finish
Festival in Rosslyn, VA, we served 20,000 samples of refreshing watermelon to athletes and their

At the end of a grueling race, watermelon not only puts smiles on people’s faces, it supplies
needed fluids and restores important electrolytes and nutrients. Many runners consider watermel-
on the perfect post-race food. Several regional watermelon grower organizations now sponsor
local runs, picking up on the opportunity to tout watermelon’s restorative, hydrating properties.

National Watermelon Promotion Board announces organizational restructuring

In December, the National Watermelon Promotion Board's director
of marketing and communications, Gordon Hunt, announced his
departure after a ten-year tenure with watermelon and a career in
produce to take a position as managing director of a new South-
east Asian-oriented company. This change prompted the NWPB
to rebalance the resources within our organization and implement
a significant restructuring.

NWPB developed a strong succession plan that includes fostering
internal talents as well as creating a new position. In doing so,
NWPB has new leadership team. Megan McKenna, who had previ-
ously been with National Mango Board, will take on the newly
created role of Director of Foodservice. Juliemar Rosado has been
promoted to Director of Retail Operations. And, Stephanie Barlow

has been promoted to the Senior Director of Communications.

“This organizational restructuring will align staff and resources to better
serve the watermelon industry as we work toward meeting the objec-
tives in NWPB's strategic plan that will produce results for our research,
promotion and education initiatives,” says Executive Director Mark
Arney. “This staff will shape and direct the future for watermelon'’s core
message priorities and targets, integrating all outreach strategies.”

Effective immediately, the NWPB's leadership team will be as follows:

Senior Director of Communications — Stephanie Barlow

Director of Retail Operations and International Marketing —
Juliemar Rosado

Director of Foodservice and Marketing — Megan McKenna
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from channel to channel.”

“Social media is fundamental in our goal to educate and inspire consumers,” says Stephanie Barlow,
director of PR and social media. “Today, our fans enjoy following, tweeting, watching, pinning and liking
watermelon on their favorite social media channels. Moving forward, we're rebranding our social media
channels as "Watermelon Board' to connect at the simplest level — through a consistent, reputable name.”

NWPB's Big Reveal: Evolved Social Media Identity  \W ATER

Social media plays a key role in National Watermelon Promotion Board's (NWPB) mission to promote
watermelon as an everyday healthy choice for consumers. In an effort to create a memorable and
credible social media identity, NWPB revealed refreshed branding on its social media channels this fall.

ME e
BOARD

After a comprehensive review of NWPB's social media presence, we quickly decided to unite each social media channel by identify-
ing as "Watermelon Board,” says Barlow. "It embraces our position as a top resource on watermelon and is easily recognizable

From diverse watermelon recipes and inspiring carvings to exciting contests, how-to videos and online dialogue, NWPB social
media efforts encourage consumers to enjoy watermelon year-round at Facebook (Facebook.com/watermelonboard), Twitter

(@watermelonboard, Twitter.com/watermelonboard), Pinterest (Pinterest.com/watermelonboard), Instagram (Instagram.com/
watermelonboard) and YouTube (Youtube.com/watermelonboard).

A.v* y

Lat

If the cooler temps have you feeling blue, there’s no better time for
a party with family and friends to lift your spirits. Though you may
not want to treat your guests to an al fresco brunch, winter weather
shouldn't hold you back from entertaining in style. From playful
party games to creative recipes that feature the fresh flavors of
watermelon, a little mid-winter gathering is just what you need to
beat boredom and get you primed for sunnier months ahead.

To make your winter party a hot success, follow these tips for
setting the theme and creating the perfect menu:

* Don't shy away from foods typically associated with warmer
weather. Watermelon, for example, is available year-round and
makes a surprisingly healthful and delicious addition to a winter
party spread, whether in a fruity drink, side dish or dessert. The
recipe below combines decadent chocolate fondue with the light,
sweet pop of juicy watermelon. Remember to save the rind to use
as a pretty carved centerpiece.

* Pick a theme that pays homage to the season. Penguins, snow-
men, icicles — the possibilities are endless, so set your imagination
free. Remember that lighting sets the mood, so look for options
that complement your theme, whether soft and subtle candles or
bright and colorful paper lanterns.

New Watermelon Foodservice Guide

Watermelon and Spicy Mayan Dark Chocolate Fondue
Servings: 4

4 cups watermelon, cut into 1-inch cubes

1/2 cup fat-free half and half, plus extra reserve

3/4 teaspoon cinnamon

1 /2 teaspoon chili powder

1/8 teaspoon cayenne

1 /2 teaspoon coriander

8 ounces dark chocolate (at least 60 percent cocoa powder)

Wrap watermelon cubes in paper towels to soak up excess fluid.
Set aside.In medium saucepan, bring half and half and spices to
almost simmer. Remove from heat and stir in chocolate. Let choco-
late melt, then continue to stir until thoroughly blended and
creamy. Adjust flavors to personal taste. Transfer fondue to fondue
pot and heat according to directions. (If fondue becomes too thick,
stir in extra reserve half and half, 1 tablespoon at a time, to desired
consistency.)

Place watermelon cubes on platter with fondue forks or skewers.

For more entertaining recipes and party ideas,
www.watermelon.org.

With the nation’s foodservice operators committed to
providing healthier menu options for patrons, this year NWPB
set out to demonstrate to decision-makers that watermelon is
not only a healthful ingredient worthy of consideration, but
on-trend and an excellent value.

To strategize the best content, NWPB conducted personal
interviews during the summer and fall with chefs and foodser-
vice operators exploring topics such as usage of fresh
produce, menu development and overall awareness and
opinions about watermelon.

The feedback help shape and develop the new
Watermelon Foodservice Guide, that provides facts
about watermelon usage and handling, features its
value and versatility, highlights innovative watermelon
dishes, and inspires foodservice recipes.

& WOELD OF
CPPORTUMITIER WiTH

We shared the Watermelon Foodservice Guide with
key media at the International Foodservice Editorial
Council conference in November, and the online
Foodservice Guide is posted and available 24/7
online at Watermelon.org.
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Rediscover
Classic Flavor

SV0241WA watermelon hybrid SV0258WA watermelon hybrid WM 8317 watermelon hybrid
Count: 60/45 Count: 45 Count: 45/36

Seminis

Seminis® is a registered trademark of Seminis Vegetable Seeds, Inc. ©2014 Seminis Vegetable Seeds, Inc grow forward



19 » the Vineline National Watermelon Association ¢ Winter 2015

IUliana CRe}aort

Holiday Greetings from the Illiana Jackson County
Watermelon Association!!!! Watermelon Festval 8

Our year is quickly winding down but there is still
work to be done. Queen Emily traveled to Brown-
stown early September to help out with the Jackson
County Watermelon Festival. A BIG thank you to
Kamman Farms for sponsoring this promotion.

This year, Queen Emily has enjoyed visiting many
elementary schools doing promotions. We partici-
pated in a Healthy Kids Day at South Knox El-
ementary in September where Queen Emily spoke
to several different grade levels during the course of
the day teaching them about the health benefits of
watermelon. Thank you to FreyCo. for sponsoring
this event!

In October, Emily traveled to Anaheim California
to attend the PMA Fresh Summit Conference where
she helped distribute information in the exhibit hall
for IWA where we shared a booth space with the
Indiana Department of Agriculture.

Then the very next weekend Queen Emily traveled
to Washington D.C. where she joined the other state
chapter queens to pull off one of the biggest pro- _ o _
motions. On Saturday we had the pleasure of cut- W P e o) —= ; The picture says it
ting up and handing out watermelon at the Marine — > S 1P : o
Corps Marathon Kids Run. The girls got to cheer
on the kids running, color pictures with them and
give them a refreshing snack.... WATERMELON!!!
Then on Sunday the girls geared up to hand out
thousands of individual containers of watermelon to
the participants, family members and friends of the
Marine Corps Marathon. The entire weekend was

a very rewarding and successful weekend and a big
thanks goes out to NWA, Mike Horrall of Melon
Acres, Rich Novak, Brad Johnston of Multicorr, and
Arnold Mack of McMelon Inc. for sponsoring this
promotion.

Miss Queen Emily
in the Parade of

Looking ahead to the end of the year, Queen Emily Lights

will be bringing in the New Year at the annual Wa- - -

termelon Drop in Vincennes Indiana. They will be L i Qe iy
dropping 15 Knox County watermelons 75 feet to by : ' " Aaron Tyner

the Splatform below from the world famous 5001b.
watermelon, with fireworks to follow ringing in the
New Year!!!

We want to wish you and your families a
Happy New Year!!

Sincerely,

Lori A. Edwards

Promotions Coordinator
1iwapromocoordinator@gmail.com
812-396-9969

Promotion Coordinators and Queens ready to Parade of Lights 2014
serve watermelon!

“ARE YOU READY TO BENEFIT FROM TAP?

ALLEN LUND COMPANY OFFERS MEMBERS OF THE NWA OUR ALC THAHSPDHTATIDH ASSOCIATION PROGRAM.

800.799.LUND 710 REACH OUR TR
EXPERIENCED WATERMELON TEAM AL % 'I' @ﬁ
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A watermelon program for early
and season- long yields!

Quality Seeds, Quality Service

SEEDWAY Vegetable Seeds www.seedway.com 800-952-7333
Walk-ins

welcome at our
Lakeland facility!
7 am-4:30 pm

DISTINCTION

eFull season crimson

eProven yields of 45/ 36 count fruit
eRich dark rind and very firm, sweet
flesh

eStrong vine

*90 days

*15-18 Ibs

*/R:Co(1), Fon(1)

EXCLAMATION

elarge seedless for full season use
eYields 36 and 45 count fruit
eBlocky shape wtih distinct dark
stripes

*90 days

©17-21 lbs

*/R:Co(1), Fon(1)

CAPTIVATION

e Full season blocky-oval crimson
e Sound interior quality, bright red
and firm

e 45 count, 14 - 17 Ibs

e 89 days

e |[R:Co(1), Fon(1)

The Syngenta logo is a
trademark of a Syngenta Group Company.

Our experienced representatives can help you!
Ralph Hendry 561-662-4329 ¢ Joe Jones 910-610-3306
Jim Plunkett 803-664-0070 ¢ Tony Rice 813-477-1407 e Steve Richardson 229-319-5991
Jim Thomas 352-427-0479 » Michael Everson 229-319-9674 ¢ Butch Brady 727-744-6363
Jake Cowart 863-608-5252 ¢ Kevin Hosey 865-548-7333
SEEDWAY Vegetable Seeds 3810 Drane Field Road, Unit 30 ¢ Lakeland, FL 33811
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Mar-Del Rejoort

Greetings from the Mar-Del Watermelon Association!

We hope everyone had a delightful holiday season and we will
now pick up from where we left you in the last edition - taking
you back to August, where warm weather was upon us!

When we returned back home from a week with the queens,
Queen Shelby visited Evans Farms for their Watermelon
Day, where they had face painting for the children, samples
of their melon, and even got to enjoy some soft shell crab
sandwiches!

The Sharptown Carnival is a local favorite, especially on
Friday nights, where the line for an oyster sandwich can be
hours long! Queen Shelby handed out slices of watermelon
to carnival visitors as they waited in line and even hosted a
watermelon eating contest that was aired live on WMDT, our
local television station.

The next morning we were off to Carytown, VA, where we
enjoyed their annual Watermelon Festival. Queen Shelby
was joined by the National Queen, the 2013 NC Watermelon
Queen, Allison Brake and Mar-Del Board member, Josh
Rowe. A big thank you to Josh for coordinating our promo-
tion’s booth. A first for our association - Watermelon Beer!
That’s right, a local brewery asked us to share in their first
day of promoting their new watermelon beer. Aside from
beer tasting, visitors bowled with watermelons and competed
in seed spit contests amongst each other, while Queen Shel-
by served fresh slices of MAR-DELicious Watermelon!

Delaware International Speedway hosted their Sponsor
Night, where Shelby handed out trophies to the winners
throughout the night. They also had a Super Chevy Race
Weekend, with a classic car show, where our very own
Queen Shelby raced her car! A favorite for foodies is the
March of Dimes Farmer and the Chef event, where the Mar-
Del Watermelon Association teamed up with the chef from
Baywood Greens to make a couple watermelon dishes that
attendees could taste and then vote on for their favorites.

Then came September and Shelby was off to Capitol Hill to
speak to the Congressman and Representatives from both
of the states she represents, where she was accompanied by
some of the other queens. Back to Washington, DC we went
in October for the Marine Corp. Marathon and Kid’s Run.
What an awesome weekend! A huge thank you NWPB for
organizing this wonderful event that brought thousands of
people sweet watermelon to enjoy!

We would like to sincerely thank all of our sponsors and
supporters this year, as Shelby has done an awesome job
promoting our product. I would also like to thank Dawn
Collins, Amanda Clougherty, Candace Hales, and Katelyn
Kelley Miller for their help over the summer filling in when
we needed them!

Upcoming events for Queen Shelby include the Georgia and
Florida Watermelon Association’s Conventions, the Mary-
land Ag Dinner, and the National Convention. In addition,
we would like to invite you to the beautiful Hyatt Regency
Resort in Cambridge, MD, where we are celebrating our as-
sociation’s 50th year! We hope to see you there!

Warm Watermelon Wishes,
Caitlin Givens
Promotions Coordinator

QCHEF Proud partner with NWA for 6 yeéfs.

chep.com

e - S
Queen Shelby with the Evans family, Kevin, Katey, Kenna,

and Kylin for their Watermelon Day at Evans Farms. Thank
you for having us!

Shelby with her classic car at the Super Chevy Race at Dela-
ware International Speedway.

Face painting was
a hit at Evans’

Farm Market. 2013 Mar-Del Watermelon Queen, Chelsey Procino and Dawn

Collins joined Shelby at the March of Dimes Farmer and the
Chef event at Baywood Greens.

A future
watermelon queen
visits with Shelby
at the

Sharptown
Fireman’s
Carnival.

Queens Brandi, Savannah, Shelby, and Jennifer gather on a
rooftop near the Capitol Building.

Thank you Josh
Rowe for your
support and for
coordinating our
Carytown booth.

National Watermelon Association President, Don Hiller, with
the Queens at the United Fresh Expo.

Queen Brandi
and Queen
Shelby could
not get over
how decked
out this girl
was in her
watermelon
gear for
Carytown’s
Watermelon
Festival!

Queen Shelby
with Doug Gosnell
at Sharptown’s
Heritage Day.

Queen Shelby
with the
Washington
Memorial
towering over
her.

Queens at the
Roosevelt

8 Memorial during
their Washington
D.C. tour.

Queen Shelby at 3rd Wave Brewery in Delmar, DE for their
promotion of watermelon beer.

Shelby with the characters of the Marine Corp Marathon.
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COMPAN

Afte_r only one bite youﬁll
547 ftake a fruitiicmel |

i e AP

Traveler F1 Wayfarer F1

Strong vigorous plant with mid-early maturity Strong vigorous plant

Blocky fruits of medium green color with dark Brix 11-12 with excellent traditional sugar
green stripes and firm, crisp, smooth interior baby flavor

14- 20Ib fruits with high brix Very firm crisp flesh, excellent shipping ability
HR to anthracnose Well adapted to grafting on TZ 148

Troubadourr1 CrunchyRedr1  Accomplice

High brix with deep red color High brix Prolific male flower production

High yield potential Appealing deep red color Allows for 100% triploid

Strong vine Good shipping ability population when interplanted

Excellent interior appearance Meets fresh cut standards between 3rd & 4th triploid plant

Excellent eating quality Wide growing adaptability Potential for increased yield of
triploid watermelons

HM.CLAUSE, Inc. 555 Codoni Avenue, Modesto, CA 95357 B Bus: 209.579.7333 B Fax: 209.544.0335 W Toll Free: 800.320.4672 m www.harrismoran.com  HM © CLAUSE
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North Carolina ﬂlepmft

Fall has come and gone in North Carolina. Winter or at least
winter like temperatures are here but Queen Breanna is still
busy promoting watermelons all across the state.

Retail promotions continued to keep Breanna busy on into the
fall. A stop at the Health and Nutrition Fair at the Fort Bragg
Commissary in Fayetteville, NC gave her the opportunity to
speak with soldiers and their families about the nutritional ben-
efits of watermelon. She participated in the Food Lion stores
“Hope for the Warriors” project promotions in Jacksonville,
NC. These promotions are a great way to support our troops
and spread a positive watermelon message. As always the Food
Lion Family Picnic in Salisbury, NC was lots of fun. Breanna
was able to demonstrate how to select a perfect watermelon and
distribute samples, recipes and nutritional information. Also at
the picnic Breanna meet Mr. Ralph Ketner the founder of Food
Lion. Our first runner up, Katherine Glover represented the NC
Watermelon Association at an Ingles Store grand opening in
Lincolnton, NC. Katherine really enjoyed educating the cus-
tomers about watermelon.

Queen Breanna joined in the Opening Day Ribbon Cutting for
the 2014 NC State Fair. Along with NC Commissioner of Agri-
culture Steve Troxler and other dignitaries from across the state
she got to cut the ribbon to officially open the fair to the public.
It was a beautiful fall day and everyone had a great time.

Once again the Marine Corp Marathon was a huge success for
watermelon. Thanks so much to the NWPB, the NWA and
Class Produce for making it happen. All of the state queen had
a great time in Washington, DC seeing the sights and promoting
watermelon. The Kids Fun Run was just what the name im-
plies, a big fun filled day! Queen Breanna along with the other
queens got to interact with thousands of kids and even cheer
them on as they ran in the race. Then lots of the kids came by
our tent for watermelon slices and coloring. After the kids run
came the marathon expo. Breanna along with the National
Queen Brandi assisted the NWPB with staffing the expo booth.
While in the booth they distributed watermelon recipes and
nutritional information. They got to meet lots of interesting
people and to hear their marathon stories. Sunday was the big
marathon day! Thanks to Stephanie everyone had matching
t-shirts so we made a huge positive statement for watermelon
from the moment we left the hotel. All the state queens worked
very hard throughout the day to distribute the thousands of sam-
ples to the marathon runners. I can’t imagine a more impactful
promotion for watermelon!

Queen Breanna was asked to serve as the Grand Marshall for
the North Carolina State University Homecoming Parade in Ra-
leigh, NC. Not only was this a great honor for the NC Water-
melon industry but also for Breanna since she is a student at NC
State majoring in Agriculture Education. It was fun getting to
meet Chancellor Randy Woodson, football coach Dave Doeren
and Mr. & Ms. Wuf the university mascots before the parade.
The evening temperatures were a bit chilly but all the parade at-
tendees were excited about the upcoming homecoming events.

Queen Breanna and all the NC Watermelon Association mem-
bers look forward to attending the NWA Convention to support
our very own Mr. Don Hiller. See you all in sunny California.

Sharon Rogers

NCWA Promotions Coordinator
336-583-9630
ncwatermelonqueen@ gmail .com
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Nutrition and Health Fair at the Fort Bragg Commissary in
Fayetteville, NC. Queen Breanna and the entire produce de-

partment enjoyed talking with soldiers and their families about
the health benefits of watermelon.

Food Lion Family Picnic Salisbury, NC. Breanna shows
everyone how to select the perfect watermelon.

MDI Food Show in Hickory, NC. Breanna assisted Shelia
with the National Watermelon Promotion Board booth.

Queen Breanna getting ready to meet the crowd at the Food
Lion Family Picnic.

Queen Breanna getting ready to meet the crowd at the Food
Lion Family Picnic.

The NCWA was represented by our Queen Katherine Glover at
the Grand Opening of a new Ingles Store in Lincolnton, NC.

Senator Brent Jackson and Breanna enjoyed the opening day
for the NC State Fair in Raleigh, NC.

st
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Queen Breanna at the 2014 NC State Fair.

st B
J Slice, Miles & Molly getting encouragement from Breanna
for their upcoming run.

Queen Breanna along with National Queen Brandi assisted

with the Health and Fitness Expo booth during the Marine Corp
Marathon. As you can see they meet some interesting people!

! i | .
Mr. Don Hiller and all the state queens getting ready for the big

day’s events at the marathon. Thanks to Class Produce for their
support of the Marine Corp Marathon promotion.

Job Well Done! The queen’s didn’t run in the marathon but they
gave it their all promoting watermelon at the event.

Queen Breanna served as the Grand Marshall for the North
Carolina State University Homecoming Parade in Raleigh, NC.

Queen Breanna assisted NC Commissioner of Agriculture
Steve Troxler and his grandson with the grand opening ribbon
cutting for the NC State Fair in Raleigh, NC.

Mr. and Ms Wuf enjoying time with Queen Breanna before the
homecoming parade.

' 800.799.LUND T10 REACH OUR
/ EXPERIENCED WATERMELON TEAM
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Get Ahead.

Start with GRAFTED watermelon transplants.

Plug Connection grafts your best performing varieties onto vigorous
rootstocks for superior soil-borne disease resistance and increased yield.

With over 10 years of professional grafting experience, Plug Connection

is the nation’s leading source of grafted vegetable seedlings. We're here
to help you choose the right rootstock for your specific growing conditions.

Contact us today and get ahead with GRAFTED.

! ol

onnection®

AgSales@plugconnection.com / 760 631 0992
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South Carolina G{qoort

South Carolina ended their promotional year
with 3 large events in October. First, Chef Joe
Poon joined us for the SC State Fair in Colum-
bia. Crowds were lined up all day to see Joe
do his carvings and to listen to his presentation/
demos. Joe did a fantastic job of showing the
versatility of watermelons by carving numer-
ous Halloween displays. He also did a large
carving for Breast Cancer Awareness. As al-
ways, Joe made the event and we look forward
to having him back with us again next year.

Second, Brooke and I traveled to PMA in
Anaheim, CA. The displays this year were
awesome and the crowds were huge. Matt AL L TRAR e \ :

Cornwell and Sonny Dickinson from the SC =0 AT 4 R el | o
Department of Agriculture, worked their usual e . 4 ' S ——
magic with the South Carolina Booth.

Finally, the year ended with a trip to the Ma-
rine Corps Marathon in Washington DC. The
NWPB along with Don Hiller did an outstand-
ing job of organizing this promotion. All of
the state queens were in attendance and a great
time was had by all.

As this year closes and we look forward to
2015, I want to thank Brooke Allender for

her hard work this year as our South Carolina
Watermelon Queen. Brooke has worked many
hours and traveled many miles to make this
year a success. | also want to thank Brooke
Bell and Emily Dicks for stepping up and fill-
ing in for double bookings throughout the year.

The ultimate thanks go to our SCWA members .

who make this wonderful opportunity possible ot o b e
for our watermelon queens. You will never Gy .
know what a difference that you make in these
young women’s lives and how much each and
every one of you is appreciated.

As convention season nears, we hope that ev-
eryone has a successful convention as well as a
successful watermelon season.

Warmest Regards,

Ann Bryant

SC Promotions Coordinator
864-303-3997

abryant028 @charter.net

ALLEN LUND COMPANY OFFERS MEMBERS OF THE NWA OUR ALC THAHSF‘DHTATI'DH ASSOCIATION PROGRAM.

800.799.LUND 710 REACH OUR
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o> HIGHLAND

A* PACKAGING SOLUTIONS

QUALITY. COMMITMENT. SERVICE.
> Custom and Generic Melon Labels
Graphic Design Services
Thermal Labels for PTI compliant labeling

Sequential numbers for Item Traceability

HarvestMark Authorized Reseller

GS1 Bar Code Certified Consulting Services

. CONTACT JUSTIN MACHELL
LABEL APREICATOR FOR ALL YOUR LABEL NEEDS

1.888.395.5000 | WWW.HIGHCOR.COM

THE FOGUS ON FOOD SAFETY AND
SANITATION IS5 AT AN ALL-TIME HIGH

IT'S TIME TO GET ON BOARD WITH THE INDUSTRY PROVEN LEADER

WASHING CLEANING VERIFICATION
Improve arrivals with Selectrocide® Prevent microbial build-up with CS 223 Instant confirmation of cleaning program

863.797.7071
www.highlandfresh.net
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Texas Rejoort

An

appropriate
sign for runners
and queens

Greetings from Texas!

Kendall, Brandi, Breanna, Brooke and the other queens went
on an open bus tour of D.C.

I hope all of you had a wonderful Christmas and a
Happy New Year. Since the last letter Kendall and I took
a trip to Washington D.C. for the Marine Corps Mara-
thon in October. It was a wonderful event starting with
the Kids Fun Run where Kendall and the other queens
handed out watermelon to all the participants and all
their families. The watermelon was delicious and greatly
appreciated. The children had a great time, and we cer- - 1 = L Queen Kendall
tainly got a dose of what it was all about when I noticed Kendall and the other beautcs n front o the Washington working the auction
a little boy in a blue shirt that said, “I run for Daddy.” It

said the date and place of the man’s death as he served
our country. Later we found out that anyone wearing a
blue shirt was running for someone they had lost. It was
a sobering moment, but it was also nice to know that we
could be there to say, “Thank you” to the military mem-
bers and their families that were present. The marathon,
SK and 10K were on Sunday and it was also a great day
where we handed out about nineteen thousand packages
of watermelon. Stephanie Barlow and the NWPB team
did an awesome job of coordinating everything, and of
course, the thousands of runners were very happy to see
the queens at the finish with refreshing watermelon.

Miss Eleanor
even danced!

In November, the Texas Watermelon Association had its
annual convention at the Renaissance Casa De Palmas P vl ——
Hotel in McAllen, Texas. Friday night we had a success- R .
ful auction, then there was dinner and dancing during
which everyone enjoyed themselves. The next evening
was the big event at McAllen Country Club where we
had dinner, the evening gown competition, and a casino
where everyone could play games and have the chance
to win great prizes. It was a fun, memorable evening for
all who attended. Of course the morning began with our
competition for choosing the 2015 Texas Watermelon
Queen. After speeches, the promotion wear competition,
interviews and the evening gown competition our judges
had made their decision. The 2015 Texas Watermelon
Queen is Kristin Valadez. Her hometown is Mission,
Texas, though she now resides in College Station. She

is a graduate of Texas A&M University with a degree in
Animal Science. She is planning on getting her master’s
degree in Occupational Therapy. She currently works

at the Brazos Valley Center for Independent Living as a
health and fitness facilitator. Kristin is looking forward
to the exciting year ahead as our Texas queen. She and I
both want to thank this year’s sponsors: Wiggins Whole-
sale, Nowell Borders Companies, and Warren Produce.
Also, we would like to thank Texas Farm Credit for

the scholarships given to all the girls who participated.
Without these wonderful people, the coming year would
not be possible.

Jeff and Dina Fawcett
enjoyed the evening.

Kendall and Brandi
looked beautiful.

I wish you all a blessed and prosperous new year.

Best Regards,

Barbara Duda

TWA Coordinator/Secretary
bcduda62@gmail.com

Ready to pass out lots of delicious watermelon! 2nd Runner-up, Shyanna Hooper, Queen Kristin, and
1st Runner-up, Anali Diaz

“ARE YOU READY TO BENEFIT FROM TAP?

ALLEN LUND COMPANY OFFERS MEMBERS OF THE NWA OUR ALC THAHSPDHTATI'DH ASSOCIATION PROGRAM.

800.799.LUND 710 REACH OUR
EXPERIENCED WATERMELON TEAM
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FULL COUNT DUALS DECREASE RISK.
FULL COUNT DEUCES MAXIMIZE YIELD.
BOTH IMPROVE EFFICIENCY.

FULL COUNT® DUALS

Transplant trays of Duals contain two pollen sources (50% marketable seeded
watermelon like Estrella and 50% SP-6, which is a non-harvestable and
noncompetitive pollenizer), allowing you to reduce risk. Approximately 33% of
the transplant plugs in the tray contain two plants—one seedless plus either one
seeded watermelon or one SP-6.

FULL COUNT®DEUCES

Another option within the Full Count program is

Full Count Deuces. Transplant trays of Deuces

come with a noncompetitive pollenizer (SP-6), which
results in improved productivity to maximize yield.
Approximately 33% of the transplant plugs in the tray
contain two plants—one seedless and the other SP-6.

ADDITIONAL ADVANTAGES OF
FULL COUNT DUALS AND DEUCES

e All trays come preset with a 3:1 seedless to pollenizer ratio, which helps
prevent mix-ups.

e Fasy-to-use plugs just need to be pulled and transplanted, creating up
to 35% savings in labor costs.

e Improved productivity allows crews to transplant more plugs and cover
more area in the same amount of time.

e Full Count Duals and Full Count Deuces are the result of patented technology
only available through Syngenta.

% . TO LEARN MORE ABOUT OUR FULL COUNT
Nz Full CPU Nt PROGRAM, CONTACT YOUR LOCAL SYNGENTA
PIantpTogTm  DEALER OR SEED RETAILER TODALY.

syngenta’

©2015 Syngenta. Full Count®, the Alliance Frame, the Purpose Icon and the Syngenta logo are trademarks of a Syngenta Group Company. 1LMC4025 12/14
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Western CRgoort

- Wesjerrr
/atermelon

ASSOCIATION

On January 17™ the Western Watermelon Association held its annual convention at the
New York Hotel and Casino in Las Vegas, Nevada. The focus was to bring together
growers, shippers, distributors, and related service providers of the watermelon industry.
Our attendance at the event continues to grow each year. Several guest speakers provided
attendees with an informative, educational experience to explore new studies, advance
processes, and develop marketing. Dr. Graham Fogg, a professor of Hydrogeology and
Hydrogeologist in the Department of Land, Sea and Water resources at U.C. Davis gave a
presentation on groundwater basins and their use in agriculture, replenishment and
sustainability. Dr. Robert Gilbertson, a professor of plant pathology at UC Davis gave a
very informative talk on the new CGMMYV and other viral diseases that can affect
watermelon. Betsy K. Peterson, Director for Technical Services for the California Seed
Association, also talked about CGMMYV and the role the seed industry is taking in
identifying mitigation for this pathogen. David Beaudreau, co-chair of the Biostimulant
Coalition in the USA, wrapped up the convention explaining to us biostiumlants and how
they are being used. The convention was an advantageous and wonderful way to bring
the Western Watermelon Association together, build new relationships, and to learn more
about the watermelon industry out West. We had a very successful and fun event and
can’t wait to see everyone next year!

On behalf of the Western Watermelon Association, we would like to share with you our
excitement for this year’s upcoming NWA convention! We can not wait to welcome all
of you in February to beautiful La Quinta, CA. This will be a great opportunity not only
escape the winter weather, but discuss new ideas, past experiences, plans for the future,
and most importantly share our love for watermelon! Pack your bags, grab your
sunglasses and we will see you all in California!

For more information on the Western Watermelon Association, be sure to check out our website at:
lﬁ ‘like” us on

www.westernwatermelon.org and facebook

‘ t\' 3
; " 3 e .

ccHEP Pl'ﬂlld partner with NWA for 6 years.

chep.com
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continued

Generatl_
of Leaders

AN ASSOCIATION'S GFO AND ROARR MFA

WONT BE AROUND FOREVER: THE nmg. |
CULTIVATE FUTURE DECISION thr:'g
HMHJ.CPMFMC&E

Workmg Group
Established

The Association has created a Y Generation Working
Group that largely represents the youngest genera-
tion of the National Watermelon Association. The

Y Gen Group will be the platform for the under 35
years of age generation to contribute to the future of
the Association. As we look ahead, we recognize the
necessity to involve every generation in leadership
and the future direction of your Association to create
and add value.

We have purposely asked a group of leaders from
Generation X and the Baby Boomer generations to
join the working group also. They are current leaders
in the Association, and vital to hearing what Genera-
tion Y has to say; what they think; understanding the
significant differences in the generations; reviewing
data that shows the changes upon us; designing the
‘Value Proposition’ of the Association; and discover-
ing what it will take to encourage them to support
this Association as their own.

The near-future National Watermelon Association
will not be the same as your Daddy or Granddad
supported. We know that, which is why the Y Gen
Group is so important to us.

The Y Gen Group’s challenges will be to:

* Share their thoughts and opinions

* Listen to the perspective of others with an
open mind

e Learn together

* Create a game plan regarding the future of the
National Watermelon Association.

This is a very exciting time for the National Water-
melon Association. We intend to lead by listening
and learning as we embrace the most significant
generational shift in our world’s history. Be
excited, and delighted. The results will be
enormous for the future
success of your
Association.

The Future is Here
Let’s Embrace [f!

At your national convention, our keynote speaker
will be the global expert on Generations X-Y and
Z, and how organizations/businesses must listen,

learn, and adjust to the single largest generational
shift in our world’s history.

Sarah is a published author on the younger gener-
ations and their significant impact on the nonprofit
sectors and Boards. She will provide guidance to
our newly formed Y Generation Working Group to
challenge them to research our membership, and
create a game plan for the future of this storied
Association. Ms. Sladek’s leadership will allow
us to meet those challenges head-on, and cre-

ate a renewed ‘value proposition’ that we can all
embrace, and share, and nurture.

To adapt as we go along is no longer the accept-
able method. Generation Y, called the Millenials
by some, is the most influential generation (80
million) that the world has ever witnessed. Their
expectations are far different from their elders,
and it is prudent and necessary for the Association
to learn from them, and listen to what they want
their Association to be in the future.

We look forward to this project, seeking solutions
to their challenges, embracing their ideas, and
nurturing not only stability for the Association,
but also creating New Success!

Oniaverage;i10;000
Baby/Boomers
retirejeveryiday:

By 2015, the
majority of the
workforce will be
in their 20s.

By 2015 therelwill

bel5igenercations
infthelu:s:
workforce:

Sarah Sladek

NEW! Summer 2014!
Knowling Y: Engage the
Next Generation Now

By 2015, Generation
Y will overtake

the Baby Boomer
population in the
workforce, impacting
the economy and

the association
comrmunity, Sarah
Sladek’s fourth book,
Kriowing Y: Engage the Next
Generation Now, from ASAE's
publishing arm Association
Management Press,
provides advice on how

to engage Gen Y, offering
ingight on the impanding
aconomic revolution and
how this generation will wield
tremendous influence on
society and why associations
need to incorporate them into
their organizations

Knowing Y includes research,

quizzes, and case studies
of how organizations are
Incorporating strategies

to reach out to Gen 'Y

from Sarah Sladek, an
experienced marketing and
media professional that has
spent 12 years researching
these demographic shifts.

By 2020, 46% of

all U.S. workers

are predicted to
be Gen Y.

BY/2020;iGenpX
andiGenivawill
makelupi65%iof
thelworkforce:

By 2015, Genercation
Y will have the

largest voting block

of any generation
in the country.
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nunhems’
the global specialist
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More than you expect.

In today’s competitive market, you need more. That's why Nunhems goes beyond
creating world-class genetics to provide local in-the-field service backed by a
global network of experts in everything from agronomy to retail distribution. And
now that Nunhems has a dramatically expanded portfolio, the watermelon and
melon varieties you need are available with this added level of support.

Expect more. With Nunhems, you'll get it.

For more information, please contact your local sales specialist or
Nunhems Customer Service at (800) 733-9505.

© 2013 Nunhems USA, Inc. All rights reserved.

Part of Bayer CropScience www.nunhemsusa.com
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We are right where you need us. Contact us today!

East Coast Midwest Marketing Customer Service

Jane Jennings Susan Soeder
888.236.6150

Southern U.S.
Steve Crowder Josh Rowe Brad Johnston
678.644.9162 804.592.8547 812.691.5006 360.601.7860

TAKE
A LOAD OFF

Enjoy more peace of mind with the STRENGTH,
DURABILITY,

& PERFORMANCE of

Triple Wall Bulk Packaging

- High quality print capability i Sheet conversion up to 86 "'x't_216 R g

-t Strength & Durability - i In-line die-cutter/folder/gluér/s«ti_t_c__her i

WWW.corrchoice.com




