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The eighteen months that led up to the November elections drew so many differing 
emotions throughout our country’s populace - - it was historic, unforgettable, divisive, 
non-politically correct, ugly and maybe even a bit amusing.  One may be able to schedule 
sessions with a psychiatrist to attempt to understand the rhetoric, the debate, the partisan-
ship, the bullying, and so many other unforgettable (and forgettable) episodes that all 
enveloped into what the recent Presidential campaign presented to the American public.  

The American voters 
exercised their individual 
right to vote for a new 
leader of our great country, 
and they did so in a 
resounding fashion.  Now, 
the new Administration 
will begin the huge task of 
‘Making America Great 
Again’ while they work to 
bring us all together in the 
coming months and years 
of the Trump Presidency.  

The Revolution Begins
Looking back across the past 10-12 years, the American public has voted for something 
called CHANGE, which means so many different things to many.  The decision to 
CHANGE (politicians and political ideologies) is based on numerous possibilities, some 
of which are: Families that could not afford health care; students that are ridden with stu-
dent loan debt; full time jobs being moved to part time or offshore; Black Lives Matter; 
banning Muslim immigration from Syria; apologies for being American; being ‘kinder  
          and gentler’ with Muslim nations; one- 
          sided trade deals; the disappearing  
          expectation of being politically correct;  
	 	 	 	 	 					a	significant	movement	by	our	youngest		
          voters toward a socialist posture (Bernie  
	 	 	 	 	 					Sanders	campaign);	and	an	influential		
          media that has manipulated American  
          voters for decades.  There are many  
          more reasons that caused this most  
          recent change in the voting booths.
 
What the American voters said in essence is that they are tired of being talked to, and they 
do not want to listen to their government that things are just like they are because they 
have to be.  There was a large division in the major party platforms - - one suggested that 
things were okay; the other the complete opposite.  So, the American voters went around 
the pollsters (and media), and voted for change.  And, what a change we have now!    

Who is this Guy?
The	first	non-politician	to	ever	be	elected	to	
the Presidency of the United States will be 
inaugurated on January 20, 2017 in Washing-
ton, D.C.  Donald J. Trump will become our 
45th President.  President-Elect Trump as 
most of us know is a billionaire with an 
attitude, and an ego.  The latter is common 
amongst many politicians, so we’re used to 
that moniker of sorts.  

Our soon-to-be 45th President is not the normal Washington politician.  He has had much 
success building businesses both in America and abroad, as well as some failures (which one 
has to believe he has learned from).  Actually, Mr. Trump is a complete opposite to a political 
elite.  He calls it like he sees it; he is sometimes abrupt and somewhat controversial; and he 
condemns the media for swaying people’s opinions one way or the other.  He seems to be an 
open book with his opinions, and tweets.  It will be interesting to see if that continues.  

WE LIVE IN 
HISTORIC TIMES  

 The Year to Educate; 
The Need To Do So

HISTORIC continued on page 5

A New Congress Makeup
As a new Administration begins to take shape, so does the business at hand on Capitol 
Hill for the 115th Congress of the United States.  As of this publication’s release date, 
67 freshman Senators and Representatives have had their orientation and already been 
sworn	into	office,	to	take	their	seats	amongst	the	total	535	legislators	on	the	Hill.

In today’s world, we seem to reduce almost 
everything to a scorecard of sorts, as if we were 
keeping the box scores and batting results at a 
baseball game. The 115th Congress will be the 
most racially, religiously and socially diverse in 
the history of our country.

And think about this number for a moment 
(the most important number) ……. 67 newly 
elected	officials	(7	Senators	and	60	Represen-
tatives).  They make up just over 14% of all 
Congressional members; a high percentage considering that most of them have a 
tendency to run for reelection into the same post for years to come (no term limits are 
in place for our U.S. Congress, although President-Elect Trump has called for them in 
the near future).  

U.S. Senate
The majority party in the United States 
Senate will remain the Republican Party 
during the 115th Congressional session, 
albeit a slight margin of two Senate seats 
(52-48).  In the November election, the 
Democratic Party picked up two additional 
Senate seats to close the margin.

With Senate votes requiring 60 (or more) to move legislation forward, it could be some-
what of a stalemate issue unless either party is willing to take a moderate position on the is-
sues (meet in the middle) to get the job done.  Without 60 votes, almost nothing gets done.   

U.S. House of Representatives
The 155th session of the House of Representatives is a 
bit clearer ……. Well, not exactly.  It could very well be 
as clear as mud in some cases.

The Republican Party is once again the majority party, 
and	will	officially	reelect	Paul	Ryan	as	the	Speaker	of	
the	House.		The	REPs	hold	238	seats	to	the	DEMs	193	seats,	giving	them	a	clear	ma-
jority to pass legislation with only a simple majority required on votes.  

However, the existence of the Freedom 
Caucus (previously known as the Tea 
Party) continues to plague the Republican 
majority and its efforts to craft legislation 
through the lower chamber. It will be 
interesting to see how our new President 
and the Speaker deal with their periodic 
demands and party threats.  

      Additionally, the Democratic Party is not without issue,  
	 	 	 			as	63	of	its	members	recently	voted	for	an	Ohio	
      representative to lead their party (against the former  
      speaker Nancy Pelosi).  The tide seems to be turning on  
      the DEMs as it has in the past with the REPs.  An internal  
      revolution of sorts is taking shape to change their leader 
      ship and structure in the very near future.  
      Time will tell.   

EDUCATE continued on page 5
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LOAD DONORS
Agraian Farms 
B&K Farms
Big Chuy
Browning & Sons
C&S Farms 
Cactus Melon
Capital City Fruit 
Celli Brothers
Coosaw Farms 
DMC Farms
Diamond 99 
Eagle Eye Produce
Frey Farms 
George Perry & Sons 
Gibson Produce 

Bagley Produce    
Borders Melons      

CASH LOAD DONORS

Inc.
Fl id 33813

The Vineline is p

Giumarra Companies
Global Produce 
Glory Farms
H.C. Schmieding 
Hoosier Fresh Farms
Jackson Farming Company 
Jackson Farms
Kids Choice   
Kirschenman Enterprises  
Land Watermelon Sales  
Leger & Son   
Melon 1    
McMelon, Inc.   
Melon Acres   
Mesilla Valley Produce  
MGM Farms 
Mouzin Brothers   
          

Phil Turner Farms   
Premier Melon   
Prime Time International 
Reid Groves Farms  
Saikhon Company  
Southern Corporate Packers 
SunState Produce   
SunTerra Produce   
Sweet Mama Produce  
Texas Melon Exchange  
Tucker Family Farms  
Van Groningen & Sons  
Vincent Farms   
Wabash Valley Growers  
Warren Produce   
Wiggins Farms 

Keith Connell Produce  
Wiggins Watermelons LLC
  

And all nine of our Watermelon Chapters:
Alabama, Florida, Georgia, Illiana, MarDel, North 
Carolina, South Carolina, Texas and Western 
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news
HISTORIC continued from page 1

EDUCATE continued from page 1
The 115th Congress include 60 freshman representa-
tives, all brand new to Washington politics.  Do any of 
them represent your district?

What Can We Do to Help?
That is a great question, and one that every single mem-
ber of the National Watermelon Association should ask of 
themselves.  An old friend of mine once said, “Lobbying 
is not a Spectator Sport”.  And, he is so very right.

No matter if your congressional district is represented by 
a newly elected freshman or a seasoned legislator, it will 
take the entire village of our membership to EDUCATE 
our legislators.  

They know little to nothing about farming, packing and 
shipping.  So, it is indicative on all of us to teach them, 
to tell them what we need, what we do not need, and how 
they can help us.

That is the primary 
reason why the 
National Water-
melon Association 
created the grass-
roots program we 
call “A Day With 
Watermelon’, a 
legislator program 

to invite them to visit farms and sheds to meet the 
growers	and	shippers;	to	listen	to	them	first-hand,	
to hear from the investors in the dirt what they need 
(and do not need) to make a crop and provide healthy 
food to feed the world.  Education of our legislators 
is vital to our future success(es).  Without that effort, 
we should not complain - - for how can our legislators 
know what we need (and do not need) if we do not tell 
them)?  Makes sense.  

Along the way, we should celebrate our successes as we 
pursue the end game.  What we know is that getting a 
good piece of legislation passed into law is a celebra-
tory feat, but the true meaning of success is a daily thing 
- - making contact with that legislator’s aides; then the 
legislator themselves; then a meeting or a phone call; 
and then an email or fax with an idea; then maybe even 
a farm or shed visit.  It takes one step at a time, and 
you’ll make a new friend along the way.  Friends help 
friends.  Legislators can be your friend also.  

A Day with Watermelon
Our legislative contact program, A Day with Watermel-
on, was written and released last year, and will become 
a pedestal of our government relations efforts moving 
forward.  The program is designed to walk you through 
the steps to contact, request and encourage your legisla-
tor to visit your farm and/or packing shed.  That is a 
huge key to the success that can be received.

To have a legislator visit your business will be a tremen-
dous feat.  Having them on your turf, listening to what 
you need their help with, what you don’t need them to 
do, and what your issues are, will open up conversations 
and windows of opportunity.  And, it will be a great 
opportunity to begin to know them, their family, and 
potentially becoming friends along the way.     

The Day with Watermelon program also encourages 
contacts with your legislators when the National Water-
melon Association is pursuing key issues on your behalf.  
Please take the time to look at the program on your 
website (www.watermelon.ag), and get involved.  And 
remember, if we don’t tell our legislators what we need 
(and do not need) from our government, then how are 
they to know?    
         

HISTORIC continued on page 29

What	many	of	us	hope	for	is	that	he	will	take	office	as	a	
successful business man and bring that acumen into the 
White House (and Washington federal politics).  It surely 
would not hurt to bring a business acumen into federal 
politics, and question ‘everything’.  If this is in fact of 
government by the people and for the people, maybe 
- - just maybe - - this is a step to recapture that mantra 
that our forefathers intended for us.  Mr. Trump has the 
aggressive approach to pursue that for us, and for our 
country.  Let’s hope that he can make some gains.  

The NEW Administration
Just as our newly elected President is a non-political guy, 
so does the majority of the Cabinet Secretaries look the 
same.  They are made up of successful business people, 
military Generals, doctors, a couple of state politicans, 
and a couple of Washington politicians that complete a 
unique team of leaders.  One can debate the merits of this 
person or that person to serve as Secretaries, but this is 
obviously a Trump Team that will be different than any 
we have most likely ever seen. Mr. Trump is shaping 
his leadership team in a similar fashion to how he ran 
his campaign – not the norm, and with a new acumen to 
make a difference.   

One can question any 
of the nominations.  
Senator Jeff Sessions 
as Attorney General is 
an obvious choice, 
considering his tough 
stance toward immigration.  Yet, Senator Sessions is a 
seasoned and proven lawyer that can elevate the Judicial 
Department to a new level.

Why appoint the Exxon 
Oil CEO to Secretary 
of State?  Well, why 
not?  He has businesses 
across the planet, with 
contacts in most coun-

tries.  He oversees a global business empire, which is 
similar to the scope of the State Department.  Another 
non-politician - - maybe that’s the issue?

And Mr. Trump is not 
stopping there.  The 
newly appointed Am-
bassador to China is a 
current mid-west 
Governor, and close 
friend to the Premiere of China.  Some have ques-
tioned that nomination.  One can ask why?  Mr. Trump 
has issues with our trade deal with China and their 
manipulation of their currency, amongst other issues.  
Why not put one of the closest friends to their leader 
alongside him to begin to work things out?    

The First 100 Days
It	seems	that	the	first	100	days	have	already	started	
with Mr. Trump’s success in convincing Carrier to 
keep over 1,000 jobs in Indiana (from moving to 
Mexico).  And, he does not seem to be stopping there.  

It is anticipated that up to 14 
Obama Administration regula-
tions, immigration reform & 
border security, a huge debt 
ceiling deadline, and our coun-
try’s infrastructure will be Hot 
Topics	in	the	first	days	of	the	Trump	Presidency		

The regulations that can come into question include:  
Clean Power plan, Clean Water rule, Ozone rule, 
Fracking rule, Dodd-Frank banking regulations, Fi-

nancial Adviser rule, 
Overtime rule, Union 
Persuader rule, Contrac-
tor Blacklisting rule, 
Mandatory Arbitration 
ban, Rules on payday 
loans and debt cards, 
Net Neutrality, Menu 
Labels, and expanded 
Tobacco rules.  During 
the campaign, Mr. Trump 
indicated that up to 70% 
of regulations ‘can go’, 
and he also called for a 
moratorium on any new 
rules.  He has vowed to 

slash regulations, and make that effort a cornerstone of 
his administration.

Immigration (and building the wall on the Mexican bor-
der) is a topic that he brought into the Republican nomi-
nation chase, and is now an expectation of the majority 
of Americans.  

Infrastructure is required, and needed, to shore up our 
nation’s bridges, highways, interstates, and more to keep 
our vehicles and trucks rolling down the road.  That fed-
eral effort will also create jobs here at home.   

In addition, President-Elect Trump is committed to re-
building our military force, repairing our country’s rela-
tionship with Russia, vetting immigrants (from Syria and 
elsewhere)	before	they	are	allowed	into	America,	fighting	
and defeating ISIS, supporting law enforcement and ‘law 
and order’, keeping Guantanamo Bay open and ‘loading 
it	up	with	bad	dudes’,	and	‘taking	care	of	our	own	first’	
(versus	the	long-standing	financial	support	of	countries	
that ‘hate America’).  

Where Do We Fit In?
The National Watermelon Association is your advocate 
in Washington, and we welcome the challenge that is set 
in front of us to address the major issues that impact our 
members’ businesses, and in some cases the industry-at-
large.  We continue to be your voice on the issues, and 
work toward solutions.
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National Report
I hope everyone has marked 
their calendars and making 
their plans to attend the an-
nual convention in gorgeous 
Lake Tahoe, Nevada Febru-
ary 22-26. We will look 
forward to seeing you there.

This	is	the	final	Vineline	
before convention and I 
still have so much to cover 
of Carla Penney’s amaz-
ing year!  We would like to 
thank all of our sponsors for 
making it possible. I will 
again let the pictures do the 
talking	to	more	efficiently	
cover Carla’s promotional 
tour. NWA sends a big 
thank you to Carla for being 
an amazing Ambassador 
and Queen  for the water-
melon industry.

Special thanks to the fol-
lowing for sponsoring; 
MG and Kathy Ford, MG 
Ford Produce; Photos in 
last report, their name was 
omitted
 

Providence Rhode 
Island area; Watermelon 
Board, Ottawa Canada, 
The Ambassadors July 

4th party;

Wiggins Farms, Center, 
Texas; What a Melon 

Festival

Leger & Son, Greg Leger,  
World Barrel Racing 
event, Perry, Georgia; 

Watermelon Board, St 
John’s Newfoundland;

Mack Farms, Mayport 
Navel Station Com-

missary, Jacksonville, 
Florida;

 
Mar-Del Watermelon 

Association, Maryland-
Delaware area;

 
Land Watermelon Sales, 
Raymond Land, Warner 

Robins Commissary;
 

Land Watermelon Sales, 
Ft Benning 

Commissary, 
Columbus, Georgia 

Melon 1, PMA Conven-
tion, Orlando, Florida

More to Come!

Eleanor T. Bullock
NWA Promotion 
Coordinator
229.322.9933;	
etb.nwa@gmail.com
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Alabama Report

Greetings from the Alabama Association!
     The 32nd annual Alabama Watermelon Association 
Convention was held in February at the Beau Rivage 
Resort in Biloxi, Mississippi.  The convention was full 
of fun, excitement, and even karaoke!  This year was a 
great success and a special thank you to all the sponsors:  
Allen Lund Company, Billy Smith’s Watermelons, Inc., 
Clifton Seed Company, Genecco Produce, International 
Paper, LTF Greenhouses, McMelon, Inc, Morgan Wood 
Products, National Watermelon Association, National 
Watermelon Promotion Board, RockTenn, Sakata Seed, 
Sunny Fresh, Valdosta Plant Company, and Williams 
Manis Produce Marketing.  Thank you all for making 
our convention not only possible, but a great success.    
     There are a few more people who received awards 
for their hard work, generosity, and support.  Mr. Terry 
Jones, Southern Quality Shippers received the King 
Buyer Award and Mr. Rantz Smith, Smith Farms of Bell, 
Inc received the King Donor Award.  Ray Gilliland of 
Ray Gilliland Melons received the Lifetime Achieve-
ment Award.  Mrs. Corliss Smith of Billy Smith’s Wa-
termelons received the Jan Ware Award.  Mr. Jay Jones 
of Sakata Seed received the Outstanding Service Award.  
Thank you all for your dedication the association, it is 
greatly appreciated! 
     One last farewell to the 2011 Alabama Watermelon 
Queen, Miss Ann-Marie Urrutia.  A special thank you 
for all your hard work and dedication, over the past year.  
You have represented the Alabama Association with 
great pride and elegance! Ann-Marie has been an out-
standing representative for our association.  In addition, 
thank you to all that helped make her year so special. 
     We had four outstanding young women compet-
ing for the 2012 Alabama Watermelon Queen position. 
Miss Meghan Patterson of Thorsby, sponsored by Sunny 
Fresh, Miss Leah Knight of Berry sponsored by Mc-
Melon, Miss Amber Nolin of Enterprise, sponsored by 
Billy Smith’s Watermelons, and Miss Jaime Minor of 
Muscle Shoals, sponsored by Gulf Seed.  Congratula-
tions to Miss Amber Nolin on your new role as the 2012 
Alabama Watermelon Queen.  Miss Amber is the 20 
year old daughter of Greg and Renea Nolin.  She lives 
in Enterprise and attends Enterprise Sate Community 
College.
     Amber and I are both very excited to get this year 
started.  We will be attending the Florida Watermelon 
Convention on March 23rd-25th in Tampa, FL.  Follow-
ing that Amber will attend the Queen Training hosted 
by the National Watermelon Promotion Board, visit 
elementary schools, attend watermelon festivals, and 
complete a farm tour.  Amber is eager to start her year 
learning about and promoting watermelons. 

Warmest Regards,
Katie Eubanks
Promotions Coordinator
334-237-0600
Katie.eubanks2@gmail.com

Newly crowned Queen Amber with her sponsor, Mr. Billy and 
Mrs. Corliss Smith.  

Queen Amber with Mr. Kelley and Mrs. Jean Marinaro

An amazing group of “has beens!” 

Queen Kimberly, Queen Whitney, Queen Amber, Queen Ann-
Marie, and Queen Katelyn 

2nd runner up, Leah Knight, Queen Amber, and 1st runner up 
Meghan Patterson

Queen Ann-Marie receiving her beautiful watermelon jewelry 
from the AWA board. 

Contestants ready for opening number. 

Contestants getting tips on the seed spit competition from Mr. 
Jeff Garrett. 

Visiting Queens, contestants, board members and special guest 
after the auction at the AWA convention.

All the beautiful contestants ready for evening gown 
competition. 

Queen Ann-Marie and Queen Katelyn, Congratulations on 
Nationals Katelyn! 

A Winning Line-up!

With Affirmed, Bold Ruler and Citation, 
Growers across the country are enjoying the 

benefits of wide adaptability, high yield, 
excellent uniformity and sweet flavor.

© 2012 Sakata Seed America, Inc. 
www.sakata.com

Four GWA Queens, Jenna Saxton, Carla, Andi, and Charla 
attending the same event

Carla welcomed by these kids to the Clarenville Coop in 
Newfoundland for Coleman’s

Charla Parker 
Ellerbee,	1990	
Georgia Watermelon 
Queen is in Adminis-
tration at the Georgia 
National Fairgrounds 
& Agricenter

Thanks Jared and Ashlyn

Phillip Gentry with the Fair gives us a peek at the competition

Carl meets and visits with Mr.& Mrs. James Wiggins

Jared, Ashlyn, Kerri and Carla serving the Luke Brown and 
Wiggins Watermelon

Carla and 
Darren serving 
the kids during 
the morning race 
event

Dinner with the Wiggins family in Center, such hospitality

This family owned Bidgood’s store welcomed Carla warmly

Beautiful watermelon carving for Carla’s appearance

Coleman’s Judy 
Bennett and Carla 

pose with water-
melon display in 

St. John’s

The Ambassador’s 
wife	Vicki	
welcomes Carla to 
the “Road Trip” 
themed event 

U S Ambassador, 
Bruce Heyman 

welcomes Carla at 
Lornado, their 

residence in Ottawa

NWPB’s Brad 
Brownsey joins 
us for the event

Carla	July	4th	in	Ottawa,	Canada,	Morning	Live,	CTV

The Ambassador’s 4th of 
July	VIP	party	in	Ottawa,	

about 200 guest prior to 
the big event 

Carla	does	a	great	job	on	CTV’s	noon	News	Show	in	Ottawa,	
Canada

On	the	air	at	Froggy	99	in	Salisbury	with	Randy	Scott	and	
Whiskey Wilson

This adorable little 
shopper  loved her 
watermelon and 
Carla

Interviews at the 
World Barrel 
Racing event

Helping the customers pick the 
perfect watermelon

Carla with Geoff at the Mayport Commissary 
in Jacksonville, FL
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National Pictures

Proud partner with NWA for 8 years.

Scott Davis Military 
Produce’s Produce 
Specialist welcomes 
Carla

Lori Worley, my 
daughter visits 
Carla at the Ft 

Benning GA 
Commissary 

Recipes, stickers, 
coloring books, fun 
sheets and watermelon 
at Robins Commissary

A thank you 
visit with great 

sponsors MG 
and Kathy Ford 

of MG Ford 
Produce in 
Laurel, DE

Carla assists 
this customer 
at the Warner 

Robins Air 
Force Base 

Commissary, in 
Georgia, with 
selecting the  

perfect melon

Carla thanks Bob and Rob Gibson for their sponsorship in 
Laurel, DE

Amy and Carla are on the air, at abc’s channel 47 in Salisbury

Kevin and Katie Evans, and girls come out to check out their 
Evans melons at Giant

Amy and Carla check out the Crabs at the 
Annapolis Crab Feast, yum

Whole Foods 
welcomes our 
Watermelon 
Queens in 
Annapolis, MD

Our girls pose with Autumn, Nate, Ben and Kendall at the 
Melon	1	office

Rehoboth Giant was watermelon ready for all the visiting 
Queens

A special guest 
shows up at the Old 
Mill in Delmar, 
my	1990	National	
Queen Juley 
Nelson Harper

The girls were feeling uplifted from all that watermelon

Watermelon on the 
boardwalk in 

Rehoboth Beach 

Carla thanks John 
Lapide and Melon 
1 for having us at 
PMA for Melon1

Katelyn Kelley Miller, Carla, and Rachel Syngo at the Interna-
tional Paper party at PMA

Carla and our Queens with Syngenta’s  Dean, and the Melon 
1 ladies, Katelyn and Rachel Syngo doing some product sam-

pling on a new variety at PMA

NWA	2nd	Vice	President	Raymond	Vincent,	his	wife	Teresa	
and NWA President Chandler Mack enjoy a quick visit at PMA

Juliemar and 
Stephanie stopped by 
for a visit at PMA

Carla and Chef Joe Poon pose with sponsors, the Melon 1 
Team at PMA in Orlando

These soldiers stop 
by for a sample

These kids loved 
Carla at Ft Benning
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Wednesday 2-22-17:
Registration

Snowmobiling Adventure
Hospitality

Thursday 2-23-17:
Registration

Committee Meetings
Exhibit Center

Welcome Dinner & Event
Hospitality

Friday 2-24-17: 
Registration

Breakfast & Opening Session
Seed Spit Contest

Lunch
Annual Watermelon Auction

Saturday 2-25-17: 
Registration

Breakfast & General Session
Crisis Mgmt. Training (NWPB)

Exhibit Center
NWA Closing Reception

NWA Annual Awards Banquet
Hospitality

Agenda Highlights

Registration
Full Registration Includes:

Thurs., Feb. 23: Reception, Dinner
Fri., Feb. 24: Breakfast, Lunch, Auction

Sat., Feb. 25: Breakfast, Banquet
Early Bird Rate: 

Member $395 & Non-Member $495
Late Rate: Member $495 & Non-Member $595

Full Child Registration ( Age 13 and under):
Member - $200.00

Non-Member - $250.00

Registration links:
https://nwa.memberclicks.net/index.
php?option=com_mc&view=mc&mc

id=form_224107&test=1

https://nwa.memberclicks.net/index.
php?option=com_mc&view=mc&mc

id=form_224940&test=1

Snowmobiling Adventure 

The group participants are transported to the Zephyr Cove Snowmobile Center. At the center, 
the guests can “suit-up” for this afternoon activity. Snowmobile suits, boots, gloves and other 

clothing are available for the participants needing them.
From Zephyr Cove, the group will have a short transfer, along Lake Tahoe’s beautiful shoreline 

to the snowmobile site. There are ample snowmobiles for your group size.
The snowmobilers will then be led by their guides, along the trail to winter adventure. The rid-
ers will climb the trail through the forest and up the mountain to the “Emigrant Ridge Route”. 

The views along this mountain top trail are truly spectacular. Views on the right are of Lake 
Tahoe and the surrounding mountains, while those on the left are sweeping vistas of Carson 

Valley and the “high desert” to the east.
Upon returning from their two hour exclusive snowmobile adventure participants will return to 

the snowmobile center where they will drop off their snowmobile clothing.

$225 Per Single Rider-Driver 
$175 Per Double Rider-Driver

Diamond Peak Ski Resort
There is a Skiing opportunity at Diamond Peak Ski resort.  

Families and couples alike can enjoy the thrilling sports of ski-
ing and snowboarding. If you don’t have ski gear, don’t worry, 
the resort provides gear to rent! For more information go to 

http://www.diamondpeak.com

5 Reasons to Come 
to the Convention:

1. Beautiful Winter 
Alpine Scenery

2. Cozy Resort with 
Spa to relax

3. Snowmobiling and 
Skiing opportunities

4. Casino to enjoy the fun 
gambling side of Nevada

5. Tons of fun with the 
Watermelon family!

The last day to make reservations with the group rate is January 24!
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Alabama Report

Greetings from Alabama!

We are rolling out the red carpet for a Holly-
wood themed convention. Please join us at the 
2017 Alabama Watermelon Association Conven-
tion on February 10th & 11th.  This year’s con-
vention will be held at the beautiful Beau Rivage 
Resort and Casino in Biloxi, Mississippi.  For 
more information please contact Marti Smith at 
352-463-6925	or	marti_s_63@hotmail.com.		

The 2016 Queen Tour has been very successful 
and full of excitement!  We ended our promo-
tions this year with a bang.  Starting with the 
United Fresh Washington Conference in Wash-
ington, D.C., where Queen Madison witnessed 
firsthand	the	issues	the	watermelon	industry	is	
facing.

Then we were off to Orlando, FL for the annual 
PMA trade show. Approximately 18,000 indus-
try professionals from 60 countries attended the 
Fresh Summit.  What an amazing experience 
and opportunity for Queen Madison to visit with 
produce industry members from all over the 
Country.

Lastly, we headed to Washington, DC for the 
Marine Corp Marathon.  During the race week-
end we attended the Health & Fitness Expo and 
handed out watermelon at the Kids Fun Run and 
Marine Corp Marathon.  This was one of the 
busiest and most successful weekends of promo-
tions.		There	were	approximately	30,000	run-
ners	and	we	handed	out	thousands	of	cups	filled	
watermelon.  I would like to thank the National 
Watermelon Promotion Board for organizing 
such	a	terrific	promotion.		In	addition,	I	would	
like to thank our sponsors for this promotion: 
National Watermelon Association, NWPB, and 
Mr. Don Hiller-The Class Produce Group.

Queen Madison and I look forward to seeing 
you all at conventions and of course the National 
Watermelon Association Convention in Lake 
Tahoe.

See you all soon,
Katie Eubanks
Alabama Watermelon Association
Promotions Coordinator
Katie.eubanks2@gmail.com
334-237-0600
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Alabama Report

Greetings from the Alabama Association!
     The 32nd annual Alabama Watermelon Association 
Convention was held in February at the Beau Rivage 
Resort in Biloxi, Mississippi.  The convention was full 
of fun, excitement, and even karaoke!  This year was a 
great success and a special thank you to all the sponsors:  
Allen Lund Company, Billy Smith’s Watermelons, Inc., 
Clifton Seed Company, Genecco Produce, International 
Paper, LTF Greenhouses, McMelon, Inc, Morgan Wood 
Products, National Watermelon Association, National 
Watermelon Promotion Board, RockTenn, Sakata Seed, 
Sunny Fresh, Valdosta Plant Company, and Williams 
Manis Produce Marketing.  Thank you all for making 
our convention not only possible, but a great success.    
     There are a few more people who received awards 
for their hard work, generosity, and support.  Mr. Terry 
Jones, Southern Quality Shippers received the King 
Buyer Award and Mr. Rantz Smith, Smith Farms of Bell, 
Inc received the King Donor Award.  Ray Gilliland of 
Ray Gilliland Melons received the Lifetime Achieve-
ment Award.  Mrs. Corliss Smith of Billy Smith’s Wa-
termelons received the Jan Ware Award.  Mr. Jay Jones 
of Sakata Seed received the Outstanding Service Award.  
Thank you all for your dedication the association, it is 
greatly appreciated! 
     One last farewell to the 2011 Alabama Watermelon 
Queen, Miss Ann-Marie Urrutia.  A special thank you 
for all your hard work and dedication, over the past year.  
You have represented the Alabama Association with 
great pride and elegance! Ann-Marie has been an out-
standing representative for our association.  In addition, 
thank you to all that helped make her year so special. 
     We had four outstanding young women compet-
ing for the 2012 Alabama Watermelon Queen position. 
Miss Meghan Patterson of Thorsby, sponsored by Sunny 
Fresh, Miss Leah Knight of Berry sponsored by Mc-
Melon, Miss Amber Nolin of Enterprise, sponsored by 
Billy Smith’s Watermelons, and Miss Jaime Minor of 
Muscle Shoals, sponsored by Gulf Seed.  Congratula-
tions to Miss Amber Nolin on your new role as the 2012 
Alabama Watermelon Queen.  Miss Amber is the 20 
year old daughter of Greg and Renea Nolin.  She lives 
in Enterprise and attends Enterprise Sate Community 
College.
     Amber and I are both very excited to get this year 
started.  We will be attending the Florida Watermelon 
Convention on March 23rd-25th in Tampa, FL.  Follow-
ing that Amber will attend the Queen Training hosted 
by the National Watermelon Promotion Board, visit 
elementary schools, attend watermelon festivals, and 
complete a farm tour.  Amber is eager to start her year 
learning about and promoting watermelons. 

Warmest Regards,
Katie Eubanks
Promotions Coordinator
334-237-0600
Katie.eubanks2@gmail.com

Newly crowned Queen Amber with her sponsor, Mr. Billy and 
Mrs. Corliss Smith.  

Queen Amber with Mr. Kelley and Mrs. Jean Marinaro

An amazing group of “has beens!” 

Queen Kimberly, Queen Whitney, Queen Amber, Queen Ann-
Marie, and Queen Katelyn 

2nd runner up, Leah Knight, Queen Amber, and 1st runner up 
Meghan Patterson

Queen Ann-Marie receiving her beautiful watermelon jewelry 
from the AWA board. 

Contestants ready for opening number. 

Contestants getting tips on the seed spit competition from Mr. 
Jeff Garrett. 

Visiting Queens, contestants, board members and special guest 
after the auction at the AWA convention.

All the beautiful contestants ready for evening gown 
competition. 

Queen Ann-Marie and Queen Katelyn, Congratulations on 
Nationals Katelyn! 

A Winning Line-up!

With Affirmed, Bold Ruler and Citation, 
Growers across the country are enjoying the 

benefits of wide adaptability, high yield, 
excellent uniformity and sweet flavor.

© 2012 Sakata Seed America, Inc. 
www.sakata.com

Watermelon lovers of all ages get to have watermelon at the 
Marine Corp Marathon 

GO TEAM WATERMELON

Florida Queen 
Katy Mae and 
Queen Madison 
at the Florida 
Fresh booth. 

Representative Martha 
Roby was so kind to 

spend time discussing 
the future of farming 

during our visit on 
Capitol Hill

Queen Madison and Mr. Don Hiller of the Class Produce 
Group during the Marine Corp Marathon. 

National Queen 
Carla and Queen 

Madison during the 
PMA Fresh Summit 

 Queen Madison was 
honored to meet the 
current Miss America. 

Queens and 
Marines at the 
finish	line	at	the	
Kids Fun Run

MarDel Queen Amy 
and Queen Madison 

exploring all the fruits 
and veggies at PMA

“There are not enough words to express how incredible my 
year as the Alabama Watermelon Queen has been. It has taught 
me so much about myself that I will appreciate for the rest of 
my life. I have a new found respect for the farmers, their fami-
lies, and the rest of the companies that all make watermelons 
possible.” -Madison Laney, 2016 Alabama Watermelon Queen 

During the MCM Health and Fitness Expo these ladies got 
to help friends and family of runners make cheer cards. 

Jim Mastropietro and 
Heather Raulerson 
welcomed Queen 

Madison to the Inter-
national Paper Booth 

during the PMA Expo. 

J Slice and 
Queen Madison 
ready to cheer 
on the children 
at the Kids Fun 
Run!
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44
YEARS

Shipping watermelons year-round
Watermelons individually weighed & inspected

Chandler Mack • Greg Long
Nick Leger • Jon Mack • Ken Wiles 

Darylena Keene (Accounting)

Phone: 800.334.1112  Fax: 863.678.0022 
Accounting Of�ce 863.692.1200

Mack Farm, Inc.
growing all 
varieties of 
potatoes & 

watermelons

River Packing, Inc
packing and 

shipping potatoes &
onions 

year round

McTruck, Inc
Durb Pearson 

and 
Dennis Guinn

50

Durb
Pearson
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Florida Report

Watermelon Greetings from Florida!
 
Hope everyone had a wonderful Christmas and Happy New Year. 
I can’t believe it has been a year since our 2016 Queen Katy Mae 
Harrison	was	crowned.	Time	has	really	flown	bye	since	January	
2016. Queen Katy Mae has done an outstanding good job repre-
senting our Florida Watermelon Association as our Public Ambas-
sador this year. Our newest promotions that we brought on board 
this past year was being in Coleman’s Grocery Stores - Newfound-
land,	Navy	Base	Commissioner-Key	West,	Miles	for	Moffitt	Run	
– Tampa, Florida Braham Education Field Day – Branford, Weg-
man’s	Grocery	Store	–	Virginia,	Stop	n	Shop’s	Grocery’s	Stores	
– Rhode Island, USDA Summer Hungry Meals Feed Program 
– Orlando, as well as many Elementary Schools throughout the 
State of Florida. Queen Katy Mae has traveled all over promoting 
Florida Watermelons as well as doing some promotions with Chef 
Justin with the Dept. of Ag. “Fresh from Florida”. Queen Katy 
Mae will compete for the “National” title in February in Lake 
Tahoe, Nevada. We would like to wish her good luck as she com-
petes for the National title. We are all very proud of you. 
 
Now a little bit about our end of the year promotions. Queen Katy 
Mae and I in July went down for the day to the Navy Base Com-
missary to hand out slices of watermelons to all the families of the 
military, then at the end of July Katy Mae went to Newfoundland, 
Canada for a week long promotions in the Coleman’s Grocery 
Stores.	Thank	you	to	Rachel	Chastain-Syngo	for	filling	in	for	me	
and also a big thank you to Ms. Judy Bennett of Coleman’s for 
inviting us and all of your hospitality during that week. Then the 
month of August Queen Katy Mae and I traveled to Maryland and 
Delaware for a week full promotions of Groceries stores, radio, 
Rehoboth beach, visiting Laurel Block, Rotary Crab Festival. 
Thanks to Caitlin Givens for all you did for that week and the 
Mar-Del Watermelon Assoc. along with Bob Gibson for sponsor-
ing us. Then the month of October we were on the road again 
with	two	promotions	first	one	being	at	PMA	in	Orlando	where	
we joined the Dept. of Ag. with a beautiful booth for this two 
day event. A fun time for everyone playing our ‘Plinko” game. 
Thanks to FWA, Paul Sawyer-Seigers Seed Company, Agri-Pak 
and Dept. of Ag. “Fresh from Florida for sponsoring this event. 
Then we were off to Washington, D.C. for the 41st Annual Marine 
Marathon Run. A weekend event with the Expo Show, Kids Run 
and the Marine Marathon Run on Sunday. Thanks to NWA and 
NWPB for sponsoring us to this event. November was the month 
we headed to Homestead-Miami Speedway to promote our Florida 
Fall	Watermelons	with	Nascar	Infinity	Driver	Ross	Chastain.		A	
day	filled	with	passing	out	our	fall	watermelons	to	all	the	race	car	
fans. Coming in 2017 we have come on board with JD Motors-
ports	sponsoring	Ross	Chastain	in	the	Infinity	Series	NASCAR	
Racing. Looking forward in seeing that #4 Melon Car back on the 
track	with	JD	Motorsports.	Nascar	Infinity	Driver	Ross	Chastain	
will be posting his schedule in the coming New Year. Our last pro-
motion	of	the	year	Queen	Katy	Mae	attended	the	Suwannee	Valley	
Watermelon Institute for the day talking to members to join our as-
sociation as well as what she does as our ambassador for FWA.                    

 In October FWA had there fall board meeting, Congratulations 
to all of our new board members that have come on board with us 
this past year. President Laura Land and the Board of Directors are 
working on a lot of new things coming into this 2017 year. In No-
vember FWA launched off their new FWA Website. If you haven’t 
had	a	chance	to	see	it	please	go	to	flfwa.com.	A	huge	thank	you	
goes out to Trey Miller for designing and creating it as well as the 
many long hours he work to put all this together for us. Awesome 
job Trey.  Also wanted to remind everyone that we have a Face-
book page that we post about our promotions as well as things 
going on with FWA.  Until next time!   

Debra Harrison - Florida Watermelon Promotion Coordinator              
Cellular	–	(863)	633-8306							
email:	debra@flfwa.com

A day at our 
booth at the 

“2016 Suwanee 
Valley	

Watermelon 
Institute Day”. 

Chatting and 
visiting with 

Jill Barton with 
Jim Rash, Inc. 
and her staff at 

PMA. Nascar	Infinity	Driver	#4	Ross	Chastain	and	Queen	Katy	Mae	
taking time out at the race to enjoy some “Watermelon”! 

Queen Katy Mae newest race car fan enjoying a slice of 
watermelon in Homestead. 

Thanks Bob 
Gibson with 

“Gibson Produce” 
for sponsoring us 
in August for the 

National 
   Mar-Del Queen 

“Welcome to 
Homestead-
Miami 
Speedway”!  

Queen Katy Mae visiting with M.G. and Kathy Ford in Laurel, 
Delaware. Thanks M.G. and Kathy for sponsoring us at the 

Stop n Shop Groceries Stores in Rhode Island.  

At Coleman’s in Newfoundland, Canada with Ms. Judy Ben-
nett. Thanks Judy for having us. 

Katy Mae helping a young girl at Coleman’s in Newfoundland 
picking out a watermelon.

Thanks Don Hiller of “The Class Produce Group” for all that 
you do helping us with our annual Marine Marathon Run 

Event.  

Visiting	with	the	Marines	at	the	Marine	Marathon.

 Queen Katy Mae handed out Watermelon at the Marine 
Marathon Run. 

Sr. Director of Communications Stephanie Barlow and Direc-
tor of Retail Operations Juliemar Rosado stopping by our 

booth at PMA playing our game “Plinko”.

Queen Katy Mae at the Navy Base Commissary 
in Key West, Florida.

All smiles in one of Katy Mae favorite things. A Pickup Truck! 
Thanks Allen Lund Company.

Chef Justin with 
“Fresh from 
Florida” and 
Queen Katy 
Mae in 
Orlando at 
PMA. 
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Georgia Report

Happy New Year from Georgia! 

In just a few short days we will all be coming together 
once again for the annual Georgia Watermelon As-
sociation Conference and Annual Meeting to be held 
January	27-29,	2017.		We	look	forward	to	reconvening	
at the King & Prince Resort in St. Simons Island for a 
weekend	filled	with	many	special	events—informative	
educational sessions, recreational opportunities, the ap-
pointment of our 2017 GWA Queen and so much more!  
If you have not yet registered for the conference, please 
call	our	office	(706)	845-8575	or	you	can	register	on	site	
at the event.  

Our watermelon promotional season concluded with 
attending and exhibiting at PMA in Orlando, Marine 
Corps Marathon and the Savannah Food & Wine Festi-
val.  At the MCM 11 tons of watermelon were handed 
out to runners in over 80 degree temperatures!  You 
could	feel	the	love	at	the	finish	line	from	the	participants	
as they were handed samples of our ice, cold watermel-
on!  Kudos to the NWPB for their hard work in organiz-
ing this promotion and thank you to Don Hiller for your 
tireless efforts, hard work and for providing the fresh 
cut watermelon in the refrigerated truck!  A lot of hard 
work and orchestration went into pulling off this promo-
tion but it was well worth the effort and we are look-
ing forward to MCM 2017!  The Savannah Food and 
Wine Festival had well over 6,000 in attendance.  Queen 
Savannah had the opportunity to promote the goodness 
of Georgia watermelon to so many of the festival goers 
during the weekend!

We are extremely proud of our 2016 Queen Andi Dick-
erson and our First Runner-Up Savannah Hartley!  
These young ladies have worked very hard this past year 
promoting watermelon all across our state, across the 
U.S. and into Canada.  The 2016 Queen Tour has been a 
great success and would not be possible without the sup-
port of our sponsors.  THANK YOU to Borders Melons 
East, Melon 1, NWPB and NWA for supporting the 2016 
GWA Queen Program!

We can’t wait to see what’s on the horizon for our 2017 
Queen Tour and are ready to begin promoting sweet, 
GA Grown watermelon!  If you would like to schedule 
a date for our Georgia Watermelon Queen to visit your 
location, please call Dawn Cheplick at 706-845-8575 or 
dcheplick@asginfo.net to book the queen.

Hoping all of you are making plans to join us at the 
2017 GWA Annual Meeting in a few days in St. Simons 
Island, GA!  Safe travels to all of you who will be at-
tending.  

We wish everyone a healthy and prosperous New Year!
Sincerely,

Dawn Cheplick, Promotions Coordinator
706-845-8575
dcheplick@asginfo.net
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Alabama Report

Greetings from the Alabama Association!
     The 32nd annual Alabama Watermelon Association 
Convention was held in February at the Beau Rivage 
Resort in Biloxi, Mississippi.  The convention was full 
of fun, excitement, and even karaoke!  This year was a 
great success and a special thank you to all the sponsors:  
Allen Lund Company, Billy Smith’s Watermelons, Inc., 
Clifton Seed Company, Genecco Produce, International 
Paper, LTF Greenhouses, McMelon, Inc, Morgan Wood 
Products, National Watermelon Association, National 
Watermelon Promotion Board, RockTenn, Sakata Seed, 
Sunny Fresh, Valdosta Plant Company, and Williams 
Manis Produce Marketing.  Thank you all for making 
our convention not only possible, but a great success.    
     There are a few more people who received awards 
for their hard work, generosity, and support.  Mr. Terry 
Jones, Southern Quality Shippers received the King 
Buyer Award and Mr. Rantz Smith, Smith Farms of Bell, 
Inc received the King Donor Award.  Ray Gilliland of 
Ray Gilliland Melons received the Lifetime Achieve-
ment Award.  Mrs. Corliss Smith of Billy Smith’s Wa-
termelons received the Jan Ware Award.  Mr. Jay Jones 
of Sakata Seed received the Outstanding Service Award.  
Thank you all for your dedication the association, it is 
greatly appreciated! 
     One last farewell to the 2011 Alabama Watermelon 
Queen, Miss Ann-Marie Urrutia.  A special thank you 
for all your hard work and dedication, over the past year.  
You have represented the Alabama Association with 
great pride and elegance! Ann-Marie has been an out-
standing representative for our association.  In addition, 
thank you to all that helped make her year so special. 
     We had four outstanding young women compet-
ing for the 2012 Alabama Watermelon Queen position. 
Miss Meghan Patterson of Thorsby, sponsored by Sunny 
Fresh, Miss Leah Knight of Berry sponsored by Mc-
Melon, Miss Amber Nolin of Enterprise, sponsored by 
Billy Smith’s Watermelons, and Miss Jaime Minor of 
Muscle Shoals, sponsored by Gulf Seed.  Congratula-
tions to Miss Amber Nolin on your new role as the 2012 
Alabama Watermelon Queen.  Miss Amber is the 20 
year old daughter of Greg and Renea Nolin.  She lives 
in Enterprise and attends Enterprise Sate Community 
College.
     Amber and I are both very excited to get this year 
started.  We will be attending the Florida Watermelon 
Convention on March 23rd-25th in Tampa, FL.  Follow-
ing that Amber will attend the Queen Training hosted 
by the National Watermelon Promotion Board, visit 
elementary schools, attend watermelon festivals, and 
complete a farm tour.  Amber is eager to start her year 
learning about and promoting watermelons. 

Warmest Regards,
Katie Eubanks
Promotions Coordinator
334-237-0600
Katie.eubanks2@gmail.com

Newly crowned Queen Amber with her sponsor, Mr. Billy and 
Mrs. Corliss Smith.  

Queen Amber with Mr. Kelley and Mrs. Jean Marinaro

An amazing group of “has beens!” 

Queen Kimberly, Queen Whitney, Queen Amber, Queen Ann-
Marie, and Queen Katelyn 

2nd runner up, Leah Knight, Queen Amber, and 1st runner up 
Meghan Patterson

Queen Ann-Marie receiving her beautiful watermelon jewelry 
from the AWA board. 

Contestants ready for opening number. 

Contestants getting tips on the seed spit competition from Mr. 
Jeff Garrett. 

Visiting Queens, contestants, board members and special guest 
after the auction at the AWA convention.

All the beautiful contestants ready for evening gown 
competition. 

Queen Ann-Marie and Queen Katelyn, Congratulations on 
Nationals Katelyn! 

A Winning Line-up!

With Affirmed, Bold Ruler and Citation, 
Growers across the country are enjoying the 

benefits of wide adaptability, high yield, 
excellent uniformity and sweet flavor.

© 2012 Sakata Seed America, Inc. 
www.sakata.com

MCM Kids Run #runwithmarines

Two queens!  GA Queen Savannah with Miss America Queen 
Savvy Shields.

We love our visits with John and Rich at the PMA 
Melon 1 booth!

Thank you Don Hiller for all of your 
hard work at MCM!

Live podcast interview with Queen Savannah at Savannah 
Food & Wine Festival

Queen Savannah visits with Jim Mastropietro and the 
International Paper booth at PMA. Queen Savannah prepping to hand out 11 tons of watermelon 

at the MCM
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   he 2017 National Watermelon Association Convention will be held at the Hyatt 
Regency Lake Tahoe in Incline Village, NV. Lake Tahoe’s only lakefront hotel 

with private beach is situated on 26 acres in Tahoe’s tranquil North Shore, offer-
ing breathtaking views and close proximity to world-class skiing and recreation. 

From our acclaimed Stillwater Spa, 24-hour Casino gaming action and Camp 
Hyatt kid’s programs, to the newly renovated guestrooms and year-round heated 

lagoon-style pool, Hyatt has every amenity for the discriminating traveler.

T

To make your hotel reservations for this picturesque lodge style resort  go to https://resweb.passkey.com/Resweb.
do?mode=welcome_ei_new&eventID=13828477 or Call 775-832-1234 Keyword: Watermelon

The Reno airport is located 34 miles (50) minutes from hotel. For shuttle from the airport to the resort North Lake Tahoe Express 
provides this service for, One-Way $47 per person or Round Trip $88. Please call or visit their site for information and 

reservations. All reservations must be made 24 Hours in advance! http://www.northlaketahoeexpress.com (866) 216-5222

The last day to make reservations with the group rate is January 24!
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Illiana Report
Yesterday’s high.... 75 degrees                           
Today’s high 42 degrees

Welcome to the Midwest :) 

Living here we have to be adaptable and ready for any-
thing and that is one of many of Queen McKenzi’s traits.  
She loves promoting watermelons to a mass group of 
people one moment and taking it to a more personal level 
the next.  Her time live on-air with Ed Ballinger she was 
able to enjoy both scenarios.  

She also loves learning more about the industry.  Brad & 
Angie Toney were more than gracious to welcome her to 
their farm.  McKenzi observed the high energy, hard work-
ing	watermelon	industry	first	hand.		

IWA was honored for their partnership with Riley’s Chil-
dren’s Hospital.  The Illiana Watermelon Association has 
given generously to help this renowned hospital provide 
pediatric care  for every child who needs it.  Riley is home 
to Indiana’s only Level 1 Pediatric Trauma Center, Pediat-
ric Burn Unit and Pediatric Dialysis Program.   They also 
treat more than 80% of Children in Indiana diagnosed with 
cancer.	Children	visit	Riley	more	than	300,000	times	each	
year. 

Another exciting day for Queen McKenzi was celebrating 
Indiana’s	bicentennial.		Indiana	became	the	19th	state	to	
join the Union on December 11, 1816. Even though Jona-
thon	Jennings	was	appointed	as	Indiana’s	first	governor,	
McKenzi was honored to visit the home of William Henry 
Harrison’s		who	was	the	first	governor	of	the	Indiana	Terri-
tory from 1800-1812.  Harrison later became President of 
the United States. 

Queen McKenzi was back in Orlando for PMA.  With 
20,000	attendees	and	900	exhibitors	from	over	60	coun-
tries, PMA was all she anticipated and more.  She enjoyed 
working with Indiana Grown and learn more about other 
parts of the industry. She was able to meet and greet with 
amazing people. Some she had previously met and some 
new acquaintances.  Her and Alabama Queen had fun 
goofing	at	the	Mouzin	brothers	farms	booth	and	with	Kelly	
Tyner from Hoosier Fresh booth.  McKenzi even got to 
meet Miss America and our favorite Chef, Joseph Poon:)
Off to our Nation’s capital to meet up with National and 
State queens for the Marine Corp Marathon.  McKenzi 
along with Alabama and North Carolina Queens enjoyed 
their shift together as they shared watermelon facts with 
marathon runners and their families at the Health Expo at 
Gaylord Convention Center.  All the queens gathered on 
Saturday for the kids run at the Pentagon. It was a great 
experience to work side by side with our men and women 
serving our country.  The crowd was grateful for the free 
watermelon being passed out by our beautiful queens at the 
kids run and the Marine Corp Marathon on Sunday. The 
Marine Corp Marathon also, known as the ‘The People’s 
Marathon’, brings together runners from all over to join in 
a patriotic race and a day of family friendly activities.  The 
course is 26.2 miles and the MCM10k race also allows 
runners of all ages to join in a shorter 6.2 miles.  

As a great 2016 year comes an end we are excited to start a 
new chapter in 2017.

Blessings to all
Marine Corp Marathon

Our IWA 
Queen 
McKenzi 
with Miss 
America

Queen 
McKenzi 
making 
friends 

PMA with 
Indiana Grown

Queen 
McKenzi at 
the National 

World War II 
Memorial in 
Washington 

DC

Marine Corp Marathon

Celebrating 
Indiana’s 
200th 
birthday

Queen 
McKenzi ac-
cepting award 
from Riley 
Children’s 
Hospital

Brad & Angie 
Toney with Queen 

McKenzin Kelly Tyner with IWA Queen McKenzi and 
MarDel Queen Amy

Marine Corp Marathon Kids Run

North Carolina Queen Sarah, Alabama Queen Madison and 
IWA Queen McKenzi

Chef Poon and 
Queen McKenzi

Queen McKenzi ‘Live ON-AIR’

McKenzi 
with MarDel 
Queen Amy 
are	goofing	
around 
Mouzin 
brothers 
booth at 
PMA

Queen 
McKenzi at 
Grouseland
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Ralph Hendry (561) 662-4329
Joe Jones (910) 610-3306
Jim Plunkett (803) 664-0070
Tony Rice (813) 477-1407
Steve Richardson (229) 319-5991

Jim Thomas (352) 427-0479
Michael Everson (229) 319-9674
Craig Mathis (270) 704-9177
Jake Cowart (863) 608-5252
Kevin Hosey (865) 548-7333

QUALITY SEED, QUALITY SERVICE
(800) 952-7333

W W W . S E E D W A Y . C O M
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Vista 80 Day •  Jubliee Striped Hybrid
Vista is a champion watermelon with improved traits for higher profit. Its best feature is a dependable heavy crown set of
uniform fruit which provides a once over harvest with a low cull rate. The flesh is sweet, fine textured and bright medium
red. The plan�ng seed are large for strong emergence but the seed in the fruit are small for improved shelf life. 18 ‐ 22 lbs.
HR: Co(1,3)HHHHR: Co(1,3)

Arcadia 85 Day • Triploid Black Seedless
Beau�ful elongated seedless with an Allsweet rind. Sound and sweet with firm flesh. The firmness of Acrcadia’s flesh makes it
the perfect watermelon for the cut trade. Uniform and sets well in heat. Vigorous long vine. 18 ‐ 24 lbs. 36 count. IR: Co(1,3)ttthhheeee perfect waterrmme

Sorbet 80 Day • Mini-Sized Seedless
Sorbet is an exci�ng new mini‐sized seedless watermelon. It matures in 80 days and produces heavy crops of uniform sized
fruit. The a�rac�ve exterior is vibrant medium green with narrow dark green stripes. The rinds are narrow but very strong,
holding well during shipping and display. Sorbet’s flesh is a bright cherry red, pip sizes are very small and the ea�ng quality
is superb. IR: Co(1,3)is supperb. IR: Co(1,

Ruby 85 Day • Next Generation Seedless
Compared to other seedless, Ruby has a superior external appearance, be�er color reten�on and improved quality. It
produces a heavy, uniform crop of oval‐round fruit. The strong rind is an a�rac�ve fade resistant light‐medium green with a
dis�nc�ve double stripe pa�ern. The internal appearance is excellent; bright red flesh, well defined flesh‐rind boundary and
small pip size. Ea�ng quality is superb; the flesh is very sweet, crisp and delicious.

deppeeeenndddaabbblllee hhhheavy crowwwn settt oooff
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Mar-Del Report

Proud partner with NWA for 8 years.

Greetings from the Mar-Del Watermelon Association!
We hope everyone had a delightful holiday season and 
we will now pick up from where we left you in the last 
edition - Taking you back to August, where warm weather 
was upon us!

When we returned back home from a week with the 
queens, Queen Amy joined the March of Dimes of DE 
to support their Farmer and The Chef event, where the 
Mar-Del Watermelon Association teamed up with the 
chef from Baywood Greens to make a couple watermelon 
dishes that attendees could taste and then vote on for their 
favorites.

Next up, was the Dover International Speedway’s Nascar 
Race	and	the	Delaware	Office	of	Highway	Safety	has	
spearheaded a campaign called, “Use Your Melon, Don’t 
Drink and Drive.” Amy joined Ross Chastain and his 
crew for some promotional events and even joined him 
on pit road and in the Fan Zone! A big “Thank You” to all 
those who made this possible for Amy!

We were lucky enough to attend the PMA’s this year in 
Orlando, FL and boy were we in awe of the size of the 
building and the vendors. It was like nothing we had ever 
experienced before and it gave us an inside view on all 
types of foods and a chance to learn about their compa-
nies. 

Marine Corps Marathon - #teamwatermelon #eatmore-
watermelon…YEP you’ve got it – this is one of our very 
FAVORITE	events!	In	the	heart	of	our	Nation’s	capital,	
we were in our glory to be helping serve these thousands 
of cups of watermelon!  What an awesome weekend!  A 
huge thank you NWPB for organizing this wonderful 
event that brought thousands of people sweet watermelon 
to enjoy!  

Leaving you on a very festive high note – Amy had the 
privilege of riding on the “Watermelon Bus” that the town 
of Laurel (DE) painted as a community event. The bus 
has the town’s history, which includes watermelon and 
she had a blast riding through the Christmas parade on it! 
“Oh What Fun It is to Ride in a Watermelon Bus!!”

We would like to sincerely thank all of our sponsors and 
supporters this year, as Amy has done an awesome job 
promoting our product. I would also like to thank Dawn 
Collins, Terra Tatman Eby, Courtney Hastings, Candice 
Hales, Bethany Wheatley, Katey Evans, and Katelyn Kel-
ley	Miller	for	their	help	over	the	summer	filling	in	when	
we needed them! We could not have been able to attend 
everything if it was not for these ladies!

Upcoming events for Queen Amy include state conven-
tions and the National Convention in Lake Tahoe.  In 
addition, we would like to invite you to the beautiful 
Hyatt Regency Resort in Cambridge, MD, where we are 
celebrating our association’s 52nd year! We hope to see 
you there!

Warm Watermelon Wishes, 
Caitlin Givens
Promotions Coordinator

Amy with Miss Chaquita Banana! Who knew a watermelon bus could look so good?!

“Hello Gorgeous!” This backdrop was made of 
all roses at PMA’s.

A beautiful ride on the watermelon bus!

Queen Amy and AL Queen, Madison at the Chestnut Hill 
Pineapple Farms booth at PMA’s in Orlando. 

Ross Chastain riding 
on the Drive Sober 

tricycle. 
#drivesoberde

Thank you Ross Chastain and Rachel Chastain Syngo for hav-
ing us join you for the Giant Foods promotion 

for the Nascar Race.

Queen Amy and NC Queen, Sarah Lemons at the Marine 
Corps Marathon Kid’s Run, held at The Pentagon.

Thank you Don 
Hiller and Class 
Produce for the 

watermelon we used 
to hand out!

Amy very 
enthusiastic 
about handing 
out so much 
watermelon!

Amy in front of our booth at Farmer in the Chef with our 
President, Kevin Evans and his wife, Katey.

Amy with the Watermelon Promotion Board and National 
Queen, Carla Penney at the Marine Corps Marathon Expo.
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news
continued

   estled at the base of Lake Tahoe’s Sierra Mountain range, the AAA four-diamond Hyatt Regency Lake 
Tahoe Resort, Spa and Casino is an escape like no other. Located in a stunning locale on the shoreline, this 

mountain retreat offers all the upscale amenities of a luxury hotel with the rustic charm of Lake Tahoe’s 
natural mountain environment. Offering an acclaimed combination of luxurious accommodations, breath-

taking views and close proximity to world-class skiing and recreation, the Hyatt Regency Lake Tahoe 
Resort, Spa and Casino is an exceptional year-round destination. Enjoy our acclaimed Stillwater Spa and 

Salon, featuring dry sauna and steam rooms infused with Eucalyptus oil, 16 Tahoe-themed treatment 
rooms, and full-service luxury salon. The resort offers seven diverse restaurants (three seasonal,) includ-
ing the award-winning lakeside Lone Eagle Grille and the wild-west themed Cutthroat’s Saloon. Sierra 

Café offers casual and inviting fresh dishes, and Tahoe Provisions is a one-stop shop for coffee and tea, deli 
items, lunches to-go and local made gifts. From the renovated Lakeside Cottages and all-new guestrooms 

to our 275-foot floating pier, daily catamaran sails, complimentary ski shuttles and year-round, heated, 
lagoon-style pool, Hyatt Regency Lake Tahoe has every amenity for the discriminating traveler.

N

HISTORIC continued from page 5

We are particularly encouraged by the new Administra-
tion’s efforts to reduce regulations to increase jobs and 
improve the economy as a result.   

Immigration, Food Safety, Health Care, Tax Reform, 
the Farm Bill, International Trade and more are all on 
the table in the coming year(s).  We look forward to the 
daily discussions, debates, and work that must be done 
to create viable legislation that matters, and will make a 
positive difference in your lives and livelihoods.  

We look forward to the challenges ahead of us, and look 
for your support with your individual legislators as we 
seek solutions in the coming weeks, months and years.

In Conclusion
In November of 2016, over 50 million Americans did the 
impossible.  They did what the media said could not be 

done.  They did what the pollsters said could not be 
done.  The voters did what history never predicted 
could be done.  They did the impossible.  They voted 
for change with a businessman - - not a politician.  

Unconventional – unpredictable – brazen – deter-
mined.  Those words are a few that sum up President-

Elect Donald J. Trump, his recent campaign, and seem-
ingly his approach as our 45th President.  A new dawn 
has risen.  Change is coming.  Get your scorecards out 
fans,	because	we	are	about	to	go	into	the	top	of	the	first	
inning.  Batter Up! 
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North Carolina Report

Fall in North Carolina is still a great time to promote 
watermelons and Queen Sarah has been to many events 
across the state and nation.  

The Marine Corp Marathon was once again a huge suc-
cess for watermelon.  Thanks so much to the NWPB, 
the NWA and Class Produce for making it happen.  
All of the state queen enjoyed seeing the sights and 
promoting watermelon in Washington, DC.  Our pro-
motions at the marathon kicked off with the MCM 
Health & Fitness Expo.  Queen’s Sarah, McKenzi and 
Madison shared the positive watermelon message with 
the runners while distributing watermelon recipes and 
nutritional information from the watermelon booth at 
the expo.  Saturday was the Kids Fun Run and all the 
queens had the opportunity to interact with hundreds of 
kids and cheer them on as they ran in the races.  Then 
lots of the kids and their families came by to enjoy 
watermelon slices and coloring.  Sunday was the big 
marathon day!  Thanks to Stephanie and the NWPB 
staff we had a very successful day.  Everyone worked 
very hard to distribute the thousands of watermelon 
cups to the marathon runners and they loved them.   
What an impactful promotion for watermelon!

Ingles Market held a grand opening for its new store in 
Asheville, NC and Queen Shelby was on hand to meet 
customers and answer their questions about watermel-
on.  It was a wonderful event with lots of consumers 
coming to shop in the beautiful new store.  Thanks to 
Mr. Jim Ray and all the Ingles family for having us be 
a part of the event.

The NC State Fair is one of the largest agriculture fairs 
in the country, so Queen Sarah was invited to help 
represent NC Agriculture during the Opening Cer-
emony of the 2016 NC State Fair.  Also in attendance 
was Senator Brent Jackson, NCWA board member and 
watermelon grower from eastern NC.  During the fair 
Sarah also promoted watermelon in the PBS educa-
tional exhibit.  

A fun event we do each year is the Food Lion Fam-
ily picnic in Salisbury, NC.  Thousands of Food Lion 
employees come out for the day to enjoy the food and 
fun of the festival and we supplied watermelon slices 
and recipes to all the attendees.  Queen Sarah shared a 
watermelon story and helped the students at Brentwood 
Elementary School learn how watermelons are grown.  
All of the students loved the queen!

We look forward to seeing everyone in Lake Tahoe at 
the convention.

Sharon Rogers
NCWA Promotions Coordinator
336-583-9630
ncwatermelonqueen@gmail.com

Brentwood Elementary School students learn about growing 
watermelons

NC Senator Brent Jackson and Queen Sarah at the 
NC State Fair  

MCM runners were excited for the watermelon to help them 
rehydrate after the race

2016 NC State Fair Opening Ceremony.  Queen Sarah 
and NC Commissioner of Agriculture Steve Troxler.

Sarah distributing watermelon at the Marine Corp Marathon

Fun Day at the Food Lion Family Picnic in Salisbury, NC
Queens and Mr. Don Hiller of Class Produce getting ready for 

upcoming Marine Corp Marathon 

Queen Shelby enjoying the Ingles market promotion

Mr. Jim Ray and Shelby at the Ingles 
Grand Opening in Asheville

Shelby sharing watermelon with Ingles shoppers
Watermelon Queens and Marines at the MCM Kids Fun Run

J Slice and the queens enjoyed meeting all the kids at the 
MCM Kids Fun Run

MCM Kids Fun Run at the Pentagon. Queen Sarah sharing 
watermelon slices with Sparky.

Queens McKenzi, Sarah and Madison at the MCM Health & 
Fitness Expo

Queen Shelby along with Ingles Market Owner Robert Ingles and 
CEO Jim Lanning at the store Grand Opening in Asheville, NC

Queen Sarah working with NWPB staff Dolores Oroian and 
Jason Hanselman at the MCM Health & Fitness Expo
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South Carolina Report

Queen	Laura	finished	her	year	with	a	
trip to Washington, DC, to attend the 
Kid’s Run at The Pentagon and to serve 
watermelon cups to runners at the Ma-
rine Corp Marathon.  Don Hiller and 
the NWPB folks did another amazing 
job with organizing the events.  All of 
the state queens were in attendance and 
worked diligently to make sure that the 
associations were represented with the 
utmost professionalism.

As our year of travel closes, we are 
getting ready for our annual state con-
vention that will be held in Columbia, 
South Carolina on January 15-17.  We 
hope that you will be able to join us 
for another memorable convention and 
2017 queen competition.  I, along with 
the South Carolina Watermelon As-
sociation, would like to thank Laura 
Schurlknight for her representation as 
the 2016 South Carolina Watermelon 
Queen.  We all wish Laura the best of 
luck in Lake Tahoe and with all of her 
future endeavors.  

As the holiday season approaches, may 
all of you enjoy the love that friends 
and family bring to the celebrations.  
Many blessings for the new year and 
the upcoming watermelon season.  

Happy Holidays,
Ann Bryant
SC Promotions Coordinator
abryant028@charter.net
ann.bryant@furman.edu
864-303-3995
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CAPTIVATION FASCINATION EXCURSION SWEET DAWN
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Captivation 89 Day • Triploid Crimson Seedless
Captivation produces a heavy set of medium- to large-sized, blocky-shaped seedless fruit with a rich Crimson

Sweet skin appearance that is suitable for both fresh market and fresh-cut use. Attractive, dark red flesh with

firm texture and small pip size for repeat sales. 14-17 lb. fruit.  Mostly 45-count fruit for whole fruit markets.p

Fascination 85 Day • Triploid Crimson Seedless
High-yielding Fascination produces excellent seedless watermelons with unique, advanced features that

bring premium market pricing. Uniform 45- and 36-count blocky fruit. 16 - 20 lbs. Attractive red, firm flesh.  

Improved disease resistance with intermediate resistance to Fusarium Wilt Race 1 and Anthracnose Race 1.Improved disease rrrresis

Excursion 83 Day • Triploid Crimson Seedless
Excellent fruit size potential. Attractive deep red, firm flesh, with small pips. Strong vine growth. Large, oval

shaped fruit with crimson striped appearance. 16 - 20 lbs. Mostly 36- and 45- count fruit.p

Sweet Dawn 74 Day • Triploid Crimson Seedless
Sweet Dawn is an early-maturing variety that produces consistently high yields, offering growers significant

first-to-market advantages. Its large, oval-shaped fruit, sweet, firm flesh and rich, classic Crimson rind pattern

make it a sweet option for retailers and consumers alike. 16 - 20 lbs. Mostly 36- and 45- count fruit.

The Syngenta logo is a trademark of a Syngenta Group Company.
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Texas Report
Happy New Year from Texas! I hope your holidays were 
filled	with	many	happy	moments	with	family	and	friends.	

The fall was eventful for our queen. In October Queen 
Makensie	took	her	first	ever	trip	to	Washington	D.C.	for	
the	Marine	Corps	Marathon.	The	first	event	Makensie	
took part in was the health expo for the runners and their 
families. Thousands of people came through to look at all 
that the vendors had to offer and the NWPB had visitors 
making signs for their runners, picking up watermelon 
recipe cards, and of course, visiting with the state and na-
tional queens. The next day was the Kid’s Run at the Pen-
tagon and it was a beautiful day for the children who ran 
and then enjoyed the delicious watermelon given out by 
the lovely queens. That afternoon Makensie and the other 
state queens got a chance to visit the different memori-
als and some of the museums in our nation’s capitol. The 
last day was the big event, the 10K and the marathon, and 
the girls worked long and hard as they handed out water-
melon to the very appreciative runners. Our thanks go out 
to the NWPB team and Mr. Don Hiller for a great event. 
We’d also like to thank the NWA for helping to sponsor 
this trip every year. 

In November, the Texas Watermelon Association had 
its 51st annual convention and it was a great success. 
The	first	night	was	our	“Boots,	Booze,	and	Bad	Dance	
Moves” welcome reception and pig roast, then on Friday 
we had the speakers, auction, and dance. Saturday morn-
ing was a day to be introduced to our extremely smart 
and lovely contestants who gave their speeches, answered 
the impromptu question, and modeled their promotion 
wear. That afternoon the girls had their interviews with 
the judges, and the members went to a greenhouse tour 
and luncheon. Finally, on Saturday night we had the 
evening gown competition and dinner. After dinner, the 
suspense was ended when the results of the pageant were 
announced. The second runner-up was Miss Hailie Ci-
omperlik	of	San	Juan,	Texas,	first	runner-up	was	Miss	
Madeline Cash of Childress, Texas and crowned as the 
2017 Texas Watermelon Queen was the beautiful Chloe 
Brown of Center, Texas. Chloe is a student at Stephen F. 
Austin State University and is studying business market-
ing. I look forward to getting to know Chloe and having 
a wonderful year watching her grow as the next Texas 
Watermelon Association Queen.

As for our lovely 2016 Queen Makensie, I am excited to 
see her compete at nationals. She has been a hard-working, 
wonderful young lady to spend time with and I wish her 
all the best. She also wanted me pass this message on to 
everyone, “I am looking forward to February when I get to 
represent Texas and compete for the National title. It will 
be great seeing everyone again after the holidays.” Thank 
you again to our generous queen sponsors: Nowell Borders 
Companies, Warren Produce, and Wiggins Wholesale.

I hope you all have a very blessed new year.

With fondest regards,
Barbara Duda TWA Coordinator
bcduda62@gmail.com

Casino night fun

Kendall Brown, Luke Brown, Makensie and NWA Queen, 
Carla Penny at the Texas “Boots, Booze and Bad Dance 

Moves” pig roast

The Borders watermelon family 
congratulates one of their own.

Makensie and Mr. Don Hiller, who provided the delicious 
watermelon 

Passing down the crown with past TWA Queens Lacy Jones, 
Kimberly Burke, Kendall Brown, and Makensie Anderson with 

the newest member 2017 Queen, Chloe Brown  

All the girls are ready for action at the 
Marine Corps Marathon.

2016 Queen Makensie, 2017 TWA Queen Chloe Brown, 1st 
runner-up, Madeline Cash and 2nd runner-up, Hailie Ciomperlik

Seeing the capitol 
for	the	first	time

Makensie and 
Florida Queen, 

Katie May, had fun 
sight- seeing and 

shopping.

Makensie and all the girls worked hard passing out watermelon 
to the runners.

Zach Fawcett and the queen contestants showing their moves 
at the dance

Congratulations to the 2017 Texas Watermelon Queen, 
Chloe Brown!

Contestants Hailie Ciomperlik, Cari Stewart, Madeline Cash, 
Sarah Friedel and Chloe Brown in their promotion wear

Makensie and I with Jesse Wiggins, Brandi Harrison, Kendall 
Brown, Miss Eleanor and the 2016 NWA Queen, Carla Penny

Queen Makensie encouraging an artist at the Health Expo in 
D.C.

 Queen Makensie congratulates the drawing winner, 
Jimmy Henderson
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Western Report

Proud partner with NWA for 8 years.



38 • the Vineline                              National Watermelon Association • Winter 2017



39 • the Vineline                              National Watermelon Association • Winter 2017

TAKE 
A LOAD OFF

Triple Wall Bulk Packaging

Enjoy more peace of mind with the STRENGTH,
DURABILITY,

& PERFORMANCE of

We are right where you need us.  Contact us today!

Southern U.S.
Steve Crowder
678.644.9162

East Coast
Josh Rowe
804.592.8547

Midwest
Brad Johnston
812.691.5006

Marketing
Jane Jennings
360.601.7860

Customer Service
Susan Soeder
888.236.6150

High quality print capability                       Sheet conversion up to 86" x 216"

Strength & Durability                                   In-line die-cutter/folder/gluer/stitcher

···:

···:

···:

···:

www.corrchoice.com

Centrally
Located

Exceptional
Service

Cost
Optimization

Unparalleled
Quality

Flexible
Quantities
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