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Did you ever ask yourself (or another person) what the
National Watermelon Association does for its members
(for you)? In today’s competitive world where you have
many choices to make, that is a valid and appropriate
question to ask of any association, organization, group,
charity or business that you are considering doing busi-
ness with, or supporting. What you receive in return is
important to your business — to your livelihood — and to
your Association. A return on your investment is a ques-
tion that should be asked, and validated by the Associa-
tion too.

The National Watermelon Association is dedicated to
making a positive difference in the lives and livelihoods
of our members by promoting the best interests of the
watermelon industry from production to consumption in
the growing, grading, handling, transporting, distribut-
ing, and selling of watermelon. That is our established
Mission, and we pursue that charge in all that we do for
our members.

Our goal each and every day is to pursue solutions for
our members’ business challenges related to all areas of
federal public policy and government relations, produc-
tion research, food safety and traceability, networking
opportunities, expanding communications, the national
convention, training aids, marketing the Association,
and much more. In many cases, what we do is not
possible by individual members, but together, we can
accomplish much.

* Congressional designation of July as
National Watermelon Month

* Created our watermelon pre-print bin
for packing and retail display

* Discovery of the virus and subsequent
solution to Vine Decline (viral disease)

* Writing of Watermelon Food Safety &
Traceability Guidance

* Honoring our forefathers and past
leaders in the Association’s Hall of Fame

* Welcoming young watermelon farmers
in our Future Farm Leaders program

* Expanding into major promotions
(with the NWPB) at the Marine Corps
Marathon, the National Display Contest
and NASCAR Watermelon race team

* Impactful educational sessions (recalls,
outbreaks, legal and labor)

* Expanded record-setting national
conventions

There are some people that have the idea that the
National Watermelon Association is solely about the
watermelon queens and the corresponding promo-
tions that accompany those efforts. The queen-related
promotions play an important role in our promotional
activities, but they are also joined by other corner-
stone programs and services that work to satisfy the
needs and desires of other members. Members are
involved for a variety of reasons, and needs. Our job
is to work toward achieving successes to meet the
needs as best we can.

Across the cover of this issue are examples of a few
major successes from recent years in vital areas of the
business that have made a difference for our mem-
bers. There are so many more, but these will give
you a brief taste of what the Association does for our
members each and i

every day.

In this issue of
The Vineline
member maga-
zine, we will
share some of
the major pro-
grams and servi-
ces that are avail-
able to our members.
Following your review,
we believe that you will
see meaningful
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Enjoy the read-
ing as you e e e i
review numer- - cm
ous programs e
and services = 3
that we intend
to make a dif- i
ference for
your business,
and for the
Association’s
membership.
Enjoy!
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In nunhems.

Grow with a specialist by your side. Nunhems
provides our growing partners with insights
and innovative ideas to help bring out the best
in their watermelon crops. This is just another
reason why our work doesn't stop at the seed.
Together we grow.

The global specialist

B
Bayer CropScience

www.nunhems.com
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LOAD DONORS Giumarra Companies
Global Produce

Agraian Farms Glory Farms
B&K Farms H.C. Schmieding
Big Chuy Hoosier Fresh Farms
Browning & Sons Jackson Farming Company
C&S Farms Jackson Farms
Cactus Melon Kids Choice
Capital City Fruit Kirschenman Enterprises
Celli Brothers Land Watermelon Sales
Coosaw Farms Leger & Son
DMC Farms Melon 1
Diamond 99 McMelon, Inc.
Eagle Eye Produce Melon Acres
Frey Farms Mesilla Valley Produce
George Perry & Sons MGM Farms
Gibson Produce Mouzin Brothers

Phil Turner Farms
Premier Melon

Prime Time International
Reid Groves Farms
Saikhon Company
Southern Corporate Packers
SunState Produce
SunTerra Produce
Sweet Mama Produce
Texas Melon Exchange
Tucker Family Farms
Van Groningen & Sons
Vincent Farms

Wabash Valley Growers
Warren Produce
Wiggins Farms
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And all nine of our Watermelon Chapters: _t
Bagley Produce  Keith Connell Produce Alabama, Florida, Georgia, llliana, MarDel, North ke v fowri
Borders Melons Wiggins Watermelons LLC  Carolina, South Carolina, Texas and Western
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ARE YOU READY TO BENEFIT FROM T‘IP?
TAP into the benefits

. ¥

Allen Lund Company offers members of the NWA
our ALC Transportation Association Program (TAP).

Priority on providing capacity in tight markets
Lane analysis including year-end reporting
Discounted live load tracking

Discount on ALC TMS software

EDI 214 integration

Call our experienced watermelon team to get started.

800.799.LUND (5863)
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Bright red, crisp flesh o Attractive, firm red flesh
Sweet and flavorful Uniform blocky fruit
Uniform, 15- 17 pound frui Excellent yield potential

Excellent shipping capabiliti Sweet and flavorful

PR@T w

Great flavor and fruit qu Deep red, super crisp flesh

Uniform shape and size Uniform size and shape

Vigorous plant with strongiilles High brix

High yielder bred for lo life Excellent yielder and shipper
\
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of our members

Public affairs can be defined in a simple fashion ..........
Through involvement and relationship-building we engage
with our federal legislators and administrators to craft leg-
islation and rules that will help (not hinder) our members’
businesses and livelihoods. That is the gist of it. Our
country’s public affairs however are construed in a various
number of ways, largely based on the ever-changing politi-
cal environment. What that tends to creates is a vacuum
in many cases of disgust, distaste and a genuine dislike for
most anything to do with politics, politicians, and public
policy. We agree with you wholeheartedly!

However, the job of lobbying for and creating good public
policy to meet the needs of our members, to include a de-
crease in burdensome regulations, continues to move for-
ward no matter what condition or position that the political
arena may be settled into yesterday, today and tomorrow.
Building those relationships, educating those legislators,
and looking forward is vital to our public affairs and gov-
ernment relations program.

The areas of involvement that the National Watermelon
Association is engaged in are vast, as well as timely and
opportune when legislation and debate do arise. Add to
that our educational component of new laws and require-
ments has taken shape to guide our members through the
myriad of legislation, rules and regulations. Here is a
sampling of the Hot Topics this year:

A Public Policy
Forum on FB

For all of our friends that are on Facebook, we have cre-
ated a Public Policy Forum page that is ‘by invitation’
only. This page is geared to provide key insights and news
mainly about the Presidential election, the candidates, their
platforms, and how their positions may affect our busi-
ness. Other federal campaign or election news may also be
added.

The postings on this page are intended to be bipartisan,
straight-forward, and unedited from the sources that we
capture them. The followers of this private Facebook
page deserve to know - - and when they sign up indirectly
indicate that they too want to know - - what the larger
issues are related to the Presidential campaigns, debates,
positions and election. Call it the Good, the Bad, and the
Ugly - - sort of sounds like what Hillary vs. Trump may be
later this summer!

If you are on Facebook, sign up for this page, and become
aware of their platforms, their positions, and their inten-
tions as they relate to all of the things that can and will
affect our lives. We’ll even throw in a few cartoons and
videos periodically to keep us all smiling.

A Day of
Watermelon

Contacting Your
Legislators

A Day of Watermelon is not a program for every one
of our members. We all have different roles within the
industry. Yet this program is one that is FOR ALL.

At periodic times throughout the legislative calendar,
we have those times when a legislative action, or public
comment on a rule, or other action requires us to contact
our U.S. Congress (or the Federal Register) to vote this
way or that way, or re-write a rule to better reflect what
will make sense for the business.

When those times arise, you (and every other member)

can get involved by calling, emailing, writing, or tweet-
ing your legislator directly. They hear the communica-

tions loud and clear, and in many cases those communi-
cations have a strong bearing on how the legislator will
vote. Please join us, when those times arise.

Creating @
Viable, Workable
Immigrafion Policy

The last immigration bill that became law was in 1986,
signed by then president Ronald Reagan. Since that
time, immigration in our country has taken on an entirely
new meaning with both sides of the debate digging in
deep with their needs, values, and deepening the political
divide that surrounds this needed policy.

Creating a sound and viable (and legal) workforce for Ag-
riculture is Job #1: This is a must have from our federal
legislators, and it should be their first and foremost prior-
ity - - not a political football. Without a viable workforce,
literally nothing in the business matters. Not food safety,
not trucking, not varieties, not suppliers, not anything.
Labor is the key to it all. A legal, viable workforce is
what matters. Without it, there is no planting, no grow-
ing, no harvesting, no packing, no shipping, NO FOOD!

Take notice of this issue, and make it a top priority of
yours. Every member that is involved in the watermelon
business is affected by this issue either directly or indi-
rectly. Let’s push this envelope more than we ever have
before right after the election and get it done — Finally!

Labor Audifs
and Raids

Let’s say that you are in full speed ahead mode harvesting,
packing and shipping watermelons, and one of the government
agencies shows up to ask questions, inspect records, interview
you and your employees, etc. It may be the Department of
Homeland Security (DHS), or Immigration & Customs En-
forcement (ICE), or the U.S. Department of Labor (USDOL),
or the Wage & Hour Division from your own state.

If and when they visit your business, they may bring up
wage rates, hours worked per day, overtime pay, hiring
documentation, employer-employee relationships, and
more. As an employer of migrant workers (or hiring a
labor contractor), employers have to meet requirements
under two different laws:

* Migrant and Seasonal Agricultural Worker Protection Act
(MSPA)
e Fair Labor Standards Act (FLSA)

What rights do you have if they arrive unannounced? The
answer is ..... you do have rights. But first, contact

your attorney if
this situation
should occur on
your business
premise(s).

And, familiarize
yourself with the
documents and legal
advice that is offered at
www.watermelon.ag.

Employer/Contractor
Responsibility of
Migrant Workers

Do you directly employ migrant workers regularly or for a
short period of time, or do you hire a third party company
that provides the workers to your business? If you hire a
third party company (sometimes known as a labor contrac-
tor), do you know that you may have as much responsibil-
ity for those workers as the third party company does?

This development is commonly referred to as ‘Joint Em-
ployment’.

Our website has some key information available to you
that specifically discusses joint employment, to include:

. Your Liability

. The Ruling

. Employment Relationship under FLSA
. AG Employers under FLSA

. Independent Contractors

. New Minimum Wage Rates

For additional information, or counsel, you are recom-
mended to contact your attorney for legal advice. All
growers and packers/shippers should be well informed
about the laws.

‘A Day of Watermelon’ is an effort to connect our
federal representatives with our members in their home
state, congressional district, city or town, and on their
own turf - - the shed or farm. We created a comprehen-
sive toolkit that will help a member to schedule, invite,
plan, and implement a day with their representative.

With a strong majority of our U.S. Congress being
NEW to Washington, it is incumbent on us to educate
them about us: What do we do each day? What do
we need from Washington to do that job better? More
efficiently? With less regulations? With less govern-
ment intervention? What does Washington need to do

to encourage farmers and the younger generations to
become farmers? Lobbying is not a spectator sport - -
We should all be involved at least at the local level.

The bottom line is very simple ..... If we do not
educate them (tell them) what we need, or do not,
then how can we expect them to do it? You deserve
representation in Washington that understands your
needs in business, and they should want to know.
Take the step to invite them to your place - - talk with
them - - show them around - - make a new friend in
the process. The future can be bright, if we all help
out and do our parts.
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Our extensive selection and consultant’s knowledge of
varieties benefits you, our valued customer.

SWEET POLLY SUGAR FRESH

Resist/Tol..Co, ., Fong, .. Medium large 87 Days. Uniform, red flesh fruit with small
triploid with strong vines and exceptional rind  pips that produce mostly 36 and 45 bin
appearance. High quality dark red fleshisfirm ~ counts. Strong, vigorous vine for less than
with small pips. Resistance to Fusarium Wit  ideal growing conditions.

and Anthracnose Race 1. Mostly 45 count.

Paul Sawyer 5. | Jim Elam

239-872-6467 ;z 731-431-6730

Mike Chisholm
813-477-5099

Phil Ramsey
276-701-0991

Darren Deal

Kip Pelham
229-224-8639

561-516-0092

Dan Grissom
813-624-2704

IEGERS
EED CO.
<

1-800-962-4999 ¢ www.siegers.com



7 * the Vineline National Watermelon Association © Summer 2016

National CRejoort

Paul Sawyer gives -
Carla a Guitar, g

signed by Lady
Antebellum he
What an amazing year so far for Carla Lynn purchasedat he
Penney 20 1 6 N ation al Watermelon Queen . Thank You Paul Congratulations to Sarah Lemons the

2016 NC Watermelon Queen

She has enjoyed so many valuable and di-
verse promotions in such a short period of
time. We have such a limited space to cover
these awesome promotional events, but cer-
tainly wish to thank the sponsors for mak-
ing them possible. Carla is doing a fantastic
job representing our industry promoting our
product. I will highlight the events and spon-
sors, and let the pictures give the account of
the events.

Carla poses with

IWA President

Mike Horrall The Allen Lund team treat us to dinner in Savannah on the
eve of the St Patrick Day Parade

Illiana Watermelon Association;
Convention; French Lick, Indiana

Carla poses with 2015 TWA Queen, Lindsey Hampton and Special thanks to Nora Trueblood, director of Marketing &
2015 National Queen Emily Brown Communications for Allen Lund

Freddie Ellis; Sun Up Produce; N C Water-
melon Convention; Wrightsville Beach, NC

Allen Lund Co; St Patrick’s Day Parade;
Savannah, Georgia

Carla congratulates McKenzi McClain 2016 IWA Queen
South Carolina Watermelon Association; Hiaie iy mm
Cooper River Bridge Run; Charleston, SC

Melon 1; Browning & Sons; Food Lion
Grand Opening; Edenton, NC

Queen Training; Orl ando R FL Thank you Freddie Ellthe;(éSCugnljgnlt)il::uce for bringing s Carla loved beingz:cll tlzfgitstp;:r:ﬁ: z?l}r,;gir!ade in Savannah,
NWPB; CPMA; Calgary Canada

Carla Penney Day in Vienna, GA

Warren Produce; Race for the Cure;
Minneapolis, MN

The Sun Up team! Thank you for your hospitality
and sponsorship

We have so much more to share with you,
next printing.

Best of the Season to you!

The Girls at the
Bi Lo Expo in

Eleanor T Bullock M— t | Chareston
229.322.9933 P e NG Comventon

229.273.8638

etb.nwa@gmail.com

Makensie and Carla and their Watermelon Teammates
show us their “W”

Carmen and Carla tried to catch up at the Convention A slightly rainy start at the Cooper River Bridge Run, turned into
a beautiful day, over 45,000 cups of watermelon served. ..Success

With Affirmed, Bold Ruler and Citation,
Growers across the country are enjoying the
benefits of wide adaptability, high yield,

S ——— excellent uniformity and sweet flavor.

A Wmnmg Eine-up! SAKATA

www.sakata.com

© 2012 Sakata Seed America, Inc.
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TRIZHISHTIL

Specialiying in plov guafling

Plants available for the 2016 planting season

Tri-Hishtil is an
international partnership
that brings together
decades of worldwide
agricultural experience in
plant-grafting, production,
and soll management.

TRIHISHTIL.COM

For more information, contact Ben Hinson: 25 School House Road, Mills River, MC 28759, 828.891.6004
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Another proclamation from
County Commissioner
Steve Sanders

This wonderful NWPB Group made Carla’s 24th Birthday
very special with delicious cupcakes!

( r_ Lee Wroten gives the girls a tour and training session in their Mrs. Margie Leger gives Carla a congratulatory hug and Mr.
packing facility Buddy is next

Food Lion in Edenton, NC a cold 7:30 AM Ribbon-Cutting,
huge turn out

Lee and his beautiful family in the field near Lakeland with all )
the young ladies attending training this year, thanks Lee and Kendra Kennedy was on hand to share in “Carla Penney Day”
NWPB in Vienna

Carla and Sarah
with Watermelon,
AKA Don Hiller in
Edenton

Produce News video interview for their website in
Calgary for CPMA

Ross Chastain, and the Watermelon Car on hand with the Food
Lion, thank you Browning & Sons; Melon 1

Dinner with this CH Robinson group in Minneapolis and spon-
sor Jimmy Henderson and Texas Queen Makensie Anderson

|

Brad Brownsey NWPB Retail Rep, Carla, Juliemar and Megan Makensie and Carla enjoyed the Race for the Cure
at the booth at CPMA

Carla is presented a
proclamation declar-
ing it “Carla Penny
Day” in Vienna,
GA, by the Mayor
of Vienna, Hobby
Stripling and signs
to be on all entry
highways into Vi-
enna declaring it the
hometown of Carla
Penney, National
Watermelon Queen

Thanks NWPB for this great event, and dinner, thanks also to
Kendra and Katelyn for your part of the program

This great group team and another successful
Race for the Cure

Proud partner with NWA for 8 years.
A Brambles Company chep.com
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Becool. Use Screen Duo:

Use Screen Duo™ to manage heat stress and sunburn on

your crop. Representing the latest generation of abiotic stress
management technology, Screen Duo has two modes of action. The
first is a visible particle film that protects agains the harmful effects
of the sun. The second is a naturally occurring compound that
triggers the plant's stress response meachanism. Screen Duo provides
protection both in and outside the plant.

Screen Duo has a zero re-entry interval and can be used up to
the day of harvest.

2010 Certs USA

Screen Duo for stress and
sunburn management.

Keep your melons cool, inside
and out.

CERTIS USA

1-800-250-5024 - www.CertisUSA.com
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The practice of food safety has become commonplace for
anyone in the produce business, and a terminology that
is handled with pages and seemingly volumes of detail,
due care, and time consumption. Food safety has become
a mainstay and mandatory part of the produce business
....... to assure that the crops grown, packed, shipped and
sold to consumers are healthy and bacteria/pathogen free.

My, how far we have come in such a short time. Consider
that just one decade ago, food safety was something we
automatically did, naturally. It was something far differ-
ent than what is required today by our own government,
and by a number of your customers who resell the crop to
consumers. Well, reminiscing is fine, but it’s time to move
on to current day business.

The National Watermelon Association has been intimately
involved with food safety since 2007, and continues to
provide guidance, interpretation, support, and even debate
when needed. Helping our members to understand the new
regulations; challenging the auditors and audit expectations
to be sensible and consistent with other practices; leading
our watermelon industry to implement effective programs
such as these; and encouraging education and prepared-
ness in all aspects of food safety, traceability, recalls and
outbreak responses to minimize any potential damage to
the association’s members and the industry ....... These
are all part of the cornerstone program that we call Food
Safety. This is one of the major priorities that we stand for
- - doing the right thing, effectively.

The National Watermelon Association website has a
plethora of information related to food safety that you can

refer to on an ongoing basis. On this page of The Vineline
is a snippet of what is available to you.

QI

G L T

Food Safety
Modernization Act

We all know well enough that the world of produce has
changed in the past few years, especially as it related to
food safety. What once was a normal, relatively easier
process has now become the Food Safety Modernization
Act, commonly referred to as FSMA.

FSMA is the most comprehensive overhaul of food secu-
rity and food safety law in our nation’s history, and with it
has come extensive regulations, audits, audit requirements
and procedures, and high costs - - all to assure the safeness
of the produce food supply.

The FDA has now completed the writing, review and is-
suing of all seven rules that make up FSMA. The details
of each rule, who is responsible for each rule, and when
FDA will begin enforcement of them is detailed out on the
National Watermelon Association website.

The seven final rules are in place, and we now await the nu-
merous guidance documents that will complete FDA’s writing
task to interpret the Congressional intent of the law. They are:

. Produce Safety rule

. Preventive Controls — Human Food

. Preventive Controls — Animal Food

. Foreign Supplier (Import) Verification rule
. Sanitary transportation rule

. Accredited Third Party Certification

. Intentional Adulteration rule

What to Do In Case of a Crisis

None of us ever want to experience first-hand (or even
hear about) a recall or outbreak in the watermelon indus-
try, but unfortunately that is a possibility that we cannot
take for granted or simply avoid. The key for all of us is
to be prepared, to do what we must do to avoid that from
occurring in our businesses, and in turn to help lessen
the burdens that always accompany such a major issue.

A number of years ago, the National Watermelon
Promotion Board (NWPB) created an effective crisis
communications plan and put it into place to assist their
staff and the industry to be prepared to address a crisis

Watermelon Fooad
Safety Guidance

In 2007 the Executive Committee of the National Water-
melon Association directed staff to assemble, write and
create our own commodity-specific food safety program
that could become a model for our industry. In coopera-
tion with the academic community, government officials,
associated produce executives, retailers, foodservice op-
erators and members from our membership, we unveiled
the first edition in 2008, followed by an update in 2009.

We are beginning a review of the guidance and ac-
companying documents to create a third issue in 2017.
The guidance is extensive, and covers many details of a
typical audit without retailer riders:

. Farm Self Audit

o Packer Self Audit

. Worker Hygiene

. Recordkeeping

. Carrier Monitor Log
. Visitor Log

. Water Source Testing
. Rodent & Insect Control
o Field Environment

o Worker Education

. Equipment Sanitation
o Restroom Sanitation
o Much more ..........

The release of our Watermelon-specific food safety
program for farmers and packers, called the “Com-
modity Specific Food Safety Guidelines for the Fresh
Watermelon Supply Chain”, is available in both English
and Spanish languages. Each section of the lengthy
document is printable and downloadable on the National
Watermelon Association website.

“Food safety has become a standard expectation of

any produce industry to maintain and build consumer
confidence. With the advent of produce outbreaks due to
food safety issues, there has never been a more impor-
tant time for our industry to build on our growing and
handling practices to provide a safe, healthy watermelon
supply. Although these guidelines are voluntary, they in
large part mirror the new final rules of the Food Safety
Modernization Act. We look forward to supporting your
efforts to implement these standards into your operation,
to help you to protect our industry and your operation,
to continue to provide a safe and healthy crop, and to
continue to build consumer confidence. Together, we
can make a difference.” - - Bob Morrissey

Please do yourself a huge favor ...... do not assume that
your business is responsible for all of most of the rules
until you have reviewed the materials, asked questions,
and gain the verification that you should have. The
rules are specific to certain businesses, environments
and practices, and are not subject to all as a one-size-
fits-all scenario.

that the watermelon industry may face. The plan has a
number of resources in place to ensure that the industry

is prepared. Priority-issue positions and messages have
been developed, and a crisis team has been designated that
includes industry members, staff, and third-party experts,
along with contact databases that have been created for
key industry members, media and third-party resources.

NWPB conducts annual crisis communications training
for its staff and board members, and audits its crisis plan
annually to ensure that it is consistent with new technol-
ogy and trends. Staying ahead of this issue is a vital key
to protecting the industry of (or when) such an occurrence
should darken our industry’s door.

The National Water-
melon Association
website contains
some key information
surrounding this
I topic. Please
refer to the key
information at
www.watermelon.ag,

Anatomy of a Recall

-
and be sure to keep

\ o I==.
the contact

™ information handy
(just in case).

Implementing
FSMA Rules

For years the Association has worked in concert with
produce industry members, regulators, and stakeholders

to analyze the FDA’s proposed regulations under the Food
Safety Modernization Act. Following the public com-
ment periods and public hearings, the final rules have been
released, and will follow with numerous guidance docu-
ments.

Our efforts now shift to the implementation (and watchful
eye) phases:

1. The Association will continue to work with the FDA to
analyze the guidance documents as they are written and
released to assure that they are based on sound science,
consistent with Congressional intent of FSMA, and appro-
priate for our industry.

2. While the final FSMA rules are released, as we await the
release of the accompanying guidance documents, and the
efforts to understand the rules begin to take shape prior to
the enforcement phase by FDA, the Association will work
with our produce industry partners to make the appropri-
ate education tools available to our members. We will also
work with FDA’s enforcement division to seek education
opportunities ahead of enforcement.

3. The Association has serious concerns about exemp-
tions based on farm size. We firmly believe that any farm
that sells their crop into the commercial market should be
subject to the same food safety laws as those that are larger.
Pathogens do not select their farm victims by size of sales
volume.

As we come across any of these new developments, we
will ask Congress to remain vigilant to assure that the
original Congressional intent of FSMA is realized. We
will request that Congress consider ‘fixes’ to FSMA when
those needs arise. And, we will implore Congress to create
a legislative fix to eliminate the small farm size exemp-
tion. When those times and opportunities arise, we will
ask you to make contact with your representatives to push
our agenda forward. Until that time(s) arise, we thank you
for impOlementing the rules of the Food Safety Moderniza-
tion Act, and for doing your part to provide a wholesome,
healthy summer favorite to consumers ..... Watermelon!



12 » the Vineline National Watermelon Association © Summer 2016

NIMITZ"

NEMATICIDE

KILLS NEMATODES FAST

MNIMITZ 15 G revo utionary NoN-MesTricted use prfﬂ'-:ld{* rhat
actually kills nematodes, fast, It's simpler, sater ond unlike
anything ever before. Take back your field and put nemotodes
six Teat under. To join the revolution call B46-406-6262, your
distributor ar ¥isit odama.com

ADAMA
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Alabama Rqoort

Greetings from Alabama,

Watermelon season is here and Queen Madison has
been busy learning about the watermelon industry
from start to finish. The 2016 Queen Tour started with
the annual National Watermelon Promotion Board
Queen Training in Orlando, Florida. Queen Madison
and our 1st runner up Paige left training prepared and
ready to start their promotions.

Next we were off to Charleston, SC to the Cooper Riv-
er Bridge Run. Queen Madison and many other state
queens helped the South Carolina Watermelon Asso-
ciation pass out watermelon to thousands of runners.
This run is ranked as the 3rd largest 10k in America.

Memorial Day was kicked off by a great visit to Ohio.
We were welcomed by Buehler’s shoppers and em-
ployees with open arms in Wooster and Canton Ohio.
We handed out lots of watermelon and watermelon
smiles. Thank you James Scarborough with Continen-
tal Produce and the staff at Buehler’s for making this a
wonderful promotion.

With watermelon season in full swing comes water-
melon festivals. Queen Madison attended the Chief-
land Watermelon Festivals where she rode in the
parade, visited the festivals and welcomed the newly
crowned festival queens. While in Florida, we were
able to visit a few special people and see them in ac-
tion this season. Thank you for taking the time to visit
with us: Mr. Billy and Mrs. Corliss Smith with Billy
Smith Watermelons, Mr. Jeff and Mrs. Bobbie Jo
Garrett with Clifton Seed, Mr. Trey and Mrs. Amber
Smith, Mr. Terry Parrish with Clifton Seed, Mr. Rantz
and Mrs. Stephanie Smith with Smith Farms, and

Mr. Dan and Mrs. Carrie Thomas with Diamond 99.
Thank you all for your hospitality and support!

Queen Madison was invited to speak at the annual
Alabama Ag in the Classroom convention. She spoke
to over 100 teachers on how to use watermelon in their
classroom. Alabama Ag in the Classroom provides
teachers with the tools needed to educate students on
the importance of agriculture and how it affects their
daily lives.

We have covered a lot of ground already and have
much more to cover. The next few months will be
filled with farm tours, grocery store promotions, water-
melon festivals visits, farmers’ market visits, and me-
dia interviews. We hope to see you soon in our travels!

Sincerely,

Katie Eubanks

Promotions Coordinator

Alabama Watermelon Association
Cell:334-237-0600
Email:Katie.eubanks2 @gmail.com
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Queen Madison with Scott Davis of Military Produce Group at
the Maxwell AFB Commissary

The Newberry Watermelon Festival Queens with the Chiefland
Festival Queen, Queen Madison and the FL Watermelon
Queen during the Chiefland Watermelon Festival.

Mr. Billy Smith with Billy Smith Watermelons
and Queen Madison.

Queen Madison with some of the 5th graders at Hillcrest
Elementary School.

James Scarborough with Continental Produce, Buehler’s pro-
duce staff, and Queen Madison ready to hand out watermelon
at Buehler’s Stores in Ohio.

Queen Madison with participants at Alabama Ag in the
Classroom.

Dan and Carrie Thomas with Diamond 99 giving Madison a
quick tour.

W

Itis
always
more fun to
go grocery
shopping
when you
get water-
melon.

Low Country Live morning interview in Charleston South
Carolina.

Madison touring Smith Farms with Rantz and Stephanie Smith

and their daughters Makenzie and Kylie.

R

A slice of watermelon is the best way to cool off at the
Chiefland Watermelon Festival.

Watermelon
fuels athletes
at the Cooper
River Bridge
Run! Madi-
son and SC
Queen Laura
handed out
many, many
cups of
watermelon.

The Watermelon Queens walking the floors at the Bi-Lo Expo.

With Affirmed, Bold Ruler and Citation,
Growers across the country are enjoying the
benefits of wide adaptability, high yield,
excellent uniformity and sweet flavor.

SAKATA

www.sakata.com

A Winning Fine-up!
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Shipping watermelons year-round
Watermelons individuallyweighed & inspected

MELONl lnc-

Arnold Mack * Brenda Mack ¢ Chandler Mack
Jon Mack * Doug Miller ¢ Nick Leger
Ken Wiles ¢ Darlena Keene (Accounting)

Phone: 800.334.1112 Fax: 863.678.0022
Accounting Office 863.692.1200

Mack Farm, Inc. River Packing, Inc MeTruek, Ine
growing all packing and

varieties of shipping potatoes & Durb
potatoes & onions Pearson
watermelons year round
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Florida Re}oort

Greetings from the Sunshine State of Florida! bk
Enjoyed the day at “Southern Exposure” with the gang at
Borders Melon East. Thanks for having us!

To the “Watermelon Field”. Thanks Global Produce for
showing us around.
Florida Watermelon season is here!! The week after Nationals, our newly

crowned 2016 Florida Watermelon Queen Katy Mae Harrison and I were on
the road to promote watermelons at the Southeast Produce Council Southern
Exposure event held in Hollywood, Florida. The trade show saw a record-
breaker attendance this year. Thanks to Borders Melon East for having us in
your booth that day and sponsoring us. Our next promotion took us north to
South Carolina for the 39th Annual Cooper River Run event. Over 40,000
participants ran this year. Queen Katy Mae, National Queen Carla, and other
state queens handed out over 48, 000 cups of watermelons for this run. All
the runners enjoyed a cup of cold watermelon at the end of the race.

Congratulations “Fresh from Florida” for winning the booth Studying up on their watermelon facts at “Queen Training in
contest at the Southern Exposure Show. Orlando”.

Queen Katy Mae and I started out in April. We joined with Chef Justin
Timmeri of the Dept. of Ag Fresh from Florida along with Sydney Brown
to hand out slices of watermelon at the Orange-Blue Spring Football Game.
Chef Justin fixed one of his many recipes in which you can find on his
website, Fresh from Florida. Everyone enjoyed a slice of watermelon and
Barbeque Chicken Nachos. From there Katy Mae and I along with our

first runner Hailey Bason headed to Orlando for the NWPB Annual Queen
Training. A weekend of training consisting of Carmine & Vanessa Gallo,

with media & coaching training, Kendra Tomlinson-Kennedy — role of a Afun day at the

watermelon queen, and the importance of a watermelon queen in our water- ;/([?“ele“ of Peace

. o1 . .« el . ontessort
melon industry at a retail impact, as well as visiting Global Produce Packing A beautifully decorated colorful booth at Melon 1. Great job School!”
House and their watermelon field. Thanks to everyone who helped out that Katelyn and Rachel.

weekend of queen training. A special thanks to NWPB for doing this every
year for not only our queens but the coordinators as well.

The following Friday Queen Katy Mae and Heather Raulerson traveled to
Ocala to visit the Queen of Peace Montessori and Dr. NH Jones Elementary
School. They handed out slices of watermelons and talked to kids about

all the vitamins in a watermelon. The kids loved her being there. Thanks
Heather for not only sponsoring her but for being her chaperone. Then on
Saturday we headed to Branford, Florida for the Florida Braham Field Day
& Heifer Sale. It was a beautiful day with over 250 attendees present. A day
filled with a lot of learning things for our young adults on Braham’s and
Heifer’s. Everyone attending enjoyed a slice of Florida Watermelon. Thanks
to Adrian Land and his family for having us that day at their L2 Ranch and
sponsoring us.

Queen Katy Mae and
the students at Dr.
NH Jones Elementary
School showing

their W

The months of April and May Queen Katy May and our first runner-up
Hailey Bason visited many schools reading and educating our kids about the
nutrients of watermelons. They handed out slices of watermelons, stickers,
handed out coloring books, read them stories about watermelons, taught
them on how to pick a watermelon out in a grocery stories, shared fun-

facts with them on watermelons, handed out activity sheets, played lots of Se“::;‘lzj;y “:a‘:fc‘ﬂl‘:‘e‘i t“::: ]‘Ehxe '0“11:‘10;3:1?':)‘: t"l::ecros(‘)a‘:r Queen Kty Mae visiing the day with M. R tLand and
games and spent the day with them on their Career Day Activities. From d gap River Bn-dgeri{un‘ P peen Bl h?: ;;;nsin: Am‘:; andl}os:gl?.l one Lanc.an
Kindergarten to 8th grade they educated over thousands of kids during these

months. Special thanks to all of our sponsors who made this all possible.
We ended the month of April at the Flower and Garden Festival in Ep-

cot with Melissa Hunt with the Florida Dept. of Agriculture (Fresh from
Florida). Our local farmers educated everyone throughout the day about the
different recipes that you can do with our Florida fruit and vegetables to
create delicious meals. Queen Katy Mae handed out brochures which were
provided by the National Watermelon Promotion Board and Fresh from
Florida on this event.

. At the Orange-Blue Game debut, Queen Katy Mae handed out Queen Katy Mae with Laura Land handing out slices of water-
Queen Katy Mae and I have been busy these last several months, if you slices of watermelons donated by Gulfshore Produce. Thanks melons at the Florida Braham Field Day.

haven’t been on our Facebook page please go on and like it! Every week all Jimmy Shepherd.

of our promotions and pictures are uploaded on what our Queen Katy Mae
is doing next to promote watermelons. Our past Florida and National Queen
Brandi Harrison is doing an awesome job helping us keep up with sharing
picture’s and promotions with everyone.

In our next month’s edition I'll be sharing with you our events we did from
May to July with our local farm tour visits, packing shed’s, Cares Dinner,
festival events, TV promotions with Fox 4 Morning Blend, grocery stores,
and our Moffitt Cancer Run.

If you are interested in sponsoring our Florida Watermelon Queen Katy Mae
to an event, please contact me by email or phone.

Until next issue,

Debra Harrison

Florida Watermelon Promotions Coordinator
Cell: (863) 633-8306

Home: (863) 494-1163

Email: debra@flfwa.com

Thanks Seagrest Farms for the Beta Fish!

From the “Packing Shed”.

ARE YOU READY TO BENEFIT FROM TAP?

ALLEN LUND COMPANY OFFERS MEMBERS OF THE NWA OUR ALC TRANSPO FI:TATIGN ASSOCIATION PROGRAM.

800.799.LUND 710 REACH QUR
EXPERIENCED WATERMELON TEAM
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Road Trip Joy Ride

a 45-count watermelon hybrid produces a large percentage
of 36-count watermelon
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SV0241WA Wingman

a 45-60 count watermelon hybrid an extended flowering pollenizer

v 4

a L ]
Learn more of what the future can bring at seminis-us.com/summerslice SE!PJ nis.
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We are right where you need us. Contact us today!

Southern U.S. East Coast Midwest Marketing Customer Service

Steve Crowder Josh Rowe Brad Johnston Jane Jennings Susan Soeder
678.644.9162 804.592.8547 812.691.5006 360.601.7860 888.236.6150

TAKE
A LOAD OFF

Enjoy more peace of mind with the STRENGTH,
DURABILITY,

& PERFORMANCE of

Triple Wall Bulk Packaging

-t High quality print capability --i Sheet conversion up to 86 ”x 216"

-+ Strength & Durability ; -t In-line die-cutter/folder/gluer/stitcher

WWW.COrrchoice.com
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Georgia Report

Greetings from Georgia!

It’s watermelon time in Georgia and the 2016 Queen Promotions program is
in full gear. Queen Andi has hit the ground running and has been covering a
lot of territory across our state promoting our favorite fruit.

Since early March Queen Andi has been partnering with schools all over the
state to help them promote ‘Feed My School’ week. Queen Andi has been
visiting classrooms meeting with students of all ages to talk about the nutri-

tional and health benefits of watermelon. They love a queen, crown and banner but they
REALLY love watermelon!

April began with a visit to Charleston, SC to join the other state queens,
along with National Queen Carla, for the Annual Cooper River Bridge Run
to hand out lots of watermelon samples. The runners were very excited to
see the ‘watermelon queen team’ return for this event! During the weekend
the queens had the opportunity to be interviewed on Low Country Live, a
local TV station, where they shared with the viewers how watermelon fuels
athletes along with many other health benefits. Big shout out to Ann Bryant
for organizing this weekend event! Thank you Ann for all of your hard work!  Feed My School Program
The following weekend, Queen Andi attended the annual Queen Train- - Partnering with schools
ing Seminar and Workshop in Orlando, FL for Watermelon 101 Training. 1o stress the 1m§;§::ﬁz;f
The girls had the opportunity to spend time with media coaches, Carmine 4
and Vanessa Gallo of Gallo Communications who taught them how to tell
the watermelon story and how to perfect their communication skills. The
queens spent a half-day session on media training exercises and evaluation.
We would also like to thank Global Produce, Al and Lee Wroten, for their
hospitality on Sunday morning as they welcomed the queens for a field tour
and visit at their packing house. We appreciate this learning experience and
the knowledge the Wroten’s shared with our group! Thank you to NWPB for
your support and coordination of this special weekend.

With other state queens learning how it’s done with
Lee Wroten.

Continuing into the month of May, Queen Andi represented GWA at Suther-
land’s Food Show at the Atlanta State Farmers Market where she handed
out samples and shared the watermelon message with the attendees. The
remainder of May was spent with educational visits with students at schools
across the state. Thank you to Bibb County, Pearson Elementary, Thomson-
McDuffie Middle School, Claxton Elementary, Cook Elementary, and North
Brooks Elementary for hosting us and allowing us to help promote water-
melon and the importance of agriculture! Last but not least, Queen Andi was
invited by Publix to participate in a South GA blitz weekend promoting their
BOGO fresh cut containers in Tifton and 2 stores in Valdosta, GA. What’s
a picnic without watermelon? With the upcoming Memorial Day holiday
approaching, consumers were not going to be without this sweet treat! Queen
Andi was a huge influence in helping boost sales in the fresh cut watermelon . . .
q o . . Queen Andi at the Low Country Live TV studio in
department. Containers were flying off the shelves in these Publix stores! Charleston, SC.
THANK YOU to Borders Melons East for sponsoring us and for securing
these promotional events! THANK YOU to Publix for the opportunity to
help boost sales in your produce departments!

The months of June and July will be very busy, as Queen Andi continues to
celebrate the summer with the sweet taste of Georgia watermelon. She will
be featured in several media spots on two local TV stations to promote the
67th Annual Cordele Watermelon Festival and Parade. Thank you to our 1st i
Runner Up, Savannah Hartley, who will be representing GWA at the Cordele 'y
Watermelon Festival Parade and seed spitting contest. Andi will also be . _l!_l!ﬂ.-r u _I] Ilr 1] #H UHI.' [
featured on ATL & Co.’s week day segment on July 1st to talk about her role — S
as a watermelon queen and to share a recipe with the viewers followed by

an in-store promotion that afternoon at Fresh Market. Toronto, Canada will
be Andi’s destination for the annual Longo’s retail promotion. Queen Andi,
Florida Queen Katy Mae and National Queen, Carla will be on hand to pass
out samples during the Longo’s watermelon-eating contests at several stores.
We are excited to be representing GWA at Moody AFB, Fort Stewart, Hunter
AFB and Kings Bay Commissaries for promotions around the 4th of July
holiday.

Cooper River Bridge Run — Runners love running for
watermelon!

With the Publix produce team....check out their
awesome display!

The end of July and into the Fall Queen Andi will be attending promotional ;:‘Zi;;
events at the Atlanta-Fulton Public Library, Decatur/DeKalb 4-Miler Road -BOGO
Race, MarDel Queen Tour, PMA in Orlando and the Marine Corps Marathon fresh cut
as we continue our efforts to move more watermelon. Wow! What a busy :ﬁf:;ig?x

year our promotions tour has been already! Tifton store.
Would you like to schedule a date for our Georgia Watermelon Queen to visit
your location? Please call Dawn Cheplick at 706-845-8575 or dcheplick@
asginfo.net to book the queen.

We hope everyone is having a fantastic season and we look forward to see
ing you all this summer!

Sincerely,

Dawn Cheplick, Promotions Coordinator
706-845-8575

dcheplick@asginfo.net

With media coach, Carmine Gallo at queen training.

With Affirmed, Bold Ruler and Citation,
Growers across the country are enjoying the
benefits of wide adaptability, high yield,

L A excellent uniformity and sweet flavor.

——
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A Winning Eine-up! SAKATA

www.sakata.com

© 2012 Sakata Seed America, Inc. L)
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Watermelon Popping Up on Menus

With the summer months here, there 15 more and maore watermelon

on menus! Everythmg from salads, to salsas, to cocktails; foodsenace 15
starting to embrace their customer's desira for watermelon, Some of
the menu items the NWFB had a hand in!

The National Watermelon Promotion Board is partnenng with Califorma
Fizza Kitchen to promote their mited tirme offer, Calformia Fields Salad,
made with fresh watermelon. The menu item is avadable in all CPK
locations, June 1 - August 30, 2016. In addition to a table tent in
restaurants, PR i also leaturing the fun NWPE website logo on ther
social media cover photos for Facebook and Twitter. The MWPE Menu-
Trends Research highlighted watermelon as one of the fastest growing
fruits on salad menus, up 50% 2010 to 2014, and CPK is an example
of this kind of menu growth. We hope to morease nterast in the salad
and wisitors o www. walermelon.org through this visual promofn,

#1[][]DaysofWatermelun

The consumer social media
campaign callied 100 Days
ol H'arﬂrmelm kicked off on

pATY ¥
. 'ﬂ.uufn

103 ﬂiTl. gF =

WikT F|.|'|lEIL'|1 Y

Labor Day m September,
Hosted on instagram bt
promoted across Facebook, Twatter and Snapchat, watermelon fans
make an Instagram post with anything watermelon and the hashtag
#1000aysofWatermalon for a chance to win a weekly watermelon
prize. Prizes range from watermelon backpacks and beach balls to
watermelon sunglasses and flipflop sandats. This promation will help
stimulate and capture the popularity and summertime bove of
watermelon while also helpmg to make infivencers out of every
watermelon famn,

NWPB Sponsors Two Events at the

National Restaurant Association Show

The Watermelon Board Connects with
Foodservice Operators and Media

The National Restaurant Association (NRA) is a huge show encompassng every-
thing that goes into runneng a restaurant, The NWPB focused an two events to get
watermelon in front of foodservice operators and media.

The Marketing Executwe Group (MEG), 5 an execubive study group of the NRA,
MEG brings together marketmg prolessionals from chans, franchisees, etc. lor a
coupbe days of networlong and learming before the NRA Show kicks off, Some
chains represented include Darden, HMS Host, Noodles & Company, Pei Wei, and
Many More.

With more than 100 different operators represented, the NWPB wanted to show-
case the dwersity of watermelon during the Friday moming break by sampling the
Watermelon Breakfast Sandwich which includes watermelon in the batter, whipped
cream and a siice on the sandwech, as well as the or-trend Stacked Watermelon
Ghicken Salad. Follow up s ongoing to g2t more watermelon an menus and help
marketing professional promote i# to their customers. The MWPB also sponsored
the 60th Annversary Reception for the International Feodsenace Editoral Council
(FEC). This 1s an organization dedicated to connecting editors and publicists to help
fill fondsenvice publications with matenal and content aperators want to read. The
NWFB worked with Death Door Spirts and John Stanton, Head Bartender, Sable
Kitchen & Bar, Hotel Palomer Chicago to create the cocktail, A Tall Glass of
Waterimelon) o help foodservice editors toast IFFEC's 60th. There were more than
20 publications represented and outreach is ongong to achieve more coverage for
watarmalon in foodservice madia.
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WATERMELON F{]H HEALTH Lifestyle Guide Launch

The new healthy Festyle destmation and resource for consumers and the haalth
and fitness communities launched in May at hitp:/Aeverw.watermelon.org/Waler-
melonForHealth, This healthy lifestyle guide was debuted to the Today's Dretitian
audence of regstered dietitians and nutritionists and then shared to the IDEA
World Expo of fitness professsonals, persanal trainers and ifestyle mfluencers,
The resource operates bke a decision tree, helping you determine your festyle
and then curating custom watermelon content m the form of health information,
recipe suggestions and traming wdeos for an actve hifestyle, Fans can stay
connected on social media through the new hashiag #WatermelonForHealth.

NWPB Partners with Ibotta for a 2nd Year eotta
rei

Last year, NWPE partnered with the mobile “app that pays you back” [botta in an effort to
promote fresh-cut watermelon in the fall, As a result, more than & million brand impressions
and 200,000 completed engagements were garnered in a theee week time span. This year,
NWPB will create a consumer incentive program geared towards selechon education on whole
walermelon, Six and a half milion people have downloaded the app with ower hall of them
actve on it daily. Ibotta users engage in @ mobile experience that replaces couponing with fun
gamedike interactions, giving consemers what they actually want: rebates redeemable in all
maor retalers, and real cash rewards instead of credit or pomts.

==
The Ibotta retall app sponsorship heawly targets the Millennial generation and shoppers who b
prafer their mobile device as ther mam avenue of internet usage. The app will provide =vg
targeted and specific key messaging incentivizing watermalion purchases. The offer is slated 0
to begin in med-July and will run until the 545,000 budget is depleted.

Retail Display Contest Press Release

The NWPE, in partnership One Grand Prizewinner - $1,000 and an opportunity
with the Mational Watermedon  for bwo to attend the NWA's Annual Convention in Lake

New Recipe Videos
in Production

NWPE just wrapped fiming on 21 new
watermelon recipe wdeos at Hoffman
Media Studios out of Birmngham, The
new big batch of recipe videos follows the
trend away from the hosted recipe video
to a more 2o0med in, hands-only style,
Ideal for sharing, the completed wdeos
are all available at Watermelon.arg,
@WatermelonBoard's YouTubs channel
and promoted across social media.

Pomegranate Sangria

Layered Watermaion Popsicles
Lemony Quinoa Watermelon Salad
Soda Float

Breakfast S Layer Trifle

Halibut with Watermelon Tzatziki
Agua Fresca

Watermelon Rind Fickles

Red, White and Blue Cheese Sliders

Association (NWA), imvite all  Tahoe, February 2017. Nine Regional 1st Place Winners Spiked Watermelon Balls
retail chains, mdependent - 5250 each. Nine 2nd Place Winners - 5100 each. Flag Kebobs
: retalers and commissaries  Nine Regional 3rd Place Winners - 575 gach. Chipotie Maple Citrus Wings

with watermelons of U.5. origan 10 submit entries 1o the Ancient Grain Salad
Retail Display Contest. Onginally established to honar Drepiays can be tesed on Whow watrmelon, irest-cut Frozen Frosted Watermelon Bites
Mabional Watermelon Month in July, the retad display contest mT:r?;;;::ﬁfmﬁr::z:; ;::?;5 wil Lemanade Craam Pie Shaoters
i& now accepting submissions throughaut July and August. shop-ability.and ise of pointofsale imatarials: Rstalers Frozen Wa[ermem D,.au:um
In its 8th year, the contest is used by NWPE to encourage  can submit their retail display entry wia an online Watermelon Grenita Lime Cups
retailers to create displays showcasing the health, value contest form at watermelon, org/retallers. All entries How to Remove Watermelon Rind
and versatiity benefits of watarmalon, The Watermelon must be submitted by September 9, 2016. For mare Creamy Watermelon Sherbet
Board provides free resources incleding an informational informabion, incleding official contest rules, visit Watermelon Feta Bruschetta
retad ki, point-of-sale matenals, cutbing and usage deas, watermelon,org/refaibers or contact Juliemar Rosado How to Use a Melon Baller

and tips for creating effective displays. at jrosado@watermelon, org.

Student Art & Writing Contest

From January 1 to March 1, 2016, mare than 300 watermelon-
nspired artwork and slogan antries, created by elementary students
from around the country, were submitted to the Student Art & Slogan
Writing Contest, hosted by the NWPB and Leaming Magazine.

Both grand prize winners receved S100 gift
cards, in adddon to 5100 to go towards a
“watermelon party” for their entire class.

Arhough not originally planned, judges wers 50
mpressed with the quality of eniries that seven
addibonal students were awarded Honorable
Mentions (fve in the art category and bwo in the
slogan categoryl and $25 Amazon gift cards.

To view some of the incradible artwork
i submitted by students, visit watermelon.org
or @WatermelonBoard on Facebook.

BE CoOOL!

The Watermelon Board encouraged teachers to utéze a toolkit of
resources including a classroom watermaion lesson, imestigation
project (2rades K-2) and research project (grades 35). Slogan and
art starter gundes were also provided to teachers to help miroduce
students to slogans and how to create effectve artwork,

Grand Prize Art Winner - Stephanie Brinson from Humble, TX
(5th Grade)

Grand Prize Slogan Winner - Rache! Zeaner from Bath, PA
(Sth Grade} for “When fife gives you watermelons, give a smile.”

“Stephania’s winning artwork was unigue and infuitively spoke to the
incredible benefits of watermelon includmg hydration and versatiity,”
said Stephamne Barlow, NWPB Samor Dwector of Communications.
"Rachel’s slogan was upbeat and perfectly captured the idea that
watermedon brings about happiness.”
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SAKATA WATERMELONS

Triple Crown § Farly Firm-& Flav

Winners Take WATERMELON by Sakata
the East ”‘1:

When it comes to watermelon,
Sakata knows that earliness pays.
Amidst tough Eastern conditions
this past year, Sakata genetics
proved early and plentiful! Notably,

exiensive research done by the “
University of Delaware stacked “‘“-'.H .mmw ot #
arigt e T=] I"ﬂ'.lﬂ-t.‘-\.'ll'hqr
Sakata varieties up against the or,
toughest competition and our T —

iriploids came out on top. We're
dedicated to Eastarn success - gty
2016 marks yet another year of

s . Serretarial
s Varieties YOU |l
parmlershlp with [h? NWA and | ? —
passion for improving our genetice C a H'j _ﬂ_r u SE ! Belmont NEW
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NEW and Noteworthy! University of Delaware T'rial Results

Sow Dare Variety Location Comments

Ranked #1 in first harvest vield. Early; Over 10,000 Ibs. of fruit produced at

first harvest! Ranked #3 in overall yield.

5/19/2015 | Secrewariat | Delaware Efﬂﬂlfi i? in first harvest vield. Early; Over 10,000 Ibs. of fruit produced at

5/19/2015 | Charismatic | Delaware

§/19/2015 Unbridled Delaware | Ranked #10 in overall vield!
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Purchase these great 1tems and more at
watermelon., ag!

SCT YW SN SG p g S g P - W

s+ AGAMERICA OFFERS A  « +
10-YE AR s e

’ INTEREST-ONLY

" LINE OF CREDIT
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We Know
Watermelon.

At Headstars Mursery, we've besn growing vwatermelon transplants

hanger —and better—than any other nursery on this wist coast - _ ;
DOhor cuntomers include somse of the mation’s top prowers and seed
producers. 5o why grow anywhere ele!
@ T 'i']'fl-l

HEADSTART 3558171227 [: ELE NDING

S | T NURSERY uc. AGAMERICA.COM/MELON-FARM-LOANS |
4850 Monterey Road Gilroy, CA ¥5020 [P ——— |
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WE'VE GOT YOU COVERED...
ANY WAY YOU

SLICE!

At 4. Lsink we offer a variety of products to help you make the most of your Melons.
Cruzin™ Fungicide, Bionic™, Photon® and Proxitane WW-12* are not Crop Specific.

Bionic™ is a high energy (Synergistic) bilogical Cruzin™ is a proven, effective Fungicide that controls

surfactant which intensifies low energy chemicaks. White Mold, Botrytis, Powdery and Dowmy Mildew,
Raise energy levels and increase effectiveness by and more. Cruzin™ changes the environment to one
adding Bionic™ to herbicides, fungicides, pesticides, in which diseases cannot survive and utilizes both
insecticides, fertilizers and foliar feeding nutrients. protective and curative disease control. Made with
igical Symergstic cnables  ow at o appicationaf oy V0th pharmaceutical grade Ingrediests, i offers

zero re-entry after application.

LOW (OST!

PHOTON—*" Proxitane

WW-12 Microbiocide

PHOTON® increases the yield and / or quality ek o bl
of treated crops, Increasing grower returns. sablzed hydrogen duvide | peracelc acd based formulaion

that ills bacteria, aigae and fungus on contacl. It controks

ine.com

PHOTON® dicarboxylic compounds spoilage and decay organisms in spray solutions and is effective .

mmﬁimmmnﬁiﬁ-mm BRNES WA FRNgUR B AL SO s 8 S
pathogen contral in irrigation water ireatment in all applications

remaln productive under adverse environmental incieding packaging faciilies. [ =]

conditions, including heat, cold, drought, I e soéution, Froxitane® WW-L2 Micobiooid 5 2 hiodegradatie ﬂ
soition ffat 5 sa for the evironment, plkants, andmals and peogle.

radiation, and salinity. Only 30z per Acre. (i gealfon leats 10005 of o

1en

tr

Cruzin™ Fungicide, Bionic™, Photon® and Proxitane WW-12° are not Crop Specific.

H. lsink, Ine.

Organic Products Mean Consumer Safety...
NOT Poor Performance.

P.0. Box 5069 - Grand Forks, ND 58206 | 877-246-9722 | biodougalinkusa@aol.com

micronu
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Uliana CRgaort

Here we go again. Farmers have a spring in their
steps, tractors become an everyday presence and
the work days become longer. Springtime in II-
liana started with rain and mild temperatures but
the forecast heats up quickly.

Queen McKenzi and 1st runner up, Queen Ash-
ley, were eager to learn more about this wa-
termelon industry as they started their training
n sunny Orlando. The National Watermelon 1t runner up Queen Ashley & Queen McKenzi with Bestsell-

ing author Carmine Gallo

Promotion Board once again did an excellent
job transforming these beautiful ladies into wa-
termelon industry ambassadors. McKenzi and
Ashley enjoyed getting to know the other queens
from other states.

Queen Ashley made her debut at the ‘Day on the
Farm’. She interacted with all area 3rd graders.
From inside a greenhouse the kids learned about
how watermelons grow, the nutritional value, fun
facts and they even got to take a plant home to
grow on their own. Ashley did a terrific job and
special thank you to Melon Acres for sponsoring
this educational opportunity for kids.

Queen McKenzi celebrated the 40th Annual
Spirit of Vincennes Rendezvous, over Memorial
Day weekend. The rendezvous takes us back to
the 18th century in to the US revolutionary war
with sights, smells, sounds and tastes with water-
melon being a part of that. The weekend is fun
filled with a lot of hard work as 35,000 visitors
go back in time. This event takes a lot of plan-
ning and dedication by individuals to make the
weekend work as a whole. Thank you to David
Mayhue at Schmieding Produce for donating
three bins of watermelons! Philip McGovern at
Caito Foods for supplying the cut service and
delivery! Barry Hines and Wabash Foods for re-
ceiving, holding and delivering to sight! Carrie
Smith and her helpers for working the weekend!
Queen McKenzi for serving with a smile. Each
of you are truly appreciated.

Our event calendar seems to get fuller each week
and we look forward to a busy and prosperous
summer.

Sweet regards,
Lorrinda Ellermann
IWA Coordinator
812-887-8400

Day on the farm with Queen Ashley Mmmmmmmm

ARE YOU READY TO BENEFIT FROM TAP?

ALLEN LUND COMPANY OFFERS MEMBERS OF THE NWA OUR ALC TRANSPORTATION ASSOCIATION PROGRAM.

800.799.LUND 10 REACH OUR g
EXPERIENCED WATERMELON TEAM M# + '
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Delivering a complete package of

SE EDWA\(- seed, knowledge and service

New! y -} Quality Seeds, Quality Service

Maxima

*Full season crimson

*Proven yields of 36 count fruit, 19 - 22 |bs
¢ Dark rind with stripe

*High lycopene promotes deep red internal
color

»Strong vine vigor & exceptional sweet
flavor

*90 days

ORS 110

. Low growing, long vine pollenizer for early
and prolific production of male flowers
* Strong vines are reliable for pollen
@ production over a long season

Walk-ins
welcome at our
Lakeland facility!
7am-4:30 pm

Ana

* Personal size seedless
¢ » Traditional round shape with attractive dark
rind
' » Perfectly sized at 6- 7 |bs

* 90 days
() ORIGENE
SEEDS.
Our experienced representatives can help you!

Butch Brady 727-744-6363 » Ralph Hendry 561-662-4329 » Joe Jones 910-610-3306
Jim Plunkett 203-664-0070 * Tony Rice 813-477-1407 » Steve Richardson 229-319-5991
Jim Thomas 352-427-0479 « Michael Everson 229-319-9674 » Craig Mathis 270-704-9177
Jake Cowart 863-608-5252 » Kevin Hosey 865-548-7333 » Christian Dameron 229-891-6692

SEEDWAY Vegetable Seeds » 3810 Drane Field Road, Unit 30 » Lakeland, FL 33811
www.seedway.com » 863-648-4242




27 » the Vineline

National Watermelon Association © Summer 2016

Mar-Del CRejoort

Greetings from the MAR-DEL
Watermelon Association!

We are very excited for you to see what
we have been up to in Maryland and
Delaware since the Spring! We crowned
our new 2016 Watermelon Queen, Amy
Wigglesworth, in February at our annual
Convention and she has been full of ener-
gy since day one! She is so ambitious and
eager to promote our product and we are
pleased to have her as our spokeswomen
this year for our

association!

Queen Amy has been to training in Or-
lando, served thousands of cups of wa-
termelon to runners in Charleston, South
Carolina, learned the germination and
planting process, rode on the watermel-
on planter, danced to the “Watermelon
Crawl,” spit seeds for hours, spoken on
live radio, diced up Watermelon Salsa,
worked in a grocery store selling water-
melons, been on Pit Road at a Nascar
Race and served watermelon to drivers
and crew...SHEW!! What else is next
for her?! LOTS! And we will share it all
with you in the next edition of the Vine-
line!

Until next time, we hope everyone has a
wonderful watermelon season and we are
looking forward to promoting your prod-
uct this summer!

Watermelon Wishes,

Caitlin Givens

Promotions Coordinator
MAR-DEL Watermelon Association
mardelqueencoord@aol.com

CHEDP

A Brambles Company

The girls are dressed and ready for the Cooper River Bridge
Expo on the banks of Folly Beach, SC. Thank you to SC

Watermelon Association, Miss Ann, and SC Queen Sydney, for

hosting us for such a fabulous and fun weekend!

Queen Amy
and the other
queens had an
apperance on
Fox 24 News
for a food demo
during Cooper
River Bridge
Run.

The ladies serving up cups of watermelons to
marathon runners.

wniow: #BUCKIRUpDE

Nascar Xfinity driver, Ross Chastain, and Amy promote “Pro-
tect Your Melon, Buckle Up” Campaighn with the DE Office
of Highway Safety.

Milton Elementary students loved learning about seatbelt
safety and having a race car driver and queen too!

The Queen learns how to plant watermelons on the planter for
the Givens Family in Georgetown, DE. Thank you to Scot Giv-
ens for teaching Courtney about the planting process.

:_"a
7

o
e
Scot and Kendall Givens join some of the crew and Amy for

a picture.

The Multiple Sclorosis Society of Talbot County hosted their
annual “MS Bike-a-thon,” where the Watermelon Queen is
always a hit at because riders enjoy the hydrating slices of

watermelon during their 30, 68, or 100 mile road course!

P

: =
e N
- | ot

University of DE Ag Day

Don’t forget to
BUCKLE UP and
PROTECT YOUR
MELON! Queen
Amy has already
had a full calendar
of events and she
is so eager and en-
thusiastic about the
rest of our season

P8 promotions! Please
Beed  support her and the
™= other state queens
@ this summer, as they
will be all over the
East Coast promot-
ing your product!

Proud partner with NWA for 8 years.

chep.com
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= -tﬂ"*ﬂtl"ﬂl‘lg vigorous plant with mid-early
=W rnaiurlty
.;,,' S Blocky fruits of medium green color with
¥ ...",_._J-_
"‘-r \Ldark green stripes and a firm, crisp, dark

o red interior
Gﬂ thE dlEtﬂnCE Wlth thlS = {fg*ﬂd—ﬂﬂlb fruits with high brix

“reliableawatermelon! ot e
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Wayfarer

« otrong vigorous plant
« Great traditional sugar baby flavor ;
Very firm crisp flesh, excellent shipping = > -
ability ]
Well adapted to grafting on TZ 148 fter ‘bnly one bite ynu’ll
take a fruit homel®

Sldeklck

High numbers of male flowers with an
extended flowering period

Small vine blends into seedless plants
& produces very small fruits

100% seedless planting, pollinates
extremely well

tnplm::l watemlelnns'
L R,

Worried about CGMMV?

We're leading the industry in the fight against Cucumber Green
Mottle Mosaic Virus! To learn more, please scan the code or visit:
www.hmeclause.com/cgmmy

HM.CLAUSE, Inc.

&5 Codond Avenue, Modesto, CA 25357 B Todl Free: 800.320.467 2 B www hmclausa.com HM GLAUSE
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The Social Side 10
the Association

The National Watermelon Association strives to reach
its members in every outlet available. In this technologi-
cally advanced world businesses are relying heavily on
their websites to communicate with their customers. The
National Watermelon Association is no different. We
depend on our website to get important information and
updates to our members. From our website our members
can access the “Vineline”, the weekly news brief “On
the Vine”, our online blog, and our social media pages.
All of these outlets keep our members connected to

our convention and important information that we have
readily available for them.

|

The Vineline, our quarterly publication is available on
our website. In addition to receiving the publication

in the mail, our members have the option to access the
magazine from our website. From the homepage mem-
bers can access our most recent Vineline publication
along with our previous issues. The Vineline keeps our
members up to date with industry news that is impor-
tant and pertaining to them. Every publication also has
updates and pictures from the different chapters of the
queen program. The Vineline is an informational and
fun read. With our quarterly publication being acces-
sible from our website members can read it from in the
office to in the field!

THE VIMN ELIMNE macazine

Quarterly publication of the
P vipnal Satermaebon Aysoecianion

A recent addition to our website, that we are excited to
offer, is a link to our weekly news brief “On the Vine”.
Every week we send out a news brief to our member’s
emails that shares with them articles pertaining to the
watermelon industry. If for some reason, a member
isn’t subscribed to receive our weekly news brief they
can go on the homepage of the website, click the news
brief link, and subscribe from there! In addition to being
able to subscribe to “One the vine” this link provides
access to the most recent issue and the past issue. The
page shows the most recent articles, trending articles,
and most viewed articles from the publications.

~ On the Vine

Another awesome feature that our website has is our
blog. This aspect has more of a personal touch because
we write these features ourselves. We do different
articles relating to Millennials in the produce industry,
and we also do featured articles of our members. The
articles relating to Millennials in produce are important
to our association because Millennials are the up and

coming generation. They are the ones who will be
taking over as the older generations move on. It’s
important for us to know how to engage the Millenni-
als, especially in our unique industry. The articles we
write about our members feature different members
in each article and they tell a little about their history
and involvement with the association as well as the
state chapters.

]

Sty Por Trugt

Social media plays a huge part in how the National
Watermelon Association communicates with its mem-
bers. With so many different platforms; Facebook,
Instagram, Twitter, Pinterest, and even Snapchat

we can stay connected with our members no matter
where they are.

ﬂI;.'a.'ll':r';.|'..|l'-.-|. I'-.. (T IT

On Facebook we are utilizing the ability to have
special groups like our “Generation Y Work-

ing Group” and our “Public Policy Forum”. The
“Generation Y Working Group” is a place for our
members who are Millennials to come together and
discuss different issues. We also use this page as a
platform to share articles we believe are good for
them to read. The “Public Policy Forum” is a group
where we share unbiased political articles and in-
formation. With the upcoming election it is pivotal
for our members to have knowledge of the political
scene. Our “Public Policy Forum” strives to do just
that. In addition to these groups we have a pub-

lic Facebook page called “Watermelon Ag”. Our
public Facebook page posts association updates,
interesting articles, and the occasional fun contest!

i

ma.%g

:uuu

Instagram is a fun picture based social media app.
We use this app to post many of the same updates as
we do on our public Facebook page. We use Insta-
gram because many of our members use and enjoy
Instagram themselves and it’s a good way to cater to
them.

Twitter is a much more fast-paced social media
platform. Users have 160 characters to “tweet” their
messages. Like Instagram and Facebook we use this
site to send updates to our members, but on twitter
we don’t use so many words. Many businesses use
twitter along with our members, making it necessary
for the association to have a presence.

M F.r-:l W F

U ate

[ |

Pinterest is a fun social media platform where we pin
pictures and articles to share with our members. With
different boards members can look at photos from our
weekly posts to conventions and more!

LS

Halioms Walermmeiod AseOou

[ ™

Our latest social media endeavor is the fun world of
Snapchat! The majority of Snapchat users are Millen-
nials so we are using the app as a way to outreach to
these members in our association. Snapchat is a great
tool for us to use because we can show members what
we are doing for them with it, another portal to keep our
members as up to date as possible.

nwatarmelon

The National Watermelon Association is constantly
using these outlets to better reach and serve our many
members. It’s our hope that our members would take
advantage of these opportunities. That being said if you
haven’t been on our website or checked out our many
social media pages please do!

Website:
watermelon.ag
Facebook:
Watermelon ag
Instagram:
@nwawatermelonag
Twitter:
@watermelonag
Pinterest:
Watermelonag
Snapchat:
nwatermelon
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COOL MELONS ARE MORE PROFITABLE.

Reducing the penetration of harmiul ultraviolet and infrared light to the surface of vour melons keeps the
fruit cooler and less susceptible to heat stress and sun damage.

Surround” Crop Protectant and Purshade” Solar Protectant protect melon surfaces from sunburn by
reflecting and blocking signilicant amounts of infrared and ultraviolet radiation.

Many growers report reductions of sunburn-damaged fruit by up to 50 percent when SLURROUNID and
PURSHADE are used according to directions.

Think of SLURROUND and PURSHADE as a sunscreen for yvour crops. Keeping your melons cool with
SURROUND and PURSHADE means higher marketable vields and higher profits.

Learn more and watch instructional videos at novasource.com.

'IJ""\'-

purshade.

Surround’

Agricuitunl Crop Probacian

vasource'
B

£ [olinl

Fowsboui e, Pusials and Surround B repaiaed Dademeris o Tessendeio ey nc ibesys aad U ahe beloe Duying e ol bl estucteny whan uang T peodoct. ©2016 Tessenda o Nerlsy I
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North Carolina CRejoort

Greetings from North Carolina,

Summertime is here and the North Carolina water-
melon season will soon be in full swing. Our Queen
Miss Sarah Lemons has been busy since her crowning
in March and lots more activities are just around the
corner.

Queen Sarah and National Queen Carla had the privi-
lege of promoting watermelons at the grand opening of
a new Food Lion store in Edenton, NC. Hundreds of
people came out to the store opening and enjoyed sam-
pling and learning about watermelons from the queens.
Past NWA President Mr. Don Hiller dressed up as wa-
termelon to help the queens throughout the event. Ross
Chastain also joined in the promotion by bringing his
show car all the way over to eastern NC for the day.

The National Watermelon Promotion Board Queen
training in Orlando, FL was a great learning experi-
ence for Sarah. The NWPB staff did an excellent job
of helping the new state queens to better understand
the industry and how to promote watermelons in their
states. A farm tour was added to this year’s schedule.
The tour was lots of fun and educational for all the
young ladies. Thanks to Global Produce Sales for the
tour.

Queen Sarah’s trip to Charleston, SC for the Cooper
River Bridge Run was a huge success. The South
Carolina Watermelon Association, Ann Bryant and

SC Queen Laura were great hosts for the event. The
threat of rainy weather did not deter the queens from
rising early on the day of the run. All the young ladies
worked hard sharing watermelon with all the runners at
the conclusion of the race. The watermelon cups, sup-
plied by the SC Watermelon Association, were a big hit
with the runners and they were very thankful to have
the hydrating value of watermelon after the event.

Queen Sarah has also been busy back home in North
Carolina. She has attended Ad Day events reaching
thousands of young people and education them about
the benefits of watermelons. National Tourism Week
found Sarah visiting NC Welcome Centers to share
watermelon samples, recipes and nutrition information
with travels coming to our state.

Summer is here and Queen Sarah is excited about all
the promotional events to come. We hope to see you
all during the season.

Sharon Rogers

Promotions Coordinator
ncwatermelonqueen @ gmail.com
336-583-9630

Ross Chastain, Queen Sarah, Don Hiller and Queen Carla
represented the watermelon industry well at the Food Lion
store Grand Opening

All the queens getting ready to distribute watermelon to the
runners in Charleston, SC

Queen Carla, Eleanor and Sarah enjoyed meeting the
customers at the Food Lion in Edenton, NC

2 e Barek of Albomarts 2,000"
Tl Thoufana’ ey
-r -i.-,ql-” Hm

Queen Sarah helped present a check to the Food Bank of
Albemarle from Food Lion

Sarah and Carla getting excited about sharing all those boxes
of watermelon with the runners.

Queen Sarah show-
ing off her “W” for
watermelon at the

i : ) - f % Sampson County
Alabama, North Carolina and South Carolina Queen’s % \ - Ag Day.

enjoying the NWPB Queen Training program and gifts

These young ladies
and Sarah are
enjoying all the
fun at the Sampson 9
County Ag Day.

Carmine Gallo shared
the secrets of being a
good communicator
with the Queens.

-

All the Queens and Carmine Gallo at the NWPB Queen Train-

ing. Carmine shared a copy of his new book The Storyteller’s
Secret with everyone.

Sarah shared the watermelon message with hundreds of school
aged kids during the Bandys Ag Day.

] Welcome
To

horth Carolina

Sarah enjoyed meeting the travelers at the NC Welcome
Centers

Queen Sarah sharing watermelon with runners at the
conclusion of the Cooper River Bridge Run.

Mrs. Frances Bunch and Queen Sarah shared lots of water-
melon during National Tourism Week.

ARE YOU READY TO BENEFIT FROM TAP?

ALLEN LUND COMPANY OFFERS MEMEERS OF THE NWA QUR ALC TFlAHSPDFI:TATIﬂN ASSOCIATION PROGRAM.

| B800.799.LUND T0 REACH OUR
/' EXPERIENCED WATERMELON TEAM
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Fruit is conveyed up to workers Drive thru system, makes hng‘mg trailers easy

Your crop + The Watemelon Wrangler = Increased Profits!
Dramatically R-E-D-U-C-E your labor costs by calling our sales &
marketing team today and reserve your \Watermelon Wrangler!

1-866-REDUCE or 1-866-773-3823
sales@americanaggroup.com

999 Rd M SE Moses Lake, WA 98837

AUtOmated Ag (813) 786-7282 www.automatedag.com
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South Carolina CRe]aort

Laura is getting ready for
her first official TV
appearance as the 2016
South Carolina

Watermelon season is now in full swing in South Carolina. Watermelon Queen.
Our queen, Laura Schurlknight has been a very busy young
lady.

Getting ready for 1,000 students at Rudolph Gordon
Elementary School in Fountain Inn, SC.

The “Watermelon Fuels Athletes” program that was initiated
in South Carolina by Angela O’Neal Chappell has proven to
be very beneficial to our industry. This program has been a
tremendous success in schools and universities as well as 5k
and 10k races across our state.

R . .. State Queens visiting with the host of Low Country Live,
On March 31 through April 3, the South Carolina Association WCIV-TV, News 4, Mt. Pleasant, SC.

sponsored the annual Cooper River Bridge Run in Charles-
ton, SC. The run proved to be as successful as in years past.
Over 48,000 cups of cut watermelon was passed out to over
40,000 runners in this 10k race. National, North Carolina,
Georgia, Alabama, MarDel and Florida were in attendance to
help with this event. We want to express our sincere thanks
to all who attended and for the help that you provided. With-
out all of you, we could not make this event happen. During
the weekend, the queens and coordinators all attended the Bi-
Lo Expo as well as appearing on Low Country Live, WCIV-
TV, News 4 in Mt. Pleasant, SC.

Passing out the watermelon stickers at Batesburg-Leesville
Elementary School in Leesville, SC.

Reading and telling about bee pollination at Bookman
Elementary School in Elgin, SC.

Queen Laura and 1st runner-up, Blakely Johnson, attended
Queen Training in Orlando, Florida on April 8 through April
10. The NWPB along with Kendra Kennedy presented a
wonderful day of training. The girls were also fortunate
enough to be hosted to a local field and on-site training there
by Lee Worten.

Ready to pass out 48,000 cups of watermelon to runners at the

On May 7th, Laura passed out watermelon slices at the an- Cooper River Bridge Run in Charleston, SC
nual Beaufort Sk run in Beaufort, SC. This event brought in X gy F

over 300 runners and even more spectators.
Laura at Queen Training with Carmine Gallo.

Rudolph Gordon Elementary School in Fountain Inn, SC was
the next stop on May 12 and May 13. Slices were served to
over 1,000 students at this location.

May 27th found us at Batesburg-Leesville Elementary in
Leesville, SC where 550 students were in attendance. Book-
man Elementary followed on May 27th, where Laura read to
the kindergarten classes, discussed bee pollination, and then
served them watermelon slices.

Your Carolina, WSPA-TV, News 4 in Greenville was the
Memorial Day stop on Monday, May 30. Laura prepared a
recipe and talked about the upcoming season for South Caro-
lina farmers. She also talked about the school programs that
were being done throughout the state.

Memorial Day also found Dr. Gilbert Miller of the Clemson
Research Center in Blackville, SC and 1st runner-up, Blakely
Johnson, in Hilton Head at the Hilton Head 5k Run. The run-
ners enjoyed the delicious watermelon slices and the helpful
watermelon tips provided.

Monarch Elementary School in Simpsonville had us cutting
slices on May 31 and June 1. Watermelon was served at both
field days to 1,100 students, staff, faculty and parents.

We are now looking forward to more upcoming TV appear-
ances as well as festivals and summer camps. We wish every-
one a very profitable and fulfilling watermelon season.

The children loved Laura at Monarch Elementary School in
Simpsonville, SC.

Ann Bryant

SC Promotions Coordinator
abryant028 @charter.net
ann.bryant@furman.edu
864-303-3995 1st runner-up, Blakely Johnson,

answering questions about growing &
watermelons in Beaufort, SC. j
[

Over 1,100 students enjoyed watermelon slices at Monarch
Elementary over a two day period.

ARE YOU READY TO BENEFIT FROM TAP?

ALLEN LUND COMPANY OFFERS MEMBERS OF THE NWA OUR ALC TRANSPO FI:TATIE}N ASSOCIATION PROGRAM.

| B800.799.LUND T0 REACH OUR
/' EXPERIENCED WATERMELON TEAM
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YaralLiva calcium nitrate products are the industry standard for produc-
tion of high quality, high value frult and melons. Watermelon produoc-

Hon using YaraLiva calclum nltrate resulks in a far superior yield, size
and return on Investment than when using other fertilizers.

Insist on YaraLiva calcium nitrate for fertilization of your crops.
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"|‘;1'aLi||f|E| :- ‘ffulu
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Yara Morth Amerlca, Inc.

Far more information call

1-2800-2348-9376 = ®
or Wisit Wisw yara LS, Ya ra L I Ua
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Texas CRe]aort
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Sweet Greetings from Texas ! . Makensie with -Juliemar Rosado, Marcia Adler and CeCe

Krumrine at the Viva Fresh Expo

This spring Queen Makensie began her work with the
Viva Fresh Expo in San Antonio where she met some
of the people involved in the produce industry through-
out the state of Texas and where she got to know some
of the great folks of the NWPB. Shortly after the expo
Makensie and the other state queens attended queen
training in Orlando, Florida where all of the ladies
learned about the key messages for promoting water-
melon, what the health benefits are, and social media
guidelines They had some excellent coaching from
Mrs. Kendra Kennedy about how to handle themselves
and the importance of their job as a watermelon pro-
motion ambassador. They were also given information
about how to handle certain questions that can come up
at promotions and had practice with demonstrations,
and each one got to do a role playing scenario. One
extremely beneficial part of the experience was when
each young lady got to have an on-camera interview
with Carmine Gallo, and then each girl was able to
watch the interview and was given feedback from Van-
essa Gallo about what her strengths are, and what area
she could work on. The next day the ladies had a tour X . _ !
of Global Produce Sales packing shed and watermelon " Sponsor, Jimmy Henderson o Warren Produce. ) Makensic at Borders Farm
farm. Our thanks to Mr. Lee Wroten and his family for ith Makensie and Carla

taking the time to host us. Also, thank you to everyone
with the National Watermelon Promotion Board, Ken-
dra Kennedy, and Carmine and Vanessa Gallo.

Early in May, Makensie and I took a trip to Minneapo-
lis, Minnesota for the Susan G. Komen Race for the
Cure. Mr. Jimmy Henderson of Warren Produce at-
tended the trip along with Miss Eleanor and the 2016
National Watermelon Queen, Carla Penney. Also in
attendance was Chef Joe Poon who showed off his
carving skill and entertained everyone. It was a beauti-
ful day and the runners and spectators were very appre-
ciative to receive the fresh cut watermelon. Thank you,
Warren Produce, for sponsoring the trip. We’d also like
to give a big thanks to Cub Foods, Robinson Fresh,
and their employees for making it pleasant and easy.

Next on Queen Makensie’s agenda was the Alamo Wa-
termelon Festival in Alamo, Texas where she visited
with the people from the Rio Grande Valley and helped
with the seed spit contest. Makensie also had a farm
tour of the Borders’ farm in Edinburg, Texas. Thank
you Ranell and Dalton Borders for taking us on the
tour and letting us sample your delicious watermelon.

Until the next time, have a bountiful harvest season.
Blessings to you and yours,

Barbara Duda TWA Secretary/Coordinator
bcduda62@yahoo.com

Watermelon royalty with Carmine Gallo Makensie with the children’s seed spit winners
from the Alamo Festival

ARE YOU READY TO BENEFIT FROM TAP?

ALLEN LUND COMPANY OFFERS MEMBERS OF THE NWA OUR ALC TRANSPORTATION ASSOCIATION PROGRAM.

! B800.799.LUND 710 REACH QUR G
| + |
/' EXPERIENCED WATERMELON TEAM M%
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GUARD..

Mulch Films

SUPERIOR STRENGTH HUGS THE BED WELL
INCREASED YIELD EASY TO RECOVER

+1 800 384-5060
mulch@ polyexpert.com

LY
EXPERT

Available through distributors across North America
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Western CRejaort
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This season sure has started out as an exciting one! So far, shippers have experienced
some major highs and lows. With Nogales’ longer season & the northern fruit coming off
the vine earlier every year, we have been able to keep up with the high demand during the
beginning of the season for those tasty West Coast watermelons. Once we got closer to
the end of Nogales’ season we found fruit to be scarce, but still in high demand, driving
the price up until some of the northern regions came into production.

We expect supply & demand to remain strong throughout the rest of the season as the
weather gets warmer & the days get longer! The Western Watermelon Association would
like to wish you all a happy & successful National Watermelon Month. We are
continuing to work hard to bring our delicious West Coast watermelons to the hands of
watermelon lovers everywhere!

Sincerely,

Danielle Cultrera

Western Watermelon Association
DanielleC(@V GandSons.com

For more information on the Western Watermelon Association, be sure to check out our
. ﬂ ﬂJ like" us on
website at: www.westernwatermelon.org and facebook

Proud partner with NWA for 8 years.

A Brambles Cnmpany chep.com
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es of our members

Who would have ever thought that an eight letter word
could mean so many things, and so much? When you
mention ‘research’ it congers up so many thoughts and
ideas in our heads.

In the case of the National Watermelon Association, our
research platform began to really take shape in 2006,
when we began to accept proposals from the research
community for careful consideration. In turn, our group
selected key projects that were (are) awarded annual
grants that are utilized to work specifically on key dis-
ease pressures that can make a difference for our farmer
members today, and tomorrow.

We have a growing library of results from past projects
on the National Watermelon Association website that

is available to our members (exclusively). Making this
type of information ‘exclusive’ to only our members is a
huge benefit of being a member of the Association. So
please, take advantage of that leg up on the competition.

Our ultimate goal with each and every research grant
(project) is to seek solutions for the numerous diseases
and insect pressures that inflict harm on the watermelon
crop. Most times the project takes a long time, yet
those periodic times we can hit a homerun and gain that
knowledge on a quicker pace. Staying focused on our
mission is the key. Miracles sometimes do occur.

._ 1 % —
Research Projects
N 2016

During the 2016 domestic growing season, the National
Watermelon Association awarded six (6) grants to the
research community focused on key issues that need to
be addressed. Each of the projects addresses a disease
pressure that our research committee identified as a top
priority to consider for the coming year.

This year, the projects were awarded to four research
farms and labs in the university and government sectors.
We have worked with numerous university farms and
labs across the USA in past years, and anticipate that we
will again in future years. Here is our 2016 lineup of
research grant projects:

Fusarium Wilt:
The role of soil fertility on the severity of Fusarium wilt
of watermelon - University of Georgia

Whitefly resistance:

Utilizing the Desert Watermelon Citrullus colocynthis
to enhance resistance to whiteflies in watermelon - U.S.
Vegetable Lab - Charleston and N.C. State University

Bacterial fruit Blotch:

Screening for Resistance to Bacterial Fruit Blotch in PI
Accessions and Heirloom Varieties of Watermelon -
N.C. State University

Phytophthora and Fusarium:

Will Anaerobic Soil Disinfestation (ASD) help manage
Phytophthora Oospores and Fusarium Wilt in infested
Fields? - U.S. Vegetable Lab - Charleston

Potyviruses:
Developing a core collection of watermelon lines resis-
tant to potyviruses - U.S. Vegetable Lab - Charleston

Association-
funded research

Since 2006 the National Watermelon Association has
been funded critical research projects to investigate
a variety of disease and insect pressures that have
burdened our farmer members.

The list is lengthy, as the pressures are also. In ad-
dition to the growing list are some new opportunities
that we have investigated, such as ethanol conver-
sion, bee research, irrigation and grafting to mention
a few. The project reports included in each research
area are guides and valuable references specifically
for our Association members. The list includes:

o Anthracnose

. Bacterial Fruit Blotch
. Bee Research

. Downy Mildew

. Ethanol Conversion

. Fusarium Wilt

. Grafting

. Gummy Stem Blight
D Hollow heart

. IPM Strategy

. Irrigation

. Nitrogen

. Phythophthora

o Root-Knot Nematodes
. Rootstocks

o Vine Decline

o Viruses

Our ultimate goal with each and every grant award
is to learn as much as we can about the pressure,
discover how it develops and spreads, and ultimately
create a mitigating solution for that disease or insect
pressure. Our pursuit of solutions is what we stand
for, what we intend to pursue, and what we wish to
ultimately achieve. We will continue to do our best
to achieve those results for our farmer members.

NWPB funded
Research

The National Watermelon Promotion Board has peri-
odically funded key research with AG research univer-
sities and the USDA-ARS to study health, nutrition,
phyto-nutrients and food safety aspects of watermelon.
The results and data finds of their funded research pro-
vide huge advantages to the watermelon industry.

The National Watermelon Association is able to post
these findings and make the results available to our

Non-GMO Seed Crops

With the advent of genetically-modified foods (and
seed) on the market, consumer groups have created a
bit of a stir with consumers that may be fearful of GMO
products. Although many in the produce industry know
that GMO products are here to stay and are already
spread throughout our food system, the concerns of
consumers have in some cases created a need by some
retailers to shy away from GMO products.

And, the government is also involved. The State of
Vermont has passed a GMO labeling law, with up to 30
other states considering similar legislation. The Vermont
law (and with other states anticipated to come on line
soon), has begun what we think may become a series of
requests from retailers to assure them that your water-
melons are produced from NON-GMO seed.

In order to help you with those requests, we contacted
each seed company and asked them to verify (in writ-
ing) that their watermelon seed is in fact not genetically
modified. You will find the letters posted on our website
within the Public Affairs page. Please save or print the
letters for your use, as you may need them.

Fresh Terminal
Market Inspections

Each season the United States Department of Agricul-
ture’s Marketing Service is called upon to conduct an
inspection of produce in our country’s fresh terminal
markets.

A recent webinar provided detail and shed light on the
particulars of produce inspections. The two-part pre-
sentation and a question & answer form are posted on
the National Watermelon Association website for your
review.

Training Aids

In cooperation with a few universities and other entities,
we are pleased to be able to provide some training aids
that may be of interest to your business (farm or packing
facility).

As we all know, training our employees is vital to com-
pleting the multitude of tasks that we face on a daily
basis. We hope that this assembly of training aids (with
more to come) will support your efforts.

* Worker Protection Standard for AG Pesticides

* Watermelon Spray Guide

* Reduce Compaction and Tire Slippage in the Field
* Pesticide Safety videos

Phytophthora:

Bio-fumigation with a mustard crop for managing
Phytophthora fruit rot of watermelon - Cornell Uni-
versity and U.S. Vegetable Lab — Charleston

The final results are expected in late 2016, and will
be posted on the National Watermelon Association
for our members’ review and use.

members. The research can potentially make a differ-
ence on your farm or in your operation, as well as have
a positive impact on food safety. We are hopeful that
you will visit our website to learn about the scientific
advances that may be of benefit to you. Two studies
are posted:

. Rind Pathogen Study 2008
. Listeria Survival Study 2012

We look forward to making additional posts in the
future for the NWPB.
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Syngenta Seedless Watermelon
varieties for a season long program

Svwreet Dawn®

Fascination®

Capiivation

Exclamation
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For more information on Syngenta vegetable offerings. visit Vegetables.Syngenta-US.com or
contact your local Syngenta reseller or reprasentative.
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International Paper
The Bulk Food Packaging Experts
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California

{559} 594 -1
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Extensive talent

(260] 868-2151 - o

Louisiana g Practical innovation

Indiana

— i

(985) 732-8800 |
(337) B39-3091 ] b4
L]
o Total cost solutions
IENNeEssSee
(423) 318-1200 '- | *

Virginia .'; Local presence, global reach

(804) 230-3100

Sustainable packaging

For more information,
please visit us at

www.internationalpaper.com
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